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How is the world of professions and professional work changing? This book offers both an
overview of current debates surrounding the nature of professional work, and the implications
for change brought about by the managerialist agenda. The relationships professionals have
with their organizations are variable, indeterminate and uncertain, and there is still debate over
the ways in which these should be characterized and theorized. The contributors discuss these
implications with topics including hybrid organizations and hybrid professionalism; the
changing nature of professional and managerial work; profession and identity; and the
emergence of HRM as a new managerial profession. This book will be of interest to academics
and postgraduate students seeking a comparative study on contemporary professional work. It
will also be of use to a number of practitioners, namely human resource managers, looking for
ways in which to approach the changing professional world.
Corporate and government scandals continue to deepen our mistrust of leaders. While
credibility is the foundation of effective leadership, most leaders struggle, and sometimes fail,
to align their words and their actions. Now for the first time, leadership expert Tony Simons has
measured the bottom-line value of business leaders who live by their word and actually do
what they say they are going to do. In The Integrity Dividend, Tony Simons shows how
leaders? personal integrity drives the profitability and overall success of their organization. This
groundbreaking book is based in on solid research and reveals that businesses led by
managers of higher integrity enjoy deeper employee commitment, lower turnover, superior
customer service, and substantially higher profitability. This improved performance is the
integrity dividend. Simons conducted dozens of focus groups, surveyed thousands of
employees, collected financial and operational numbers, and interviewed over 100 senior
executives and executive coaches. The book lays out the research clearly and provides proven
tools for managing common integrity challenges. It offers guidance for building individual
credibility and for creating an organizational culture of integrity and accountability. Throughout,
Simons uses real-world insight and stories drawn from senior executives, line managers, and
coaches. The Integrity Dividend is a fresh view of leadership at a time when it is most needed.
Across all industries and levels of organizations, one key leadership trait inspires and
motivates more than any other: hospitality. We have all encountered inspirational leaders
who've helped us, taught us, encouraged us, pushed us to get outside our comfort zones, or
motivated us to become the best version of ourselves. What is it about their leadership styles
that inspires us to do more for our team and our personal and professional growth? Turns out,
we admire these leaders for the same reasons we love our favorite hotels, resorts, restaurants,
or bars: How they make us feel is essential. Members of today's workforce—especially
millennials and Gen Z—are looking for inspiring environments and work that truly fulfills them.
Before anyone is compelled to do anything they first must feel. Speaker, consultant, and
hospitality industry veteran Taylor Scott knows that the most effective leaders approach their
roles with heart, emotionally connecting with their team members before attempting to manage
them. Scott draws from his two decades in leadership roles at respected hotels, resorts, and
restaurants. He distills the principles of gracious hospitality, translating them into actionable
leadership lessons which apply in any industry, such as: • How making people feel welcome
fosters loyalty and keeps workers engaged with an organization's purpose • How serving
people with empathy and compassion sparks workers' highest productivity • How making
people feel comfortable encourages exploration, curiosity, and discovery while inviting
everyone to lean into their creativity • How making people feel significant drives them to deliver
their best work He also shares specific, practical steps you can take to put these principles into
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action. Scott shows how to connect, serve, engage, coach, and inspire your peers, teams, and
even your own leaders. Lead with Hospitality is a call to action to connect with people on a
human level which ultimately inspires teams, organizations, and companies to go to the next
level.
The Next Frontier of Restaurant Management brings together the latest research in hospitality
studies to offer students, hospitality executives, and restaurant managers the best practices for
restaurant success. Alex M. Susskind and Mark Maynard draw on their experiences as a
hospitality educator and a restaurant industry leader, respectively, to guide readers through
innovative articles that address specific aspects of restaurant management: * Creating and
preserving a healthy company culture * Developing and upholding standards of service *
Successfully navigating guest complaints to promote loyalty * Creating a desirable (and
profitable) ambiance * Harnessing technology to improve guest and employee experiences *
Mentoring employees Maynard and Susskind detail the implementation of effective customer
management and staff training, design elements such as seating and lighting, the innovative
use of data to improve the guest experience, and both consumer-oriented and operation-based
technologies. They conclude with a discussion of the human factor that is the foundation of the
hospitality industry and the importance of a healthy workplace culture. As Susskind and
Maynard show, successful restaurants don't happen by accident.
