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The Guru Guide To Entrepreneurship Book
Since the 1980s, popular management thinkers, ‘gurus’, have promoted a number of performance improvement programs and management
fashions which have greatly influenced both the everyday conduct of organizational life and the preoccupations of academic researchers.
This book provides a rhetorical critique of the management guru and management fashion phenomenon, building on the important theoretical
progress that has recently been made by a small, but growing band of management researchers. Fantasy theme analysis, a dramaticallybased method of rhetorical criticism, is conducted to critique three of the most important management fashions to have emerged during the
1990s: * the re-engineering movement promoted by Michael Hammer and James Champy * the effectiveness movement led by Stephen
Covey * the learning organization movement inspired by Peter Senge and his colleagues. In addition to its rhetorical and empirical
contributions, this book stimulates a much-needed critical dialogue between practitioners and academics on the sources of the underlying
appeal of management gurus and management fashions, and their effect upon the quality of management and organizational learning.
For undergraduate-level courses in Industrial and Organizational Psychology, Business Psychology, Personnel Psychology and Applied
Psychology. Psychology and Work Today provides an invaluable foundation for anyone entering today's global business and industrial world.
This informative, sophisticated, and entertaining text teaches students about the nature of work in modern society. By focusing on the
practical and applied rather than the scientific ideal, the authors demonstrate how industrial-organizational psychology directly impacts our
lives as job applicants, trainees, employees, managers, and consumers.
Since 1872 when traveling salesman Aaron Montgomery Ward realized he could eliminate the middleman and sell goods directly to his
customers, Americans have had an ongoing love affair with the mail-order catalog, which continues undiminished even in today's onlinedriven world. The practical can find deals on furniture and clothing in L.L.Bean and Sears, the extravagant can consider his and hers
matching helicopters, windmills, hot-air balloons, and submarines in the Neiman Marcus Fantasy Catalog; those looking to get their pulses
racing can browse Victoria's Secret and Abercrombie & Fitch; while our inner swashbuckler can travel the world through the pages of the J.
Peterman Owner's Manual where Moroccan caftans, Russian Navy t-shirts, and wooden water buckets from rural China entice the
imagination. In Catalog: The Illustrated History of Mail Order Shopping, Robin Cherry traces the timeline of these snapshots from American
history and discovers along the way how we dressed, decorated our houses, worked, played, and got around. From corsets to bell-bottoms,
from baby-doll dresses and Doc Martens all the way to iPods, the history of these catalogs is the history of our lives and our culture. GIs
during World War II were kept company by the models in the pages of lingerie catalogs; hockey goalies fashioned makeshift shin guards out
of them during the Great Depression, and creative children across the country still play with homemade paper dolls cut from clothing
catalogs. A number of celebrities got their start modeling for catalogs: Gregory Peck, Lauren Bacall, Katherine Heigl, Matthew Fox, and
Angelina Jolie. Jimi Hendrix and Bob Dylan both got their first guitars from the Sears catalog. Organized into categories such as clothing,
food, animals, and houses, author Robin Cherry explores the vivid stories behind Sears, Montgomery Ward, Lillian Vernon, Harry & David,
Jackson & Perkins, and of course, 45 years of the Neiman Marcus Christmas Book. Insightful historical commentary places these catalogs in
their social context, making this book a visual pleasure and a historically important piece of Americana.
