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Through a series of close readings of two major figures of the modern movement, Adolf Loos
and Le Corbusier, Beatriz Colomina argues that architecture only becomes modern in its
engagement with the mass media, and that in so doing it radically displaces the traditional
sense of space and subjectivity. Privacy and Publicity boldly questions certain ideological
assumptions underlying the received view of modern architecture and reconsiders the
methodology of architectural criticism itself. Where conventional criticism portrays modern
architecture as a high artistic practice in opposition to mass culture, Colomina sees the
emerging systems of communication that have come to define twentieth-century culture—the
mass media—as the true site within which modern architecture was produced. She considers
architectural discourse as the intersection of a number of systems of representation such as
drawings, models, photographs, books, films, and advertisements. This does not mean
abandoning the architectural object, the building, but rather looking at it in a different way. The
building is understood here in the same way as all the media that frame it, as a mechanism of
representation in its own right. With modernity, the site of architectural production literally
moved from the street into photographs, films, publications, and exhibitions—a displacement
that presupposes a new sense of space, one defined by images rather than walls. This age of
publicity corresponds to a transformation in the status of the private, Colomina argues;
modernity is actually the publicity of the private. Modern architecture renegotiates the
traditional relationship between public and private in a way that profoundly alters the
experience of space. In a fascinating intellectual journey, Colomina tracks this shift through the
modern incarnations of the archive, the city, fashion, war, sexuality, advertising, the window,
and the museum, finally concentrating on the domestic interior that constructs the modern
subject it appears merely to house.
Yehuda Kalay offers a comprehensive exposition of the principles, methods, & practices that
underlie architectural computing. He discusses pertinent aspects of information technology,
analyses the benefits & drawbacks of particular computational methods, & looks into the future.
This is Not Architecture assembles architectural writers of different kinds - historians, theorists,
journalists, computer game designers, technologists, film-makers and architects - to discuss
the characteristics, cultures, limitations and bias of the different kinds of media, and to build up
an argument as to how this complex culture of representations is constructed.
The relationship between politics and the public relations industry is controversial and, at
times, polemic. However, one component of this relationship that has yet to be investigated is
the role of architecture. Arguing for a fundamental reconfiguration of our understanding of
‘political architecture’, this book suggests it is not only a question of constructed buildings, but
equally a case of mediated imagery. Considered through examples of architecture as a
backdrop for photo shoots by politicians in the democracies of the United States and the
United Kingdom, this book suggests these images give us both a better understanding of
recent developments in the Western political economy and the architectural and urban
developments of the late 20th and early 21st Centuries. Using case studies of Margaret
Thatcher, Tony Blair, David Cameron, Barack Obama, George W. Bush and Donald Trump,
this book represents a ground-breaking triangular analysis that will be essential reading for
scholars in architecture, politics, media and communication studies.
The Routledge Companion to Urban Media and Communication traces central debates within
the burgeoning interdisciplinary research on mediated cities and urban communication. The
volume brings together diverse perspectives and global case studies to map key areas of
research within media, cultural and urban studies, where a joint focus on communications and
cities has made important innovations in how we understand urban space, technology, identity
and community. Exploring the rise and growing complexity of urban media and communication
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as the next key theme for both urban and media studies, the book gathers and reviews fastdeveloping knowledge on specific emergent phenomena such as: reading the city as symbol
and text; understanding urban infrastructures as media (and vice-versa); the rise of global
cities; urban and suburban media cultures: newspapers, cinema, radio, television and the
mobile phone; changing spaces and practices of urban consumption; the mediation of the
neighbourhood, community and diaspora; the centrality of culture to urban regeneration;
communicative responses to urban crises such as racism, poverty and pollution; the role of
street art in the negotiation of 'the right to the city'; city competition and urban branding;
outdoor advertising; moving image architecture; 'smart'/cyber urbanism; the emergence of
Media City production spaces and clusters. Charting key debates and neglected connections
between cities and media, this book challenges what we know about contemporary urban living
and introduces innovative frameworks for understanding cities, media and their futures. As
such, it will be an essential resource for students and scholars of media and communication
studies, urban communication, urban sociology, urban planning and design, architecture,
visual cultures, urban geography, art history, politics, cultural studies, anthropology and cultural
policy studies, as well as those working with governmental agencies, cultural foundations and
institutes, and policy think tanks.
The augmentation of urban spaces with technology, commonly referred to as Media
Architecture, has found increasing interest in the scientific community within the last few years.
At the same time architects began to use digital media as a new material apart from concrete,
glass or wood to create buildings and urban structures. Simultaneously, Human-Computer
Interaction (HCI) researchers began to exploit the interaction opportunities between users and
buildings and to bridge the gaps between interface, information medium and architecture. As
an example, they extended architectural structures with interactive, light-emitting elements on
their outer shell, thereby transforming the surfaces of these structures into giant public
screens. At the same time the wide distribution of mobile devices and the coverage of mobile
internet allow manifold interaction opportunities between open data and citizens, thereby
enabling the internet of things in the public domain. However, the appropriate distribution of
information to all citizens is still cumbersome and a mutual dialogue not always successful (i.e.
who gets what data and when?). In this book we therefore provide a deeper investigation of
Using Information and Media as Construction Material with media architecture as an input and
output medium.