Hotel Design, Planning and Development presents the most significant hotels developed
internationally in the last ten years so that you can be well-informed of recent trends. The book
outlines essential planning and design considerations based on the latest data, supported by
technical information and illustrations, including original plans, so you can really study what
works. The authors provide analysis and theory to support each of the major trends they
present, highlighting how the designer’s work fits into the industry's development as a whole.
Extensive case studies demonstrate how a successful new concept is developed. Hotel
Design, Planning and Development gives you a thorough overview of this important and fastgrowing sector of the hospitality industry.
Updated to include the current models, theories, and hospitality practices, Hospitality Strategic
Management: Concept and Cases, Second Edition is a comprehensive guide to strategic
management in the international hospitality industry. Author Cathy A. Enz uses the case study
approach to cover current topics such as innovation, entrepreneurship, leadership, ethics, and
franchising. Eight full case studies with exhibits and documents address the areas of lodging,
food service, tourism e-commerce, gaming, cruise lines, and airlines, making this book ideal for
executive level training courses or hospitality industry executives interested in developing their
strategic management skills.

Prepare future hotel general managers to efficiently supervise and run a midsize fullservice hotel. Hotel Operations Management provides an up-to-date and
comprehensive examination of all aspects of hotel administration from the viewpoint of
the hotel general manager. Detailed information addresses the operating departments
of a full-service hotel: Human Resources; Controller; The Front Office; Housekeeping;
Food and Beverage; Safety and Property Security; Sales and Marketing; Accounting;
and Facility Engineering and Maintenance. In-depth discussions highlight the
importance of human resources in the labor-intensive hotel industry, franchising and
contract management of properties in an ever-decreasing "Mom and Pop" segment,
and hotel management in a global environment. Updated throughout to ensure that
readers have the latest information, the Third Edition also includes new case studies,
an entirely new chapter on guest services, and new end-of-chapter questions. This
accurate book will give prospective hotel managers insight into all of the procedures
effective managers use to ensure their hotel¿'s--and their own--success.
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This cutting edge and comprehensive book—with contributions from the star faculty of
Cornell University's School of Hotel Administration—offers the latest thinking on the best
practices and strategies for hospitality management. A must for students and
professionals seeking to enter or expand their reach in the hospitality industry, The
Cornell School of Hotel Administration on Hospitality delivers the authoritative advice
you need to: Develop and manage a multinational career and become a leader in the
hospitality industry Maximize profits from franchise agreements, management
contracts, and leases Understand and predict customer choices, and motivate your
staff to provide outstanding service Manage hospitality businesses and the real estate
underlying the businesses Control costs, coordinate branding strategy, and manage
operations across multiple locations
Hospitality Financial Management is an up-to-date finance text that offers hospitality
students a uniquely Canadian introduction to financial management specifically for
hospitality and tourism majors. The book uses hospitality examples throughout to cover
concepts from a practical perspective, explaining and demonstrating the importance of
financial management in the hospitality industry.
Resorts have become important to American society and its economy; one in eight
Americans is now employed by the tourism industry. Yet despite the ubiquity of hotels,
little has been written about those who labor there. Drawing on eight years of
participant observation and in-depth interviews, the renowned ethnographers Patricia A.
Adler and Peter Adler reveal the occupational culture and lifestyles of workers at five
luxury Hawaiian resorts. These resorts employ a workforce that is diverse in gender,
class, ethnicity, and nationality. Hawaiian resort workers, like those in nearly all resorts,
consist of four groups. New immigrants hold difficult and dirty low-status jobs for little
pay. Locals provide an authentic Polynesian flavor for guests, a ready pool of youthful
high-turnover employees, and a population trapped in a place that offers few
occupational alternatives. Managers tend to be middle-class, college-educated young
and middle-aged men from the mainland whose lifestyles are occupationally transient.