What qualities does it take to be a successful entrepreneur? Are some business ideas better than others, and how can I pick the one that's
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right for me? How do I obtain financing to start a business? How do I write a successful business plan? What is the secret to finding and
keeping customers? How do I find, hire, motivate, and retain great employees? For answers to these and other critical questions on the
minds of every entrepreneur and aspiring business owner today, there is no better source than those who have been there and done it. Few
entrepreneurs have achieved the level of business success realized by the gurus covered here. Now you can find out what they have to say
about the most practical aspects of starting and succeeding in the business of your dreams. The Guru Guide(TM) to Entrepreneurship is an
indispensable source of inspiration and ideas for anyone who runs, or dreams of running, a business of their own. Some of the Gurus you'll
meet: Paul Allen, cofounder, Microsoft Corporation J. Walter Anderson, cofounder, White Castle Mary Kay Ash, founder, Mary Kay Cosmetics
Jeff Bezos, founder, Amazon.com Richard Branson, founder, the Virgin Group Charles Brewer, founder, Mindspring.com Warren Buffett,
owner, Berkshire Hathaway Ben Cohen, cofounder, Ben & Jerry's Ice Cream Michael Dell, founder, Dell Computers Debbi Fields, founder,
Mrs. Fields Cookies, Inc. Bill Gates, cofounder, Microsoft Corporation Earl Graves, founder, Black Enterprise Steve Jobs, cofounder, Apple
Computer, Inc. Herb Kelleher, founder, Southwest Airlines Phil Knight, cofounder, Nike Corporation Ray Kroc, founder, McDonald's
Corporation Edwin Land, founder, Polaroid Corporation Charles Lazarus, founder, Toys "R" Us Bill Lear, founder, Lear Jet Corporation Tom
Monaghan, founder, Domino's Pizza Akio Morita, cofounder, Sony Corporation Fred Smith, founder, Federal Express Thomas Stemberg,
cofounder, Staples, Inc. Dave Thomas, founder, Wendy's International, Inc. Jay Van Andel, cofounder, Amway Corporation Sam Walton,
founder, Wal-Mart Stores, Inc.
Master the backwoods of Internet Entrepreneurship with the powerful guide!
The 21st Century brings all new rules. Entrepreneurs are challenging conventional wisdom and thinking outside the box. One of the first
challenges involves challenging the assumption that a business has to be big to be successful. While most of the 20th century heralded big
businesses, it is clear that businesses no longer have to be big to do big business. Now it is possible for a handful of people to operate a
global business from virtually any place on the planet. Today, the keyboard has overtaken the boardroom. Financial markets, alliances, and
joint ventures have eliminated the need for entrepreneurs to put up substantial capital investments. Today's businesses are driven by ideas,
innovation, and execution. This book will show entrepreneurs and business leaders will provide CEOs and entrepreneurs with the tools that
they will need to become leaders in their market.
In Entrepreneurial Excellence, some of the top entrepreneurial strategists from around the world representing more than 100 books and more
than 300 companies answer these questions, and share their advice and wisdom on building and maintaining thriving businesses.
This book represents the hustle of an entrepreneur. How to take experience from failure and stay motivated but most importantly how to learn
from those mistakes. How can one transform their big idea into a reality. The way successful people think and act in situations. This book also
tell you how not to make a mess, take risks but be smart. This book is the summary of what I have experienced in my entire life.
Market_Desc: · Marketing· Sales· General Management· MBA Special Features: · Revised edition of 250,000 copy bestselling series· Part of
high-profile repackage and relaunch of the Ultimate series· Crainer & Dearlove are the UK's most successful business book author team
About The Book: A seemingly endless parade of consultants, academics and journalists continue to pontificate about management,
leadership and the dream of the perfect organization. But only a tiny fraction have really changed the way business works. These are the
gurus. In this new edition of worldwide bestseller, The Ultimate Business Guru Book, the authors have assembled the greatest business
gurus in a unique, one-stop guide. The book keeps business leaders ahead of double-speaking colleagues and consultants by bringing them
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rapidly up to speed with the very best that the world's business thinkers currently have to offer.
There is no doubt that every Black Woman can use a word of encouragement, The Black Girls Guide to Entrepreneurship does that in a
powerful way. This book speaks to women on the questions that they face when first thinking about starting their own business and offers a
step by step guide for the road ahead. This self-guide is packed with inspirational quotes from important Black women Entrepreneurs as well
as exercises to help you in the planning process. If you're ready to ditch that cubicle and find relief through entrepreneurship, then this book
will show you how to get there.
