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The Entrepreneur Scan Measuring Characteristics And Traits
This title was first published in 2003. The book covers the areas of: entrepreneurship and economic development;
entrepreneurship theories (traditional and alternative); entrepreneurship education and training programmes; a
comparative European analysis of entrepreneurship programmes; a profile of the aspiring entrepreneur; assessing
effectiveness; and a framework for the design and development of entrepreneurship training programmes. Readers
should gain a significant insight into the effectiveness of entrepreneurship training programmes from both the programme
providers' and participants' point of view. Key features of the book include: an up-to-date review of the literature in this
field; a comparative analysis of entrepreneurship programmes with a European perspective; an in-depth treatment of the
effectiveness issue both on a qualitative and quantitative basis, and a longitudinal study involving a control and
comparator group. The framework proposed by the authors should be applicable on a European scale.
Identifying, measuring and improving social impact is a significant challenge for corporate and private foundations,
charities, NGOs and corporations. How best to balance possible social and environmental benefits (and costs) against
one another? How does one bring clarity to multiple possibilities and opportunities? Based on years of work and new field
studies from around the globe, the authors have written a book for managers that is grounded in the best academic and
managerial research.It is a practical guide that describes the steps needed for identifying, measuring and improving
social impact. This approach is useful in maximizing the impact of different types of investments, including grants and
donations, impact investments, and commercial investments.With numerous examples of actual organizational
approaches, research into more than fifty organizations, and extensive practical guidance and best practices, Measuring
and Improving Social Impacts fills a critical gap.
THE ENTREPRENEURIAL MIND, Jeffry A. Timmons, Harvard Business School "A well-written & practical book designed
to aid persons contemplating an entrepreneurial venture. Timmons, a specialist in entrepreneurship, has done an
excellent job covering the field. Starting with a broad overview of what entrepreneurship is, he concludes with an
assessment aimed at summing up the strengths & weaknesses of a new enterprise in advance. In between, he provides
sound advice on necessary managerial skills; how to form, build, & reward a new venture team; planning & goal-setting;
& the pros & cons of family businesses. Particular attention is also given to the need for ethical standards.
Recommended." -- Library Journal. "A close look at the psychology of the entrepreneur & how that type of personality
reacts with people & the world at large. Timmons does a good job of exploding myths & misconceptions, offering a wealth
of insight into success, failure, & the hard work it takes to succeed in starting up a business or taking over the reins of an
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established or family-owned enterprise. The pitfalls of entrepreneurial life are analyzed, but more importantly, the positive
attributes of the entrepreneur are emphasized. Numerous real-life case studies supplement the coverage." -- Booklist.
Continuous improvements in business environments and available resources have allowed more opportunities for people
to pursue new ventures. This not only leads to higher success in new businesses, but it enhances the overall state of the
global market. Entrepreneurship: Concepts, Methodologies, Tools, and Applications provides a comprehensive
examination on the latest innovations and techniques to becoming a successful and sustainable entrepreneur. Including
research-based studies on knowledge production, social entrepreneurship, and distribution, this multi-volume publication
is an ideal source for practitioners, academicians, researchers and upper-level students interested in learning about
entrepreneurship and seeking emerging perspectives on optimizing and enhancing entrepreneurial pursuits.
You've thought about starting your own business . . . but how can you decide if you should really take the leap? There's a
lot on the line, and you have to ask yourself difficult questions: Do I have what it takes? Is it worth it? And how the hell do
I do it? You need answers, not bullshit. This book has them. Entrepreneurial Leap: Do You Have What it Takes to
Become an Entrepreneur? is an easy-to-use guide that will help you decide, once and for all, if entrepreneurship is right
for you—because success as an entrepreneur depends on far more than just a great idea and a generous helping of luck.
In this three-part book, Gino Wickman, bestselling author of Traction, reveals the six essential traits that every
entrepreneur needs in order to succeed, based on real-world startups that have reached incredible heights. If these traits
ring true for you, you'll get a glimpse of what your life would look like as an entrepreneur. What's more, Wickman will help
you determine what type of business best suits your unique skill set and provide a detailed roadmap, with tools, tips, and
exercises, that will accelerate your path to startup success. Packed with real-life stories and practical advice,
Entrepreneurial Leap is a simple how-to manual for BIG results. Should you take the leap toward entrepreneurship? Find
out today and let tomorrow be the first step in your new journey, whatever shape it may take.