Seekers, mostly young, white, and from the mainland as well, escape to paradise
seeking adventure, warmth, extreme sports, or some alternate life experiences. The
Adlers describe the work, lives, and careers of these four groups that labor in
organizations that never close, with shifts scheduled around the clock and around the
year. Paradise Laborers adds to the growing interest in the global flow of labor, as
these immigrant workers display different trends in gendered opportunities and mobility
than those exhibited by other groups. The authors propose a political economy of
tourist labor in which they compare the different expectations and rewards of
organizations, employees, and local labor markets.
In recent years the brand has moved squarely into the spotlight as the key to success in
the hospitality industry. Business strategy once began with marketing and incorporated
branding as one of its elements; today the brand drives marketing within the larger
hospitality enterprise. Not only has it become the chief means of attracting customers, it
has, more broadly, become the chief organizing principle for most hospitality
organizations. The never-ending quest for market share follows trend after trend, from
offering ever more elaborate and sophisticated amenities to the use of social media as
a marketing tool—all driven by the preeminence of the brand. Chekitan S. Dev’s awardwinning research has appeared in leading journals including Cornell Hospitality
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Quarterly, Journal of Marketing, and Harvard Business Review. He is the recipient of
several major hospitality research and teaching awards. A former corporate executive
with Oberoi Hotels & Resorts, he has served corporate, government, education,
advisory, and private equity clients in more than forty countries as consultant, seminar
leader, keynote speaker and expert witness. Hospitality Branding brings together the
most important insights from the author’s many years of research and experience, all in
a single, affordably priced volume (available in both print and eBook formats). Skillfully
blending the knowledge of recent history, the wisdom of cutting-edge research, and
promise of future trends, this book offers hospitality organizations the advice they need
to survive and thrive in today’s competitive global business environment.
MANAGING QUALITY SERVICE IN HOSPITALITY: HOW ORGANIZATIONS
ACHIEVE EXCELLENCE IN THE GUEST EXPERIENCE, International Edition teaches
the concept of treating customers as guests and creating a "WOW" experience for
them. Many other texts in this subject area skip over guest-focused service strategy in
hospitality or service This text fully covers the topic of managing hospitality
organizations by using academic studies and real life experience from companies like
Walt Disney Company, Marriott, Ritz-Carlton, Darden Restaurants, Southwest Airlines
and many others. The text is written in three sections: strategy, staffing, and
systems.Each chapter includes at suggested hospitality activities for students, in which
students are encouraged to visit local organizations to talk with guests, employees and
managers to obtain a variety of perspectives on the guest experience. Other activities
will have students going to the internet to visit established sites for hospitality
organizations. Real and hypothetical hotels, restaurants, and other business types
found in the hospitality industry are included as case studies giving the opportunity for
discussion of hospitality concepts and principles. "Ethics in Business" segments
encourage students to analyze ethical issues associated with chapter topics. Each
chapter opens with learning objectives and discussion questions at the end. The
included Instructor's Guide provides answers to the end-of-chapter questions and to the
discussion questions following the chapter cases, additional field exercises in
hospitality, true-false and multiple-choice quizzes, and additional material to assist the
instructor in preparing course outlines and lesson plans, providing the best known
about managing hospitality organizations big or small.
Cornell University in Ithaca, New York, was founded after the Civil War as a great experiment:
a nonsectarian, coeducational institution where "any person can find instruction in any study."
At the time, there were only a handful of colleges that accepted women and even fewer that
were nonsectarian. The university charter specifically states that "persons of every religious
denomination or of no religious denomination, shall be equally eligible to all offices and
appointments." Today, with colleges of hotel management and labor relations added to the
more traditional majors in liberal arts, engineering, business, agriculture, and architecture,
Cornell--both an Ivy League university and state land-grant college--truly offers a diverse
program of study. ?
Hospitality.