If you want to learn about the latest thinking in money management,you can read the hundreds of books and thousands of articlespublished
each year on the subject. Or you could seek a singleresource for informed guidance on everything you need to know. Forthe very best
information from the biggest names in personalfinance, turn to this stellar resource. Based on renowned Fortune500 consultants Joseph and
Jimmie Boyett's extensiveresearch, it distills the wisdom of the world's best-knownpersonal finance and money management writers and
thinkers intostraightforward, bite-sized lessons about everything from insuranceto IRAs. Order your copy today!
An estimated one billion individuals in both developed and developing nations can be defined as necessity entrepreneurs; individuals who
have no other viable option for licit income than to start a small, income generating activity. However, the emphasis on providing business
and leadership training to necessity entrepreneurs is only just gaining traction. This book provides the first-known global analysis dedicated
exclusively to organizations from both the public and private sectors that are specifically involved with microenterprise education for necessity
entrepreneurs. The authors provide a pragmatic synopsis and evaluate the efficacy of the programs that have been, currently are, or will soon
be teaching and/or training necessity entrepreneurs around the globe.
A new venture or business always stands on the precarious ground of unpredictable challenges wherein it is constantly subjected to
pressures from competition and the ever changing dynamics of the market. In this scenario, a venture can only be successful, if it is guided
by an entrepreneur who measures situations insightfully and calculates the risks before taking a plunge. Entrepreneurship: Creating and
Leading an Entrepreneurial Organization is about creating, managing, and leading an entrepreneurial organization. The contents would help
in inculcating an entrepreneurial mindset, developing entrepreneurial skills, and equipping the reader with the basic knowledge and skills for
launching and managing the growth of a venture. The teaching/learning of entrepreneurship require greater focus on experiential learning.
Therefore, the book extensively emphasizes on experiential learning and a hands-on approach - 'learning by doing'. Book has cited a number
of examples and given cases and exercises from Indian as also global contexts to make entrepreneurship learning an enjoyable experience.
Whether you work for an established company and want to trailblaze new products (intrapreneurship), or want to establish your own new
venture (entrepreneurship), The Guide to Entrepreneurship: How to Create Wealth for Your Company and Stakeholders supplies invaluable
guidance along with concrete action plans. In contrast to academic publications th
An easy-to-follow guide to understanding some of business's most important ideas and best practices Most business readers don't have time
to read every book they'd like for inspiration and guidance. This follow-up to the sleeper success, The Guru Guide(TM), makes it possible to
sample the best ideas of leading business thinkers. The Guru Guide(TM) to the New Economy is a clear, concise, and informative guide to
the business topics that relate to the new business environment, including electronic commerce, customer relationship management,
knowledge management, globalization, and business ethics. Gurus to be profiled include Stan Davis and Chris Meyer, authors of Blur: The
Speed of Change in the Connected Economy; Rosabeth Moss Kanter, author of World Class: Thriving Locally in the Global Economy; and
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Don Pepper, coauthor of The One-to-One Future and Enterprise One-to-One. Joseph H. Boyett and Jimmie T. Boyett (Alpharetta, GA) are
cofounders of Boyett & Associates, a consulting and research firm that specializes in helping companies implement state-of-the-art
management and organizational practices. Joseph and Jimmie Boyett are the coauthors of Beyond Workplace 2000 and The Guru
Guide(TM) (0-471-38054-7) (Wiley).