How can management be developed to create the greatest wealth for society as a whole? This is the question Peter
Drucker sets out to answer in Innovation and Entrepreneurship. A brilliant, mould-breaking attack on management
orthodoxy it is one of Drucker’s most important books, offering an excellent overview of some of his main ideas. He
argues that what defines an entrepreneur is their attitude to change: ‘the entrepreneur always searches for change,
responds to it and exploits it as an opportunity’. To exploit change, according to Drucker, is to innovate. Stressing the
importance of low-tech entrepreneurship, the challenge of balancing technological possibilities with limited resources,
and the organisation as a learning organism, he concludes with a vision of an entrepreneurial society where individuals
increasingly take responsibility for their own learning and careers. With a new foreword by Joseph Maciariello
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#1 New York Times Bestseller Legendary venture capitalist John Doerr reveals how the goal-setting system of Objectives
and Key Results (OKRs) has helped tech giants from Intel to Google achieve explosive growth—and how it can help any
organization thrive. In the fall of 1999, John Doerr met with the founders of a start-up whom he'd just given $12.5 million,
the biggest investment of his career. Larry Page and Sergey Brin had amazing technology, entrepreneurial energy, and
sky-high ambitions, but no real business plan. For Google to change the world (or even to survive), Page and Brin had to
learn how to make tough choices on priorities while keeping their team on track. They'd have to know when to pull the
plug on losing propositions, to fail fast. And they needed timely, relevant data to track their progress—to measure what
mattered. Doerr taught them about a proven approach to operating excellence: Objectives and Key Results. He had first
discovered OKRs in the 1970s as an engineer at Intel, where the legendary Andy Grove ("the greatest manager of his or
any era") drove the best-run company Doerr had ever seen. Later, as a venture capitalist, Doerr shared Grove's
brainchild with more than fifty companies. Wherever the process was faithfully practiced, it worked. In this goal-setting
system, objectives define what we seek to achieve; key results are how those top-priority goals will be attained with
specific, measurable actions within a set time frame. Everyone's goals, from entry level to CEO, are transparent to the
entire organization. The benefits are profound. OKRs surface an organization's most important work. They focus effort
and foster coordination. They keep employees on track. They link objectives across silos to unify and strengthen the
entire company. Along the way, OKRs enhance workplace satisfaction and boost retention. In Measure What Matters,
Doerr shares a broad range of first-person, behind-the-scenes case studies, with narrators including Bono and Bill Gates,
to demonstrate the focus, agility, and explosive growth that OKRs have spurred at so many great organizations. This
book will help a new generation of leaders capture the same magic.
Don't just make money...make a difference. As a social entrepreneur, you can build a business that changes the world.
But you will face some unique challenges. This book will prepare you for them. Packed with advice, inspiration and reallife stories, it will help you: Define what you want to do and why you want to do it Find the right kind of funding Build a
brand that makes you unique Find a team as motivated and inspired as you are Measure the impact you're having How
to be a Social Entrepreneur is the only social enterprise start-up guide you'll ever need. "This is the seminal book on
social enterprise" —Martin Murphy, Network 2012 "An essential read for any aspiring or existing social entrepreneur. Full
of practical examples of real life social enterprise scenarios and written in Robert's usual uncomplicated format" —Marc
Davies, Wales Co-operative Centre Limited, walescoop.com "Social enterprises need social entrepreneurs. This book will
help you decide is you've got what it takes to be one" —Peter Couchman, Chief Executive, Plunkett Foundation,
plunkett.co.uk "This very practical book will guide you as to what it takes to be a social entrepreneur. Enjoy it and then do
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it!" —Lord Andrew Mawson OBE, author of The Social Entrepreneur: Making Communities Work,
amawsonpartnerships.com "I was genuinely impressed by how comprehensive it is!" —Peter Holbrook, CEO, Social
Enterprise Coalition, socialenterprise.org.uk "A treasure trove filled with practical insight and knowledge that will give you
the edge to start, grow a sustainable and successful social enterprise" —Stephen Gyasi-Kwaw, CEO/Founder Youth
Enhancement Int.Ghana "I particularly enjoyed the section on sales, which is a fundamental topic too often neglected"
—Andy Brady, '3rd Sector Futures', Anglia Ruskin University, anglia.ac.uk Robert Ashton is a leading small business
troubleshooter, entertaining small business speaker and the bestselling author of many business books including How to
Start a Business for Entrepreneurs, Instant Entrepreneur and The Entrepreneur's Book of Checklists.