This state-of-the-art handbook approaches the topics of hospitality strategy with an emphasis
on immediate application of ideas to current practice. Top hospitality scholars make original
contributions with the inclusion of senior level executives input, insights and current best
practices. By incorporating the latest research and thinking on various strategic topics with the
commentary and insights of successful executives this handbook blends cutting edge ideas
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and comprehensive reviews of the subject with innovative illustrations and examples from
practice. The strength of the handbook is its combination of academic rigour and hospitality
application. The handbook will have a clear reference orientation and focus on key topical
issues and problem of interest to practitioners and advanced students of hospitality strategy.
Coover takes us through the looking-glass of Joseph Cornell's boxes into a world of "Grand
Hotels" we never dreamed of. Rooms are accessed via ferris wheel. They open onto crystal
cages, night voyages, sand fountains. They lead us back to childhood, to forgotten games, to
sleeping princess who do not await a prince and, finally, home, poor heart. Funny and wistful
by turns, these brilliant vignettes explore the nature of desire and the melancholy of fulfillment.
As the author says, they are also an "architectural portrait of the artist," with biographical
information "built into the construction of the text like girders, brickwork or decor."
Features useful sites for hospitality research.
A founder of the Four Seasons hotels shares the philosophy and values that he credits with his
brand's success, recounting his rise from a disadvantaged child of immigrant parents while
describing his commitment to superior design, quality amenities, and excellent service.
Medical Tourism and Wellness: Hospitality Bridging Healthcare (H2H) takes a systems
approach to examining the growing field of medical tourism, one of the field’s hottest niches,
with billions of dollars spent each year. This important book fills the need for a modern
management book that looks at medical tourism in depth from a medical and hospitality
operational management perspective. Growing numbers of people are going abroad to find
affordable quality medical care for both necessary and cosmetic medical services. When they
require surgery or dental work, they combine it with a trip to the Taj Mahal, a photo safari on
the African veldt, or a stay at a luxury hotel—or at a hospital that feels like one—all at bargainbasement prices. The book takes a comprehensive look at medical tourism, covering such
topics as: The history of medical tourism Why patients/tourists decide to travel for medical care
The role of professional facilitators of medical tourism Key countries and medical disciplines in
medical tourism Transportation, food, entertainment, and hotel/hospitality services Hotel and
spa designs for medical tourism Best practices in medical tourism Patient follow-up after
medical discharge Future trends in medical tourism Careers in medical tourism With the
inclusion of case studies, the book provides a comprehensive look into this growing trend and
will be valuable to upper-level undergraduate and graduate students in health care
administration and those pursing MBAs in healthcare, medical students pursuing a
management focus, and students in hospitality management. It will also be a must-have
resource for professionals working in hotels and in health care.
The Cornell School of Hotel Administration on HospitalityCutting Edge Thinking and
PracticeJohn Wiley & Sons
By employing these twelve dynamic game plans within the 12 Golden Keys to Hospitality
Excellence, managers will advance to being winners in the hospitality industry.
Revenue Management: Advanced Strategies and Tools to Enhance Firm Profitability provides
an overview of revenue management (RM) and discusses approaches that firms can use to
more profitably manage and define the ways in which they sell their capacity.
This book investigates the genesis and success of innovation in the hospitality industry as
detailed in over four dozen case studies. In many of the cases studies, the innovators
themselves provide the insights into their innovative inspiration and the lessons learned from
the way they brought their innovative ideas to life. The cases include innovations for improved
customer service, stronger human resources, and new food service and lodging concepts.
While updated technology forms the basis for many of the innovations, some of the cases
focus specifically on technology improvements, with a particular focus on the use of technology
as a mediator in the service value chain. With the passage of several years, the book shares
the outcome of the innovative concepts—most of which continue to operate. The lessons
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presented will provide you a valuable perspective on success through innovation, whether you
are operating in the hospitality industry or another business.