When small- and medium-sized business owners first hear George Cloutier's rules, they often think he's a madman. His controversial rules
for doing business—rules that aren't taught at Harvard Business School—include: The best family business has one member. Weekends are
for working, not playing golf or coaching. Never pay your vendors on time. Wear your control freak badge with pride. Quit denial: if your
business is failing during a recession, it's your fault. As the founder and CEO of American Management Services, Cloutier has emerged as
"the leading advocate for small business" (Reuters), having spent over thirty years guiding business owners through the tough choices that
line the road to profitability. He and his company have worked with more than six thousand companies, averting certain ruin for some and
generating seemingly impossible growth and profitability for others. Cloutier graduated from Harvard College and Harvard Business School,
but the lessons in this book aren't from there. Unlike his classmates, most of whom headed straight to Wall Street, Cloutier has been on the
docks at 2 a.m. counting heads of lettuce for food distributors to make sure nothing would disappear without a waybill. He's spent long,
overnight hours in truck stops, making sure sticky fingers stayed out of the tills. Cloutier and his colleagues at American Management
Services become personal pitt bulls to the CEOs who hire them, doing whatever it takes to bring their clients' businesses back into long-term
profitability. Profits Aren't Everything, They're the Only Thing is the long- overdue wake-up call for 23 million small- and midsize business
owners across America. This book serves up the hard-boiled, unadulterated truth to aspiring and established entrepreneurs, without
apologies. His no-nonsense advice may be hard to hear at times, but it works.

Clayton Christensen, Jim Collins, Malcolm Gladwell, Michael Porter, Kim and Mauborgne, Richard Rumelt... These are just some
of the gurus featured in this 20-minute speed-read on the biggest movers and shakers in strategic thinking. Quick, fun, selfcontained... This is the perfect way to get a solid grounding into management literature without the backache. . The FT Guide to
the Gurus: Strategy is structured into four areas, each of which contains ideas from four to six pathbreaking strategy gurus: Goals
and Objectives Business Strategy Corporate Strategy Innovation Learn more about their big ideas and find out how they can
change the way you do business today.
The world of entrepreneurship is exciting and frightening, overwhelming as well as liberating. Nothing can compare to the highs
and lows of owning your own business. This action guide is designed to engage your thoughts and allow you to process the flow of
activity you will be orchestrating in for the next year or so. Step by Step, "The New Entreprenuer" action guide will have you on
your way to becoming a business owner. Follow this action guide and develop your library and watch how your dreams of
becoming an entrepreneur unfold before your very eyes.
What if Life Wasn't About 50 Years of Wage-Slavery, Paying Bills and then Dying? Tired of sleepwalking through a mediocre life
bribed by mindless video-gaming, redemptive weekends, and a scant paycheck from a soul-suffocating job? Welcome to the
SCRIPTED club— where membership is neither perceived or consented. The fact is, ever since you’ve been old enough to sit
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obediently in a classroom, you have been culturally engineered for servitude, unwittingly enslaved into a Machiavellian system
where illusionary rules go unchallenged, sanctified traditions go unquestioned, and lifelong dreams go unfulfilled. As a result, your
life is hijacked and marginalised into debt, despair, and dependence. Life's death sentence becomes the daily curse of the trivial
and mundane. Fun fades. Dreams die. Don't let life's consolation prize become a car and a weekend. Recapture what is yours and
make a revolutionary repossession of life-and-liberty through the pursuit of entrepreneurship. A paradigm shift isn't needed—the
damn paradigm needs to be thrown-out altogether. The truth is, if you blindly follow conventional wisdom pushed by conventional
people living conventional lives, can you expect to be anything but conventional? Rewrite life’s script: ditch the job, give Wall
Street the bird, and escape the insanity of trading your life away for a paycheck and an elderly promise called retirement.
UNSCRIPT today and start leading life— instead of life leading you.
Like a long pole, that can shift a great weight with little effort; such is the case with succeeding in business. Your chances of
succeeding- as an 'army of one' fall somewhere between zip, zilch and nill. Social Marketing [i.e. Joint Venture Marketing] is the
critical key to enjoying on-going success. There are approximate 100,000,000+ Web sites out there...and growing daily. Without
some good old' fashion Joint Venture Networking skills under your belt; you chances of *not* getting noticed are virtually
guaranteed! Though there are many different types of leverage, two- in particular- will be explored in this segment:
The business world has changed beyond all recognition in recent years. New skills, insights, tools, technologies and best practice
have emerged. The Capstone Encyclopaedia of Business brings all of this progress together, distilling the facts and essential
information into one single volume. It represents the most up-to-date, authoritative and accessible guide to the modern business
world available, providing a gateway to the state of the art in marketing, finance, strategy, leadership, people management and
beyond. The Capstone Encyclopaedia of Business is organized alphabetically into over 1,000 entries covering the whole spectrum
of business and management including: business terms - concepts - thinkers - practitioners organizations - brands - companies
Each entry provides a sharp, incisive overview of the subject and, crucially, points to how the ideas can be put into practice. The
Capstone Encyclopaedia of Business makes sense of the new world of business, embracing the best of the new and the most
robust of the old. The first one-volume, accessibly-priced reference book for business in years. Kicks off this exciting new series
and will anchor Capstone as the one stop shop for busy professionals. Key title in large promotion including web site and extract
mailings. Internationally-recognized editorial board. Annual updates will occur making this a classic key title to keep on the
shelves.