More than 100,000 entrepreneurs rely on this book for detailed, step-by-step instructions on building successful, scalable,
profitable startups. The National Science Foundation pays hundreds of startup teams each year to follow the process
outlined in the book, and it's taught at Stanford, Berkeley, Columbia and more than 100 other leading universities
worldwide. Why? The Startup Owner's Manual guides you, step-by-step, as you put the Customer Development process
to work. This method was created by renowned Silicon Valley startup expert Steve Blank, co-creator with Eric Ries of the
"Lean Startup" movement and tested and refined by him for more than a decade. This 608-page how-to guide includes
over 100 charts, graphs, and diagrams, plus 77 valuable checklists that guide you as you drive your company toward
profitability. It will help you: • Avoid the 9 deadly sins that destroy startups' chances for success • Use the Customer
Development method to bring your business idea to life • Incorporate the Business Model Canvas as the organizing
principle for startup hypotheses • Identify your customers and determine how to "get, keep and grow" customers
profitably • Compute how you'll drive your startup to repeatable, scalable profits. The Startup Owner's Manual was
originally published by K&S Ranch Publishing Inc. and is now available from Wiley. The cover, design, and content are
the same as the prior release and should not be considered a new or updated product.
This edited collection draws together cutting edge perspectives from leading scholars on the increasingly prominent
discussion of entrepreneurial behaviour. Exploring various aspects of human behaviour, the authors analyse the
antecedent influences and drivers of entrepreneurial behaviour in different organisational settings. This collection is of
interest to scholars, practitioners and even policy-makers, as a result of its in-depth exploration, discussion and
evaluation of emerging themes of entrepreneurial behaviour within the field of entrepreneurship and beyond. Offering
contextual examples from universities, firms and society, Entrepreneurial Behaviour covers topics such as
entrepreneurial intention, gender, crime, effectuation and teamwork.
This book takes a pragmatic approach to develop the competitive advantage of indigenous construction firms in the
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Global South, using Ghana as a case study. It provides readers with two major practical insights. The first focuses on the
theoretical underpinning of firms’ competitive advantage and develops a competitive advantage model for indigenous
construction firms. This competitive advantage conceptual framework aids in explaining the main and sub-attributes
underpinning the competitive advantage of indigenous construction firms as well as providing the basis for assessing a
firm’s competitiveness. Secondly, it highlights and addresses theoretical gaps in existing competitive advantage studies
deemed essential for indigenous construction firms. Finally, a detailed two-stage Delphi study in the Ghanaian
construction industry is presented as a case study. The book is therefore of interest to researchers in construction
management, strategic management, civil engineering, business administration, marketing, entrepreneurial and
economic studies. It is an essential manual for owners and managers of construction businesses. It is also useful for
government departments and non-governmental agencies seeking innovative ways to develop the capacity of indigenous
firms and/or contractors to make them more responsive to competitive bidding scenarios, delivery of projects, and
satisfying the needs of the industry’s stakeholders.
