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'This wonderful volume brings together contributions mainly from the innovation
literature, whose findings are in a sense quite familiar, but which in this collection are
juxtaposed in such a way as to highlight their common institutional underpinnings. This
is very much due to the efforts of the editor, whose insightful introduction and editorial
vision brings out several interesting and emerging themes from this collection of
papers. I think this volume breaks new ground in highlighting the embeddedness of
MNE subsidiaries in multiple contexts, and it will be of considerable interest to scholars
engaged with institutional analysis. However, I also believe that researchers interested
in regional embeddedness, the geography of innovation, and knowledge management
will find new angles to their work in this collected volume.' – Sarianna M. Lundan,
University of Bremen, Germany Multinational companies are crucial actors in a global
knowledge-based economy, combining the advantages of global and locally
coordinated production and innovation strategies with specific regional and national
factors. This book questions how MNCs can best exploit institutionally embedded
knowledge, explores the utilization of external institutionally embedded knowledge in
corporate innovation processes, and addresses the challenges of embeddedness. The
expert contributors draw on managerial, economic, geographic and sociological
perspectives to explore the essential roles of regional and national knowledge
infrastructures and the cultural and political environment of MNCs. They build upon,
update, and extend the discussion on the regional and national embeddedness of
MNCs with new country case studies and comparative analyses, focussing on the
relationship between innovation in companies and regional studies. Significantly, the
book also establishes a link between two important debates that have hitherto been
largely disconnected: Regional studies and international business studies separately
address issues that fall within the scope of the book, but do not provide an integrated
analysis of the embeddedness of MNCs. This pathbreaking book goes some way to fill
this gap in the literature and as such, will prove invaluable to academics, R&D
managers, regional policy makers and students with an interest in international
business, business economics, regional studies and organization studies.
The fields of Economic Geography and International Business share an interest in the
same phenomena, whilst each provides both a differing perspective and different
research methods in attempting to understand those phenomena. The Routledge
Companion to the Geography of International Business explores the nature and scope
of inter-disciplinary work between Economic Geography and International Business in
explaining the central issues in the international economy. Contributions written by
leading specialists in each field (including some chapters written by inter-disciplinary
teams) focus on the nature of multinational firms and their strategies, where they
choose to locate their activities, how they create and manage international networks
and the key relationships between multinationals and the places where they place their
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operations. Topics
covered
include the internationalisation
of service
industries, the
influence of location on the competitiveness of firms and the economic dynamism of
regions and where economic activity takes place and how knowledge, goods and
services flow between locations. The book examines the areas for fruitful interdisciplinary work between International Business and Economic Geography and sets
out a road map for future joint research, and is an essential resource for students and
practitioners of International Business and Economic Development.
When it was originally published this book presented the first independent review of the
critical role played by multinationals in Europe. Extending its focus beyond 1992, the
book examines both the economic and business strategy frameworks the firms need to
develop to maintain a competitive advantage. Using case-studies from specific
industries, it looks not only at the activity of multinationals within the single market but
explores the competitive strategies of non-European firms with special emphasis on
Japanese companies which were poised to exploit 1992. The importance of interaction
between multinationals and national government policies is also analysed taking into
account the integration already achieved.
This book urges the case for reinstating regional geography as a contemporary and
relevant methodology. Much interest was shown in the 1980s in reviving, yet
restructuring, the field of regional geography. The essays in this book both review that
work and propose a way forward. The essays divide into three sections. The first
assesses traditional regional geography and its relevance to the study of contemporary
situations; the second, the alternative approaches of world-systems analysis, diffusion
and structuration theory. The book concludes by considering the potential of regional
geography to interpret the structures within which society operates and its claim to
remain at the core of the discipline.