Examines the core business theories and principles of such management theorists as Peter Drucker, Margaret Wheatley, Stephen
Covey, and Tom Peters
Extensive research has proven that both personal and businesssuccess have more to do with emotional and spiritual
intelligencethan hard graft, perseverance or even good old common sense. The bad news is that no-one can 'give you' either
emotional orspiritual intelligence. But the good news is that - because thoseintelligences are already lying dormant deep within you
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- you canlearn how to harness these powers for yourself. Effectively you'llbecome your own guru - and once you've discovered
how to tap intoyour hidden resources, you'll find yourself rapidly shortening thelearning curve to both happiness and profits!
Written in an engaging style by former journalist OliviaStefanino, Be Your Own Guru is intriguing, inspiring and above
all,accessible. Personal anecdotes and real-life case studies will beincorporated into an overall 'program' which will enable readers
tobe their own guru in less than two months!
Illustrates how to make money and keep it with time-honored strategies. Insightful real-life anecdotes to illustrate key concepts.
Organized into more than 200 thought- and action-provoking elements—from the importance of clean trucks and bathrooms to
conversations with entrepreneurs creating new markets—Tom Peters, bestselling management guru offers a practical guide to
impractical times. In The Pursuit of Wow!, Tom Peters offers readers the words, the tools, to survive in tumultuous business
environments. In his groundbreaking book, In Search of Excellence changed the way business does business. Now it’s time to
take the next leap into the cyberstage era. Getting to a place called excellence is no longer the idea. You’ve got to take that leap,
then leap again—catapult their imaginations, blow their mindsets—in a word, wow! them. Once more the unconventional Peters
stimulates corporate thought processes. Along with the best of his columns, Peters includes questions and rebuttals that come
from readers and listeners, as well as his own candid responses. A must-read for every business person.
As the demand for comparative studies of leadership rises, managers and trainers are looking harder than ever for new studies to
which trainees will not bring preconceived idea. This unique book delivers just that. Though the contexts have changed, the
examination of ancient events from a business perspective provides a wealth of useful insights on how the process of leadership
works. From China’s first emperor Liu Bang on vision and Pericles on integrity to Alexander the Great on communication and
Ramesses II on courage, Leadership Lessons from the Ancient World combines history with business to show that the universal
strategies used by great leaders of the past are still relevant today.
Everywhere you turn nowadays, you always hear about venturing into entrepreneurship. But what is entrepreneurship exactly? It is
actually defined as the process wherein a group or an individual makes an effort to pursue opportunities to satisfy needs and
wants through uniqueness and innovation. Some people have the misconception that entrepreneurs are gamblers in the sense
that they take risks and invest in industries that have no record of success. However, the truth is, these entrepreneurs take
calculated risks that have the potential to provide them with huge returns. With this ebook discover: - Easy steps to more
entrepreneurship sales - The ultimate cheat sheet on entrepreneurship - My top 5 entrepreneurship recommendations - And More
GRAB A COPY TODAY!
A seemingly endless parade of consultants, academics and journalists continue to pontificate about management, leadership and
the dream of the perfect organization. But only a tiny fraction have really changed the way business works. These are the gurus. In
this new edition of worldwide bestseller, The Ultimate Business Guru Book, the authors have assembled the greatest business
gurus in a unique, one-stop guide. The book keeps business leaders ahead of double-speaking colleagues and consultants by
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bringing them rapidly up to speed with the very best that the world's business thinkers currently have to offer.