Hotel Finance is a comprehensive textbook, designed especially for the students of Hotel
Management. The book explores theoretical financial concepts relevant to the hospitality
organizations, such as Financial Analysis and Planning, Management of Working Capital,
Capital Budgeting, Long Term Financing for Hospitality Organizations in detail. The book
imparts a good understanding of financial principles to the students of hospitality studies and
discusses issues related to the changes in the financial environment affecting the hospitality
business. The book has a lot of case studies, which have been taken from the hospitality
industry. The problems and illustrations are also directed at the application of the principles of
finance to the hospitality business. Each chapter contains adequate self-test questions that
serve as checkpoints for students to assess their level of understanding.
This introductory textbook shows you how to apply the principles of marketing within the
hospitality industry. Written specifically for students taking marketing modules within a
hospitality course, it contains examples and case studies that show how ideas and concepts
can be successfully applied to a real-life work situation. It emphasizes topical issues such as
sustainable marketing, corporate social responsibility and relationship marketing. It also
describes the impact that the internet has had on both marketing and hospitality, using a
variety of tools including a wide range of internet learning activities. This 3rd Edition has been
updated to include: Coverage of hot topics such as use of technology and social media, power
of the consumer and effect on decision making, innovations in product design and packaging,
ethical marketing and sustainability marketing Updated online resources including: power point
slides, test bank of questions, web links and additional case studies New and updated
international case studies looking at a broad range of hospitality settings such as restaurants,
cafes and hotels New discussion questions to consolidate student learning at the end of each
chapter.
Twenty-two years ago, author Peter Venison's Hotel Management became a best seller in the
hotel and tourism industry, labeled a "must read" on the curriculum of every hotel school, and
landed on the bookshelf of every hotel manager. Despite many requests for a follow-up
volume, Venison declined, on the basis that he had nothing new to say. Now he does. Holed
up for several weeks in five star hotels while concluding a complicated business deal, Venison
realized that the standards offered by the industry still fall short of perfection. As a result, he
has put pen to paper to produce this handy catalogue of suggestions to hoteliers, based upon
his considerable personal experience as a hotelier and perpetual hotel guest. 100 Tips for
Hoteliers guides you from the inception of a hotel to its opening and operation, offering
practical tips for each stage of the journey. It should prove equally useful to hotel school
students as a checklist of what they can expect, and also to practicing hotel managers as a
reminder of their responsibilities. Proceeds from the sale of 100 Tips for Hoteliers will be
donated to the Duke of Edinburgh Cup charity.
Hotels and Resorts: An investor's guide presents a comprehensive analysis of how hotels, golf
courses, spas serviced apartments, gyms and health clubs and resorts are developed, operate
and are valued. Drawing on over 18 years’ experience in the leisure property industry, David
Harper provides invaluable advice on how to buy, develop and sell such properties. Working
through the required due diligence process for purchases, including how to identify a "good
buy", through the "route map" for a successful development and ending with how to ensure you
maximise your returns when selling the asset, this book covers the whole life-cycle of leisure
property ownership. Examples of valuations, development issues and sales processes are
taken from the USA, UK, France, Nigeria, Kenya, Australia, Hong Kong, Singapore and Brazil
provide in depth analysis on the similarities and differences in approach to hotels and resorts in
various parts of the world. This book provides invaluable guidance to international investors,
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developers, asset managers and students in related subject areas.
Accompanying DVD contains videos & PowerPoint presentations on different aspects of hotel
houskeeping .
In A Wealth of Insight, more than thirty-five of the world's best luxury hoteliers share exactly
what it takes to lead and manage some of the most legendary hotels and resorts. Each
executive profile includes bite-size insights, stunning photography and real-life examples on
recruiting, culture, technology, marketing, branding, personalization, authenticity, anticipation,
design, partnerships and more. Hoteliers also detail the most significant trends impacting the
sector today, and how those trends will shape the future of luxury hospitality. The sheer scale
and scope of this effort--to distill industry wisdom across two dozen countries--is
unprecedented. For aspiring and current general managers of luxury hotels, for hospitality
executives in search of a practical guide on how best to deliver a world-class guest experience,
and for the modern luxury traveler eager to go behind the scenes, A Wealth of Insight is the
holy grail of five-star leadership and management.
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