In the changing geography of innovation, multinational corporations play a key role as
creators of knowledge. Innovation and the Multinational Firm investigates how
innovation is managed within these firms by focusing particularly on subsidiaries and
host-locations. Previous literature has recognized that subsidiaries are increasingly
involved in strategizing activities while managing their technological assets, and that
locational features powerfully influence multinational firms' distributed innovation. Yet, a
comprehensive understanding of how subsidiary-level and location-level variables
interact to explain decentralized processes of innovation is still missing. This book
offers insights into these aspects by adopting a novel theoretical angle, inspired by the
blend of three literatures, namely international business, innovation studies and
economic geography. The volume is divided into two parts. The first proposes an
overview of the literature on the management of innovation across geographical space.
The second delves into the role of subsidiaries and host-locations to develop a multilevel analytical framework for the study of geographically distributed innovation in
multinational firms.
The discipline of geography has undergone much change and growth in recent years.
With growth has come diversity. Before 1945 there were differences between countries
in the emphases on subject matter and research approach, although these were all
related closely to three main ‘models’ – French, German and American. Since then,
the relative importance of French and German influences has declined substantially,
including within their own national territories, and the Anglo-American model has grown
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to world dominance.
With International
that model, however,
thereVolume
is no dominant
point of view but
rather a multiplicity of competing approaches. These various approaches have had a
different reception in other parts of the world, reflecting the base of pre-1945
geographical scholarship, the goals of geographical work set by soceities and the
nature of the international contacts. The result is substantial international diversity in the
practice of geography. This authoritative volume provides much needed information to
make them aware of current international trends.
This book highlights the increasingly important contribution of geographical theory to
the understanding of social change, values, economic & political organization and
ethical imperatives. As a cohesive collection of chapters from well-known geographers
in Britain and North America, it reflects the aims of the contributors in striving to bridge
the gap between the historical-materialist and humanist interpretations of human
geography. The book deals with both the contemporary issues outlined above and the
situation in which they emerge: industrial restructuring, planning, women’s issues,
social and cultural practices and the landscape as context for social action.
The role of international banks within the developed economies has come under
increasingly hostile public scrutiny, yet little attention has been paid to the structure and
purpose of the banks themselves. Most existing studies concentrate on the part played
by international banks as intermediaries in the domestic and international economy,
failing to consider the foremost concern of the banks themselves – their success as
business enterprises. This book examines the practical problems faced by the
Universal Multinational banks (UMNBs) in the fields of strategic planning and business
development. It explains the common constraints encountered by the UMNBs, showing
that, whether they like it or not, current market pressures are governing their policies in
all the developed economies. Through studying the management structures and
business policies of these banks this book provides a much clearer picture of their
activities in the world economy. Initially, it concentrates on the UMNBs of the USA since
they have provided a strategic model for other global banking concerns. The UMNBs of
Japan, Britain, France, Germany, Canada and Switzerland are then discussed to
establish their similarities and differences: case studies are included at the end of each
chapter to illustrate and reinforce the points made in the preceding text. Although
written in 1984 the author successfully predicted many of the subsequent developments
in the field of information technology and competition in world markets, which led to the
emergence of global financial enterprises.

This book brings together the work of noted authorities in the field of multinational
enterprises who explain and debate the merits of internalization theory as the
new general theory of the multinational enterprise. Alternatives to internalization,
such as licensing, joint ventures and other contractual arrangements are also
evaluated. There are many applications to actual businesses, such as in the
hotel, fish, food and banking industries. Also considered are regional office
location and applications of the theory to Canada, Japan, the former Yugoslavia,
the UK and USA.
This book provides a stimulating perspective on a wide range of important topics
and major challenges which confronted marketing management in the 1980s and
are still of relevance today. The author applies a critical knowledge of modern
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theory and practice to pinpoint the crucial importance of three interrelated
ingredients – productivity, integration and creativity, for success in an increasingly
demanding and cost-effective environment. Each chapter reviews marketing
concepts, theories and methods – both recent and well-established and each
chapter can be read on its own in response to a specific problem. As well as an
extensive bibliography, the volume contains useful case-studies.