Discusses the newest marketing concepts. The Guru name is synonymous with expert, candid advice. The Guru format provides
an easy reference to a wide range ofideas and practices.
Have you ever wanted to start a small business? Have you've ever thought it was tough to do so? Unsure of how to get it started
or how you will obtain customers? Or do you have a business that you seem to losing your current customers or cannot
understand how you can get more customers to stay in business? Do you have an idea of what you want your business to look like
or grow into but nothing seems to be heading in that direction? I completely understand your confusion and fears. There's so much
information out there on the internet and so many self-help gurus out there, that it either takes time to put all the information to
gather or you have to pay top dollar to have a guru explain it to you. My name is Susan Kilmer and I am the author of this
Marketing guide. Over the course of my business and entrepreneurship background, I have taught hundreds among hundreds of
aspiring entrepreneurs how to start a business and business owners how they keep their business going and one of the things
they have all said at one time or another is "I wish there was some manual or guide that will walk me through understanding
marketing and getting customers that I know I need to know to start, operate or grow my business." I listened and I did it. I created
this concise yet clear guide on how YOU can better understanding the fundamentals of marketing and how you can use these
basic principles to get your first or new customers and how you can keep your current ones. It's not just any guide, it takes you
through several things including: - What is marketing? - Why is marketing so important? - What is a target market and why are
they so important? - How do I build an effective marketing strategy? And much more!
Focusing on print and electronic sources that are key to business and economics reference, this work is a must-have for every
reference desk.
"This personal witty and insightful book teaches us about the fears that drive failure and the self-awareness that can help us
navigate it. The great point about this book is that it is both philosophical with regards the nature of fear and its impact on
achievement, and practical. For those that may be paralysed by a fear of failure, it offers a way through." —Luke Johnson, serial
entrepreneur, Financial Times columnist and Chairman of the RSA "This powerful, insightful book shows you how to unlock your
unconscious brakes and step on the acceleration of your true potential!" —Brian Tracy, author of Maximum Achievement "Kelsey
offers a successful and eloquent analysis of fear of failure as a mass condition in the modern world, and one we ignore at our
peril." —Donald Kirkpatrick, psychoanalyst and a founder of the London Association for Counselling and Psychoanalysis Do fear
and doubt hinder your progress in life? Are you paralyzed at key moments by your insecurities? Millions of smart people are held
back from achieving their potential by a fear of failure. Many of them don't even realize that this recognized condition is limiting
their progress. What's Stopping You? offers no quick-fix solution. Why? Because the key to unlocking you potential for success
lies in understanding the root causes of the fears and insecurities that hold you back and in accepting who you are, rather than
trying to become someone you are not. Based on extensive research, recognized science and stark reality, this book will help you
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navigate the barriers that hold you back: at work, with people and in life. "Robert Kelsey has combined thorough research, careful
thought and the lessons of his own experience to produce a valuable, original and eminently readable book. I can strongly
recommend it to anyone whose progress has been impeded by fear of failure." —John Caunt, author of Boost Your Self-esteem
"Confidence is the ultimate secret weapon of any successful entrepreneur. If Robert's book can help you find yours then it will be
worth its weight in gold." —Rachel Bridge, author of How I Made It

The GuruBook is an inspiring collection of 45 articles and interviews with well-known thought leaders and entrepreneurs,
whose leadership and strategic skills have resulted in very successful businesses. These renowned leaders,
entrepreneurs, and innovators have tested their visions and assumptions and have forged revolutionary business
models. In this book, they share their most important insights, learnings, and tools. They cover broad topics such as
entrepreneurship, innovation, and leadership, and they illustrate why these are not separate topics, but indeed must be
combined and linked to succeed as a business and as an entrepreneur. The GuruBook was published in Scandinavia in
the Autumn of 2016 and was an instant #1 bestseller. This English version of the book contains many additional exciting
interviews with thinkers such as Salim Ismail (Singularity University), Naveen Jain (Moon Express), Jimmy Maymann
(Huffington Post), Otto Scharmer (Theory U), Blake Mycoskie (TOMS) and many others. The GuruBook is for burgeoning
entrepreneurs, leaders, business developers, and innovators who know that traditional business models no longer
provide results in fast-evolving digital and global economies. Other contributing authors to the book include Simon Sinek,
Seth Godin, Steve Blank, Sonia Arrison, Daniel Burrus, Edgar H. Schein, Henry Mintzberg, Tom Peters, Pascal Finette,
Andreas Ehn, Murray Newlands, Brian Chesky, Hampus Jakobsson, Craig Newmark, Danny Lange, Alf Rehn, Paul
Nunes, Nathan Furr and Mette Lykke. More information can be found at: www.thegurubook.org
What does good theology have to do with good entrepreneurship? In this pioneering work, Richard Goossen and R. Paul
Stevens have written what many are already declaring to be the essential resource for Christian entrepreneurial
leadership, based on exhaustive research, practical experience and decades of teaching marketplace theology.