Belt and Road Initiative – Collaboration for SuccessSpringer Nature
A guide for creating a deeper relationship with the entrepreneurial journey The Self-Reliant Entrepreneur offers
overworked and harried entrepreneurs, and anyone who thinks like one, a much-needed guide for tapping into the
wisdom that is most relevant to the entrepreneurial life. The book is filled with inspirational meditations that contain the
thoughts and writings of notable American authors. Designed as a daily devotional, it is arranged in a calendar format,
and features readings of transcendentalist literature and others. Each of The Self-Reliant Entrepreneur meditations is
followed by a reflection and a challenging question from John Jantsch. He draws on his lifetime of experience as a
successful coach for small business and startup leaders to offer an entrepreneurial context. Jantsch shows how
entrepreneurs can learn to trust their ideas and overcome the doubt and fear of everyday challenges. The book contains:
A unique guide to meditations, especially designed for entrepreneurs A range of topics such as self-awareness, trust,
creativity, resilience, failure, growth, freedom, love, integrity, and passion An inspirational meditation for each day of the
year. . . including leap year Reflections from John Jantsch, small business marketing expert and the author of the popular
book Duct Tape Marketing Written for entrepreneurs, as well anyone seeking to find a deeper meaning in their work and
life, The Self-Reliant Entrepreneur is a practical handbook for anyone seeking to embrace the practice of self-trust.
"Proceedings of a World Bank conference."--T.p.
This book commemorates four decades of research by Professor Magdy F. Iskander (Life Fellow IEEE) on materials and devices for the
radiation, propagation, scattering, and applications of electromagnetic waves, chiefly in the MHz-THz frequency range as well on
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electromagnetics education. This synopsis of applied electromagnetics, stemming from the life and times of just one person, is meant to
inspire junior researchers and reinvigorate mid-level researchers in the electromagnetics community. The authors of this book are
internationally known researchers, including 14 IEEE fellows, who highlight interesting research and new directions in theoretical,
experimental, and applied electromagnetics.
"Finally a textbook about entrepreneurship written by those who have actually done it rather than just studied it." –W. Don Stull, Texas Tech
University The majority of new businesses don’t survive their first year. Launching Successful Ventures teaches students the nuts and bolts
of creating new ventures while helping them avoid the common pitfalls that often lead to failure. Entrepreneurial exercises, case studies, stepby-step guidelines, and in-depth coverage of important financial topics such as managing cash flow, equity capital, and debt and investment
capital are designed to help students build sustainable, lucrative ventures. Authored by successful serial entrepreneurs and award-winning
researchers Michael Fountain and Tom Zimmerer, this new text provides a concise, practical guide for students seeking to develop highgrowth ventures.
Der wirtschaftliche Einfluß schnell wachsender Unternehmensneugründungen wächst zunehmend. Das Know-how erfolgreicher
Unternehmensgründer wird somit zum Schlüsselfaktor des Unternehmenserfolgs. Dieses Buch bietet einen anwendungsorientierten
Leitfaden für die erfolgreiche Gründung eines eigenen Unternehmens. Es basiert auf einer erstmals durchgeführten Interviewstudie mit
Firmengründern und Aufsichtsratsvorsitzenden (Chief Executive Officers; CEOs) der erfolgreichsten High-Tech-Start-ups in Silicon Valley
und Massachusetts sowie mit Risikokapitalgebern, Investmentbankern, Rechtsanwälten und Technikern. (The economic impact of highgrowth startups is steadily increasing. Against this background knowledge regarding new venture creation is one of the key factors for
success. This book presents hands-on lessons for starting, building and growing a successful company. The research is based on more than
one hundred interviews with the founders and chief executive officers of America ?s most successful high-tech start-ups in Silicon Valley and
Massachusetts as well as venture capitalists, investment bankers, lawyers and technologists involved.)
This book presents a series of studies analyzing critical factors that promote and constrain textile & clothing (T&C) production and trade in the
Belt & Road (B&R) countries, and forces that drive the restructuring and transforming of global T&C supply chain and operations in the B&R
context. The book also offers insights into the challenges and opportunities for T&C manufacturing in B&R countries through interviews with
T&C experts, and also examines how Hong Kong can strengthen its “super-connector” role by facilitating sustainable trade and development
in the T&C industries, as well as discussion on the impact of global trade wars on T&C trade. In the studies presented in this book, they offer
topics ranging from the macro-economy, international business environment and strategies, logistics and supply chain, policy changes, to
sustainability. The studies offer descriptive, theoretical and empirical analyses that explore T&C business and management related
opportunities and challenges that are derived from the Belt and Road Initiative (BRI). Econometric analysis with the gravity model is applied
to T&C trade and extended to cover other areas that have not been considered in previous studies, such as production costs, export supply
chain costs, technologies, demographical factors, and factors related to the business environment and policies, including qualitative variables.