The explosion of multinational activities in recent decades is rapidly transforming
the global landscape of industrial production. But are the emerging clusters of
multinational production the rule or the exception? What drives the offshore
agglomeration of multinational firms? Using a unique worldwide plant-level
dataset that reports detailed location, ownership, and operation information for
plants in over 100 countries, we construct a spatially continuous index of
agglomeration and investigate the patterns and determinants underlying the
global economic geography of multinational firms. Our analysis shows that the
emerging offshore clusters of multinationals are not a simple reflection of
domestic industrial clusters. Location fundamentals including market access and
comparative advantage and under-emphasized agglomeration economies
including capital-good market externality and technology diffusion play a
particularly important role in multinationals' offshore agglomeration.
Government intervention can reduce the profits of multinational enterprises.
These interventions also increase uncertainty and risk and distort trading and
intra-firm sourcing patterns. The focus of this book is a corporate survival plan
that describes how a multinational can monitor its exposure to intervention and
then seek to reduce it. It reports on the successes and failures of firms as they
implement various global management systems and recommends a general
strategy. Such a strategy will allow multinationals to continue foreign investment
with the longer term horizons that will benefit both the firms and their host
countries.
This book, based on extensive original research, examines the spatial structure
and geographical implications of modern multinational corporations. It looks at
the geography of multinational corporations, relates this geography to
management and decision making structures and discusses how these items are
changing. Exploring the themes of centre and periphery in the corporation it
surveys the impact of corporate change and restructuring on regional economies.
This book is a basic text for international marketing courses. It introduces the
different elements of the international marketing mix and sets these in context. It
discusses the firm’s strategic position: how it is orientated at present to take
advantage of international marketing opportunities and how its strategy is
developing. It: Stresses the wide differences between different overseas markets
and the importance of handling sensitively particular local features. Examines the
need to structure the whole business organisation in the right way and make
international marketing effective Discusses the importance of communication and
control Throughout case studies are used to highlight particular issues.
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This book presents a world survey of multinational firms in the key parts of the
service sector. The service sector has grown greatly in importance in recent
years in many countries of the world. Many of the key parts of the service sector
that are growing most rapidly are dominated by large multinational firms and this
has important implications for the future shape of the world economy and for
closer economic integration between countries. In addition, the particular style
and operations of multinational firms in one sector can provide useful lessons for
multinational enterprise in other sectors. The book examines the operations and
the style of the firms considered and explores how they dominate their sectors. It
charts how the firms have developed, discusses the critical issues facing them;
and suggests how present trends may continue in the future.
This book is a comprehensive study of the role of multinational corporations in
the economies of the Third World. It begins by providing a comprehensive
overview of the activities of multinational corporations and the main areas of
research and debate. It goes on to discuss specific sociological, developmental
and material effects on Third World countries resulting from involvement with
multinational corporations. It includes case studies detailing the mid-twentieth
century history and probable effects of specific multinational corporations’
involvement in Third World countries.
Multinationals exhibit distinct agglomeration patterns which have transformed the global
transformed the global landscape of industrial production (Alfaro and Chen, 2014). Using a
unique worldwide plant-level dataset that reports detailed location, ownership, and operation
information for plants in over 100 countries, we construct a spatially continuous index of
pairwise-industry agglomeration and investigate the patterns and determinants underlying the
global economic geography of multinational firms. In particular, we run a horse-race between
two distinct economic forces: location fundamentals and agglomeration economies. We find
that location fundamentals including market access and comparative advantage and
agglomeration economies including capital-good market externality and technology diffusion
play a particularly important role in multinationals' economic geography. These findings remain
robust when we use alternative measures of trade costs, address potential reverse causality,
and explore regional patterns.