Entrepreneurial Leadership addresses both the "how-come" and the "how-to," not only grounding the entrepreneurial
calling in its proper source in the triune God but also providing practical guides for how to be an effective leader. Be
inspired to find your calling and to make a difference in the marketplace, church and beyond.
Change begins with a decision. To move beyond that decision to positive life change requires discipline. In Discipline
Strategy, Dr. Coomer translates the word DISCIPLINE into an acronym for a ten-step life change process. Don’t be
uncertain or confused for another day. You can become the hero of your own life’s story. The DISCIPLINE STRATEGY®
approach works for both business and personal challenges and will guide you from the point of decision to
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accomplishment. Dr. Coomer is a serial entrepreneur and personality researcher with a deep understanding of how
personality impacts performance. To enhance your ability to implement the DISCIPLINE STRATEGY® process, this book
includes a free comprehensive personality assessment. Many of today’s self-help books offer a prescription for change
but fail to provide an answer to your specific challenges. A better approach is to learn a process that supports genuine
change and allows you to become your own customized expert. In this way, you’ll learn to: • [DECIDE] Make sound
decisions. • [INVESTIGATE] Investigate relevant topics. • [SORT] Sort through information with a critical eye. •
[CONCEIVE] Conceive a detailed plan. • [IMPLEMENT] Implement the plan. • [PERSEVERE] Move forward with passion
and perseverance. • [LOOP] Use a feedback loop to evaluate your progress and make adjustments where needed. •
[INTENSIFY] Intensify your efforts where appropriate. • [NOTICE] Take notice of what you have accomplished. •
[ENJOY] Enjoy the fruits of your labors using the positive psychology concept of PERMA. This is your roadmap for
change, the ultimate guide to making a great decision, becoming your own guru, and accomplishing your goal.
Modern technologies are central to creation of wealth through business expansion leading to economic development.
This is visible in the fast-paced technology-induced economic growth experienced by most countries, especially by
rapidly growing economies such as India, China, Brazil, South Korea, among others. Increasing individual scientific
contribution, nurturing entrepreneurial talent, promoting innovative competence, strategically prioritizing and investing in
technologies and enhancing national economic wealth are some of the important Technology Management goals.
Technology Management has emerged as a strategic and knowledge domain of interest to academicians, practitioners,
and policy makers across the globe. Technology Management has also evolved into an inter-disciplinary concern which
requires national and international collaborations and exchange of insights. Keeping this objective in mind the
International Conference on Technology Management is organized by the Department of Management Studies, Indian
Institute of Science, Bangalore, a leader in research and education in Technology Management for the last several
decades. This conference aims at integrating experiences of academicians, industry leaders, Technology Managers and
Innovators towards effective knowledge creation and economic development. The contributions of the present volume
are presented at the International Conference on Technology Management-2012 during 18-20 July 2012.
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