Studies using in-depth interviews and linear regression analysis are also present to explore new factors for T&C trade and production
relocation to B&R countries.
This open access book explores the global challenges and experiences related to digital entrepreneurial activities, using carefully selected
examples from leading companies and economies that shape world business today and tomorrow. Digital entrepreneurship and the
Page 6/10

Acces PDF The Entrepreneur Scan Measuring Characteristics And Traits

companies steering it have an enormous global impact; they promise to transform the business world and change the way we communicate
with each other. These companies use digitalization and artificial intelligence to enhance the quality of decisions and augment their business
and customer operations. This book demonstrates how cloud services are continuing to evolve; how cryptocurrencies are traded in the
banking industry; how platforms are created to commercialize business, and how, taken together, these developments provide new
opportunities in the digitalized era. Further, it discusses a wide range of digital factors changing the way businesses operate, including
artificial intelligence, chatbots, voice search, augmented and virtual reality, as well as cyber threats and data privacy management.
“Digitalization mirrors the Industrial Revolution’s impact. This book provides a complement of perspectives on the opportunities emanating
from such a deep seated change in our economy. It is a comprehensive collection of thought leadership mapped into a very useful
framework. Scholars, digital entrepreneurs and practitioners will benefit from this timely work.” Gina O’Connor, Professor of Innovation
Management at Babson College, USA “This book defines and delineates the requirements for companies to enable their businesses to
succeed in a post-COVID19 world. This book deftly examines how to accomplish and achieve digital entrepreneurship by leveraging cloud
computing, AI, IoT and other critical technologies. This is truly a unique “must-read” book because it goes beyond theory and provides
practical examples.” Charlie Isaacs, CTO of Customer Connection at Salesforce.com, USA "This book provides digital entrepreneurs useful
guidance identifying, validating and building their venture. The international authors developed new perspectives on digital entrepreneurship
that can support to create impact ventures.” Felix Staeritz, CEO FoundersLane, Member of the World Economic Forum Digital Leaders Board
and bestselling author of FightBack, Germany
The third volume of the Annals of Entrepreneurship Education and Pedagogy critically examines past practices, current thinking, and future
insights into the ever-expanding world of Entrepreneurship education. Prepared under the auspices of the United States Association for Small
Business and Entrepreneurship (USASBE), this compendium covers a broad range of scholarly, practical, and thoughtful perspectives on a
compelling range of entrepreneurship education issues.
Technology has enabled a new age of entrepreneurship as entrepreneurs find digital tools that enable new ventures to exploit commercial
opportunities around the world. This textbook provides students with expert guidance on using technology platforms to start new ventures.
With an award-winning approach, the author guides readers through the process of a lean startup, taking a "digital first" approach to
entrepreneurship. Students using the book will emerge with enhanced understanding of different digital business models, analytical skills for
digital ventures, and the confidence to move from prototype to product. Online resources such as slides, a sample syllabus, and exercises
encourage the classroom to become an interactive and dynamic space.
? ?????? ??????????????? ??????? ??????? ? ??????????? ? ???????? ????????? ????? ???? ???????????? ???????? ????????
???????????????????. ?????? ???????? ???????? ????????? ?? ?????????? ???????????? ??????????? ? ??????????????????? –
???????????? ?????? ????, ??? ?????????, ???????????? ? ????????? ???????????? ??????? ? ??????????? ?? ??????? ????????????
??????????? ? ???????????? ?????, ? ????? ???????????? ??????? ???????????? ? ?????????? ???????????? ??????? ?
???????????.?????????? ?? ???????? ? ??????? ??????????? ???????? ??????????????? ???????? ?? ??????????????????? ? ??????????
????????????. ???????????? ??????????? ??????????????? ?? ??????????? ? ??????? ??????????? ???????????? ???????? ? ??????????
??????? ??????? ? ???????????.? ????????? ?????????? ????????? ?????? ?????????? ?????????????? ? ?????????????? ??????? ?
???????????? ?????????? ???????????? ??????????? ? ???????? ????????. ???????? ??????? ??????? ???????????? ???????????,
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???????????? ?????? «?????????????» ???????? ???????????? ????????? ?? ??????????????????? ? ?????????? ?????????-???????????