The explosion of multinational activities in recent decades is rapidly transforming the global
landscape of industrial production. But are the emerging clusters of multinational production
the rule or the exception? What drives the offshore agglomeration of multinational firms in
comparison to the agglomeration of domestic firms? Using a unique worldwide plant-level
dataset that reports detailed location, ownership, and operation information for plants in over
100 countries, we construct a spatially continuous index of pairwise-industry agglomeration
and investigate the patterns and determinants underlying the global economic geography of
multinational firms. Our analysis presents new stylized facts that suggest the emerging
offshore clusters of multinationals are not a simple reflection of domestic industrial clusters.
Agglomeration economies including capital-good market externality and technology diffusion
play a more important role in the offshore agglomeration of multinationals than the
agglomeration of domestic firms. These findings remain robust when we address potential
reverse causality by exploring the regional pattern and process of agglomeration.
This comparative, international study looks at origins and business strategies of multinational
banks. A distinguished team of bankers and academics from the United States, Japan, Europe
and Australia survey the evolution of multinational banks over time and suggest a conceptual
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framework in which
this development
can beBusiness
understood.Volume
In-depth analyses
of the
multinational banking strategies of selected countries and institutions lead from early
nineteenth century on to late twentieth century developments and future trends in investment
banking. The approach is interdisciplinary, with economists and business historians joining
together to confront theory with facts. The findings presented in this major study will be of
interest to scholars and professionals in international business, banking and finance,
economists and business and economic historians.
The erstwhile unlikely coupling of human rights and corporations is now a typical feature of
corporate/community relations. High-profile corporate infringements of human rights, the rise
and rise of corporate social responsibility (CSR) and on-going efforts to regulate corporate
behaviour through legal regimes, at both domestic and international levels, have spawned a
mountain of academic literature and commentary. This volume assembles the leading essays
from this body of work. Together they frame the relationship between human rights and
corporations by charting its history and salient features; tackle the conceptual perspectives of
the relationship and detail the practice, problems and potential of the relationship.
For most people, the ‘economic miracle’ in Asia means Japanese, Korean or Taiwanese
dynamism. Less is known about Southeast Asia, where economies grouping over 300 million
people have clocked astounding growth rates since 1970. But fast growth is only part of the
story. In this book, first published in 1989, James Clad offers an inside look at Malaysia’s
‘kampong commerce’, at oil-rich Brunei’s ‘Shell-fare state’ and at Thailand’s business blend
of bureaucrats, generals and local Chinese. The author opens the window on business politics
in Indonesia and the Philippines, as well as explaining how Singapore, although a notable
exception to economic passivity and business corruption, still remains hostage to geography
and overseas Chinese insecurity. Apart from these country surveys, this book also analyses
the constants of South East Asia and Hong Kong, including commodity earnings and the
financial power of the Chinese. It describes claims of ‘intellectual dishonesty’ at Asia’s largest
development bank and counters fashionable optimism that weak regional institutions will
evolve into an Asian common market. Yet Clad also describes South East Asia’s impressive
achievements, including an account of how their new multinational companies are feeling their
way into the world economy.
This book examines the economic environment and phenomena of multinational business with
reference to case studies of major multinational companies, including IBM, Philips, Nissan and
Volvo. It assesses how the major theories explaining the response of companies to changes
are borne out by the experience of individual firms.
This groundbreaking book analyses the geography of the commercial Internet industry. It
presents the first accurate map of Internet domains in the world, by country, by region, by city,
and for the United States, by neighborhood. Demonstrates the extraordinary spatial
concentration of the Internetindustry. Explains the geographic features of the high tech venture
capital behind the Internet economy. Demonstrates how venture capitalists' abilities to create
and use tacit knowledge contributes to the clustering of the internet industry Draws on in-depth
interviews and field work in San Francisco Bay Area and New York City.
International in perspective, this volume provides insights into the important problem of how to
transfer Japanese practice to Western countries. It also examines key aspects of Japanese
multinationals and discusses how they are developing their global strategies and how they are
managing their local workforces. Topics covered include relations with suppliers, governments
and competitors, leadership patterns and business philosophy. The impact of Japanese
multinationals on the local economies of host countries is a particular focus. The dynamics of
strategic alliances, technology transfers and research and development centres are also
discussed.

This book examines how joint ventures work in practice. Drawing on extensive personal
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experience andEditions
using case
study examples
where appropriate
the author analyses the
various stages, discusses the problems of partner selection, implementation and control
and points out the various benefits and pitfalls. He draws out the implications for
improving practice and discusses how the experience of joint ventures affects the
theory of the multinational enterprise.
This dissertation is concerned with the relationship between industrial agglomerations
and geographical spillovers arising from the investment of multinational enterprises
(MNEs) in Thailand. It seeks to examine two objectives. The first objective is to identify
provinces with significant industrial agglomerations or hotspots, and the second
objective is to examine the relationship between industrial agglomerations and MNEdriven spillovers. While industrial agglomerations and foreign direct investment (FDI)
concentrations will be quantitatively examined by spatial statistics and spatial
econometrics, the relationship between industrial agglomerations and spillovers from
foreign capital will be examined through MNE surveys and interviews. Theories related
to the New Economic Geography suggest that the concentration or agglomeration of
economic activities give rise to positive externalities that are associated with dynamic
learning and innovations including enhanced skills, pecuniary gains from firms being
close to each other, and denser inter-firm linkages. When a specific location begins to
grow faster than other locations, it will be strengthened by the dynamics of cumulative
causation. More specifically, by concentrating foreign capital and industrial activities in
an area like the capital city of Bangkok, the New Economic Geography implies that
industrial input-output linkages can be built between more peripheral regions and the
Bangkok region through forward and backward integration. As a result, knowledge and
technological spillovers through this integration would increase production productivities
in peripheral regions leading to increased regional income convergence. By using both
published secondary and primary (firm-level) data, this study shows that foreign
investment and industrial agglomerations tend to be concentrated around the Bangkok
region. Spillovers areas are associated with high growth areas. Input-output linkages
and labor mobility between MNEs and their plants are much more evident both within
and between agglomeration and spillovers areas than other provinces. Geographical
spillovers in particular tend to occur around the neighboring areas of industrial
agglomerations such as Bangkok. Very limited positive externalities from MNEs are
observed in the more peripheral provinces. Additionally, government incentives are
found to be the most important locational factor in investment decisions among MNEs.
Through a series of international case studies, the nature and the geographical
implications of the development of multinational corporations is examined. The volume
concentrates on the latter Post-War period of corporate restructuring and readjustment
in response to world-wide recession in the mid-1980s. The volume is divided into two
parts. In the first each of the chapters considers a particular aspect of the problem of
how multinational corporations have developed. In the second part the chapters
consider different aspects of the economic and social impacts of these corporations.
The common theme that links all the papers is their emphasis on careful historical
analysis of different forms of spatial organisation and their transformation into other,
different forms.
This book, originally published in 1983, drawing material from Europe, the USA, the
Soviet Union and the Developing World, provides a comprehensive review of the key
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issues in medical
geography.
It sets the central
problems
of medical
geography in a
broad social context as well as in a spatial one and analyses changing conceptions of
health and illness in detail. It also explores the pathological relationship between people
and their environment and illustrates that social phenomena form spatial patterns which
provide a good starting point for the examination of the relationship between medicine,
health and society.
This book is abut the place of space in the study of class formation. It consists of a set
of papers that fix on different aspects of the human geography of class formation at
different points in the history of Britain and the United States over the course of the last
200 years. The book shows that the geography of class formation is a valuable and
cross-disciplinary tool in the study of modern societies, integrating the work of human
geographers with that of social historians, sociologists, social anthropologists and other
social scientists in an enterprise which emphasises the essential unity of social science.