???????????? «????????», ?????????? ? ????????? ??????? ?????????? «??????????? ? ???????????????????» ??? ?????????-?????????
Adopting evolutionary and behavioral approaches, this volume presents the latest research advances in knowledge competencies and human
capital, as well as the changing structural dynamics, highlighting their links with entrepreneurial activities. It provides a set of international,
benchmark case studies on initiatives (at the national, regional or individual level) geared towards entrepreneurship development. Focusing
on diverse environments, systems and life cycle stages: young, established and transition industries and markets; as well as regions, it offers
a valuable guide for scholars and practitioners interested in the interaction of entrepreneurship, knowledge competencies, human resources
management and innovation.
Querido lector, estamos seguros de que frases como “El emprendimiento como motor del crecimiento y desarrollo económico y social de los
países” le resultan de sobra conocidas, ya que en los últimos años han sido habitualmente empleadas, tanto en el ámbito académico como
social o político. Pero ¿podemos esperar que los efectos sean iguales en todos ellos? La obra que tiene en sus manos trata de contribuir a la
respuesta de esta pregunta desde un enfoque internacional y multidisciplinar. Un amplio elenco de académicos y profesionales procedentes
de países tan diversos como Colombia, Cuba, Ecuador, España, México y Uruguay, aúnan sus conocimientos para alcanzar una visión de
conjunto del fenómeno emprendedor. Confiamos en que la cuidada selección de trabajos, teóricos y empíricos, que emplean diversas y
actuales metodologías tanto a nivel macro como micro, y que muestran experiencias de éxito en diferentes entornos económicos, será del
interés de públicos tan diversos como son los investigadores, reguladores, políticos o los propios emprendedores. Al promover esta obra, la
Universidad de Cantabria, la Universidad de La Habana y la Fundación FAEDPYME esperan estar contribuyendo al avance del conocimiento
de este importante fenómeno, ayudando así al desarrollo de posibles políticas de fomento del emprendimiento.
Entrepreneurial Economics is concerned with the role of entrepreneurs, and the nature and scope of entrepreneurship in the economy. It
broadly covers a range of economic and non-economic theories of the characteristics and behaviour of entrepreneurs. Also considered are
government policies to increase the number of entrepreneurs in the economy and social entrepreneurship linked to economic development. It
includes illustrations of successful entrepreneurs and more detailed case-studies.
Learning from Entrepreneurial Failure provides an important counterweight to the multitude of books that focus on entrepreneurial success.
Failure is by far the most common scenario for new ventures and a critical part of the entrepreneurial process is learning from failure and
having the motivation to try again. This book examines the various obstacles to learning from failure and explores how they can be overcome.
A range of topics are discussed that include: why some people have a more negative emotional reaction to failure than others and how these
negative emotions can be managed; why some people delay the decision to terminate a poorly performing entrepreneurial venture; antifailure biases and stigmatism in organizations and society; and the role that the emotional content of narratives plays in the sense-making
process. This thought-provoking book will appeal to academic researchers, graduate students and professionals in the fields of
entrepreneurship and industrial psychology.
Over the past few years the hospitality industry has become a lot more sustainable than it used to be. However, the industry’s contribution to
the sustainable development of our societies is still significantly smaller than it could be. This book specifically addresses the links between
operations, tactics and strategy from a sustainable development perspective and moves beyond describing what is to reflect on what could be
or even what should be, thus providing students with a concise guide for improving sustainability concepts and businesses in the hospitality
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industry. Each chapter uses specific cases and examples to reflect on different ways in which sustainability principles can be used for
revisiting the host–guest relationship and improving the industry’s business processes and models. In doing so, the book provides current
and future professionals with guidelines, inspiration and a call for action to take sustainability within the hospitality industry to the next level,
based on inclusiveness, equality and a sustainable relationship with our natural environment.
Due to the 2008-2009 crisis, the United Nations 2030 agenda for sustainable development, and the COVID-19 pandemic, the role of
entrepreneurship has become more critical in most economies. Moreover, emerging protectionist policies are further encouraging the
emergence of new entrepreneurial projects, particularly to replace goods and services traditionally provided by other countries.