'The world economy is subject to a rapidly increasing globalization, and multinational
enterprises are their major driving force. This brand new book on multinationals and
economic geography by two world leading economic geographers is a landmark that
provides an integrated and dynamic perspective on the economic geography of the
multinational enterprise. To fully understand this process of globalization, the book
explains forcefully and persuasively that one needs a dynamic perspective on
multinational enterprises that brings together disparate literatures on economic
geography, knowledge and innovation, global network cities, and international business
and management. Embedding it in modern theory of innovation and geography, the
book provides not only a state-of-the-art of theories and empirics on the location of
multinationals, but goes far beyond that. This book is an absolute "must-read" for any
scholar and any student that is interested in multinationals and their location.' – Ron
Boschma, Utrecht University, The Netherlands and Lund University, Sweden 'Despite
often playing second fiddle to clusters in the economic geography literature,
multinationals are fundamental drivers of economic development. As generators and
diffusers of knowledge they have played an essential role in shaping the new world
economic order. No book captures this better than Simona Iammarino and Philip
McCann's Multinationals and Economic Geography, a must read for anyone eager to
fully understand the new economic geography of globalisation.' – Andrés RodríguezPose, London School of Economics, UK After more than fifty years of systematic
research on multinational enterprises (MNEs) what is apparent is that there is, as yet,
no unified or dominant theory of the MNE. The objective of this book is to bring into
focus one particular dimension of MNE behaviour and activity that has been relatively
under-researched – namely the geography of the multinational enterprise – as
understood through the lens of innovation and technological change. The authors
clearly demonstrate that geography is becoming increasingly important for MNEs and,
in turn, MNEs are becoming progressively more important for economic geography.
The pivot on which this vital relationship turns is the creation, diffusion and
management of new knowledge. This unique book will prove a fascinating read for
academics, students and researchers across a broad range of areas including
geography, economic geography, regional science, international business and
management, innovation studies, economic development. Professionals such as
corporate managers and policymakers in these fields would also find this book to be of
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The banking and financial sector has expanded dramatically in the last forty years, and
the consequences of this accelerated growth have been felt by people around the
world. European Banks and the Rise of International Finance examines the historical
origins of the financialised world we live in by analysing the transformations in world
finance which occurred in the decade from the first oil crisis of 1973, until the debt crisis
of 1982. This a crucial and formative decade for understanding the modern financial
landscape, but it is still mostly unexplored in economic and financial history. The
availability of new archival evidence has allowed for the re-examination of issues such
as the progressive privatisation of international financial flows to Less Developed
Countries, especially in Latin America and South-East Asia, and its impact on the
expansion of the European banking sector, and for the development of an invaluable
financial and political history. This book is well suited for those interested in monetary
economics and economic history, as well as those studying international political
economy, banking history and Financial history.
Changes in the philosophy of planning and the political influences behind it have led to
an increasingly ambivalent approach to retail and commercial matters and a lack of
clear goals and objectives as to what both central government and the local authorities
should be concerned with. At the same time, changes within the distribution industry
have brought new pressures to bear upon the environment which the conventional
planning process seems ill-equipped to accommodate. This book, by an established
leading authority, takes stock of the new problems to be confronted and provides the
rudiments of an alternative planning approach to dealing with them. It begins by
examining the growth of office blocks and shopping centres, and goes on to analyse
and criticise the existing planning processes, suggesting alternative procedures. It looks
at the dual needs of development on the one hand and renovation and redevelopment
on the other and discusses how these should be dealt with in the future. More specific
problems are also examined: the impact created by new shopping schemes, the decline
of small shops and related activities, the conflict over transport demands and provisions
and the special physical needs of particular urban and rural environments. Throughout,
the argument is supported by detailed examples of particular developments. Originally
published 1984.
Aimed at senior undergraduate and post-graduate students following courses in International
Business and Industrial Relations this book examines the labour market effects of multinational
business. In reflecting the complexity and dynamism of developments in this area, the book
makes clear the need to underpin analysis of the labour market effects of multinational
business with conceptual understanding of the theory of multinational enterprise.
The growth and proliferation of multinational companies has both imposed new responsibilities
on and offered new opportunities to, the men who represent them around the world. This book
dissects the functional responsibilities of the manager abroad in the light of his relationships
with the home office and with his local environment, and explores the consequences of various
types of relationships. The discussion is a practical one drawing heavily on a wealth of
experience and actual case studies.
This work presents case-studies of the emergence and evolution of Multinational Corporations
(MNCs) based in eleven developed and developing countries of widely divergent patterns of
national development. From this analysis, Tolentino develops a comprehensive theory of the
emergence and evolution of MNCs from a macroeconomic perspective.
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This volume charts
the waysInternational
in which multinational
corporations
contributed
to the restructuring
of the world economy, paying particular attention to the spatial consequences of, and
responses to, their operations at a number of scales. The book takes as its theme the
differential spatial outcomes of the restructuring of different types of multinational corporation.
This volume assesses the situation for multinationals at the beginning of the 1990s, bringing
together contributions from academics recognized as world leaders in the field and from
practitioners with wide experience in international management. Drawing on perspectives from
Europe, the USA and Japan, the contributors outline the shape of the global firm of the future.
They focus squarely on the development of the corporation as a whole, rather than on the
narrow management of individual foreign subsidiaries, and they also explore the specific
implications for areas such as strategic planning systems, financial management, information
systems and R & D management.
This book (1st edition published in June 2020) examines the factors behind the growth of
transnational corporations (TNCs) and multinational corporations (MNCs), and how they have
become a major force in the increasing interdependence of national economies through their
role in international trade, investment and capital. TNCs & MNCs have undoubtedly become
key players in the process of globalisation, and vital to the economic development of emerging
economies during recent decades. Yet, the geography of their ownership is also changing. The
domination of the USA and Europe, as home to the world's largest companies is being
challenged by the emergence of powerful corporations from the newly industrialised countries
of Asia, particularly South Korea, India and China.The activities of TNCs & MNCs inevitably
lead to significant economic, social and environmental consequences for their host countries,
as well as on their own country of origin. Both positive and negative impacts are assessed,
while case studies of Apple, BP and Dyson provide additional detailed examination of the
characteristics, spatial organisation, growth and impacts of three global corporations. Although
they differ in their history and geographical origins, product lines and scale of operations, they
share a number of common features with each other, particularly in how their growth has
facilitated and exploited the opportunities arising from the process of
globalisation.Nevertheless, TNCs & MNCs are not all-powerful. They too can be affected by
global events outside their control, illustrated most recently by the economic fallout from
worldwide lockdowns. History also suggests that, in the battle for power and influence over
economies, large corporations are frequently vulnerable to unpredictable decisions from
governments; including sudden tax rises, the removal of 'licences' or even the expropriation of
their assets.Chapters: Characteristics & Spatial Organisation of TNCs/MNCsReasons for the
Growth of TNCs/MNCsImpacts of TNCs/MNCs on Host CountriesImpacts of TNCs/MNCs on
the Country of OriginRole of TNCs/MNCs & Nation States in GlobalisationCase Study of Apple
Inc.Case Study of BP plcCase Study of Dyson Ltd.Numerous discussion questions and
multiple-choice review questions are included, along with graphs and photos, to create a more
interactive and educational experience for the reader.It will be of relevance to A Level and IB
Geography teachers and students, as well as anyone with an interest in the nature and
impacts of transnational & multinational corporations, and their role in the global economy.
In this book leading contributors look at the development of the evolutionary approach to
international business, the internationalization of service industries and the implications of the
changing face of Europe for international business in the 1990s. Providing an excellent blend
of theory, analysis and case-study material, this volume is a vital resource for students of
international business and related fields.
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