Understanding current challenges and best practices in nascent entrepreneurship is integral for the successful launching of new ventures to
support the revitalization of economies and achieve sustainability. The Handbook of Research on Nascent Entrepreneurship and Creating
New Ventures is a crucial reference source that covers the latest empirical research findings in the field of entrepreneurship and addresses
the obstacles entrepreneurs face in these recent challenging times. The book embraces a pluralistic perspective from academicians currently
navigating nascent entrepreneurship and key concepts for launching successful new ventures. Covering topics that include government
support programs, spin-off companies, leadership, strategic entrepreneurship, and crowdfunding, this book is targeted towards
entrepreneurs, professionals, academicians, researchers, and students.
Multidisciplinary Academic Conference on Education, Teaching and E-learning, Czech Republic, Prague (MAC-ETeL 2016)
The one primer you need to develop your entrepreneurial skills. Whether you're imagining your new business to be the next big thing in
Silicon Valley, a pivotal B2B provider, or an anchor in your local community, the HBR Entrepreneur's Handbook is your essential resource for
getting your company off the ground. Starting an independent new business is rife with both opportunity and risk. And as an entrepreneur,
you're the one in charge: your actions can make or break your business. You need to know the tried-and-true fundamentals--from writing a
business plan to getting your first loan. You also need to know the latest thinking on how to create an irresistible pitch deck, mitigate risk
through experimentation, and develop unique opportunities through business model innovation. The HBR Entrepreneur's Handbook
addresses these challenges and more with practical advice and wisdom from Harvard Business Review's archive. Keep this comprehensive
guide with you throughout your startup's life--and increase your business's odds for success. In the HBR Entrepreneur's Handbook you'll find:
Step-by-step guidance through the entrepreneurial process Concise explanations of the latest research and thinking on entrepreneurship
from Harvard Business Review contributors such as Marc Andreessen and Reid Hoffman Time-honed best practices Stories of real
companies, from Airbnb to eBay You'll learn: Which skills and characteristics make for the best entrepreneurs How to gauge potential
opportunities The basics of business models and competitive strategy How to test your assumptions--before you build a whole business How
to select the right legal structure for your company How to navigate funding options, from venture capital and angel investors to accelerators
and crowdfunding How to develop sales and marketing programs for your venture What entrepreneurial leaders must do to build culture and
set direction as the business keeps growing HBR Handbooks provide ambitious professionals with the frameworks, advice, and tools they
need to excel in their careers. With step-by-step guidance, time-honed best practices, real-life stories, and concise explanations of research
published in Harvard Business Review, each comprehensive volume helps you to stand out from the pack--whatever your role.
• Chapter wise and Topic wise introduction to enable quick revision. • Coverage of latest typologies of questions as per the Board latest
Specimen papers • Mind Maps to unlock the imagination and come up with new ideas. • Concept videos to make learning simple. • Latest
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Solved Paper • Previous Years’ Board Examination & Board Specimen Questions with detailed explanation to facilitate exam-oriented
preparation. • Commonly Made Errors & Answering Tips to aid in exam preparation. • Dynamic QR code to keep the students updated for
2021 Exam paper or any further CISCE notifications/circulars.
Imagine sending a magazine article to 10 friends-making photocopies, putting them in envelopes, adding postage, and mailing them. Now
consider how much easier it is to send that article to those 10 friends as an attachment to e-mail. Or to post the article on your own site on the
World Wide Web. The ease of modifying or copying digitized material and the proliferation of computer networking have raised fundamental
questions about copyright and patent--intellectual property protections rooted in the U.S. Constitution. Hailed for quick and convenient access
to a world of material, the Internet also poses serious economic issues for those who create and market that material. If people can so easily
send music on the Internet for free, for example, who will pay for music? This book presents the multiple facets of digitized intellectual
property, defining terms, identifying key issues, and exploring alternatives. It follows the complex threads of law, business, incentives to
creators, the American tradition of access to information, the international context, and the nature of human behavior. Technology is explored
for its ability to transfer content and its potential to protect intellectual property rights. The book proposes research and policy
recommendations as well as principles for policymaking.
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