Bestselling author Alain de Botton considers how our private homes and public edifices
influence how we feel, and how we could build dwellings in which we would stand a better
chance of happiness. In this witty, erudite look at how we shape, and are shaped by, our
surroundings, Alain de Botton applies Stendhal’s motto that “Beauty is the promise of
happiness” to the spaces we inhabit daily. Why should we pay attention to what architecture
has to say to us? de Botton asks provocatively. With his trademark lucidity and humour, de
Botton traces how human needs and desires have been served by styles of architecture, from
stately Classical to minimalist Modern, arguing that the stylistic choices of a society can
represent both its cherished ideals and the qualities it desperately lacks. On an individual level,
de Botton has deep sympathy for our need to see our selves reflected in our surroundings; he
demonstrates with great wisdom how buildings — just like friends — can serve as guardians of
our identity. Worrying about the shape of our sofa or the colour of our walls might seem selfindulgent, but de Botton considers the hopes and fears we have for our homes at a new level
of depth and insight. When shopping for furniture or remodelling the kitchen, we don’t just
consider functionality but also the major questions of aesthetics and the philosophy of art:
What is beauty? Can beautiful surroundings make us good? Can beauty bring happiness? The
buildings we find beautiful, de Botton concludes, are those that represent our ideas of a
meaningful life. The Architecture of Happiness marks a return to what Alain does best — taking
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on a subject whose allure is at once tantalizing and a little forbidding and offering to readers a
completely beguiling and original exploration of the subject. As he did with Proust, philosophy,
and travel, now he does with architecture.
Cities across the world have been resorting to star architects to brand their projects, spark
urban regeneration and market the city image internationally. This book shifts the attention
from star architects to star architecture, arguing that the process of deciding about and
implementing relevant architectural and urban projects is not the product of any single actor.
Star architecture can, in fact, be better studied and understood as assembled by multiple
actors and in its relationship with urban transformation. In its 18 chapters, the book presents a
multidisciplinary collection of expert contributions in the fields of urban planning, architecture,
media studies, urban economics, geography, and sociology, consistently brought together for
the first time to deal with this topic. Through a vast array of case studies and analytical
techniques touching over 20 cities in Europe, the book shows the positive and more
problematic impacts of star architecture with reference to the preservation of built heritage,
tourism and media. The book will be of interest to architects, sociologists, urban planners, and
public administrators.

As the most individualized civil architecture, buildings for cultural events are the best
stage for architects to practise their dreams, to express their perceptions to
architectural art and ambitions. When culture meets architecture, some memories,
some scenes or an attitude will find its medium to exist as a real and touchable thing.
Besides those architectures that record a history or provide information, such as
museum, library, memorial, archives centre and the like, more and more multi-functions
cultural centres were built in cities, where people gather together for social event,
entertainment, or sports, and they are also the new plaza where people can impress
their sense of the city s identification deeper. Selected buildings for culture around the
world are included in this book, with an invitation to witness the meeting between
culture and architecture."
Every day we share encounters with others as we inhabit the space around us. In
offering insights and knowledge on this increasingly important topic, this book
introduces a range of empirical and theoretical approaches to the study of shared
encounters. It highlights the multifaceted nature of collective experience and provides a
deeper understanding of the nature and value of shared encounters in everyday life.
Divided into four sections, each section comprises a set of chapters on a different topic
and is introduced by a key author in the field who provides an overview of the content.
The book itself is introduced by Paul Dourish, who sets the theme of shared encounters
in the context of technological and social change over the last fifteen years. The four
sections that follow consider the characteristics of shared encounters and describe how
they can be supported in different settings: the first section, introduced by Barry Brown,
looks at shared experiences. George Roussos, in the second section, presents playful
encounters. Malcolm McCulloch introduces the section on spatial settings and – last but
not least – Elizabeth Churchill previews the topic of social glue. The individual chapters
that accompany each part offer particular perspectives on the main topic and provide
detailed insights from the author’s own research background. A valuable reference for
anyone designing ubiquitous media, mobile social software and LBS applications, this
volume will also be useful to researchers, students and practitioners in fields ranging
from computer science to urban studies.
Entertaining, concise, and relentlessly probing, City of Bits is a comprehensive
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introduction to a new type of city, an increasingly important system of virtual spaces
interconnected by the information superhighway. William Mitchell makes extensive use
of practical examples and illustrations in a technically well-grounded yet accessible
examination of architecture and urbanism in the context of the digital
telecommunications revolution, the ongoing miniaturization of electronics, the
commodification of bits, and the growing domination of software over materialized form.
Books orient, intrigue, provoke and direct the reader while editing, interpreting,
encapsulating, constructing and revealing architectural representation. Binding Space:
The Book as Architectural Practice explores the role of the book form within the realm
of architectural representation. It proposes the book itself as another three-dimensional,
complementary architectural representation with a generational and propositional role
within the design process. Artists’ books in particular – that is, a book made as an
original work of art, with an artist, designer or architect as author – have certain
qualities and characteristics, quite different from the conventional presentation and
documentation of architecture. Paginal sequentiality, the structure and objecthood of
the book, and the act of reading create possibilities for the book as a site for
architectural imagining and discourse. In this way, the form of the book affects how the
architectural work is conceived, constructed and read. In five main sections, Binding
Space examines the relationships between the drawing, the building and the book. It
proposes thinking through the book as a form of spatial practice, one in which the book
is cast as object, outcome, process and tool. Through the book, we read spatial
practice anew.
In countries such as, Iran, United Arab Emirates, South Africa, Morocco, Tunisia and so
on, the history and culture of a particular location was subtly integrated into the interior
design through innovative approaches. Moreover, designers can also be inspired a lot
by this book to search a balance between the overwhelmingly globalized trend and the
increasingly personalized feature. This book offers readers a visual feast with the
collection of world's most classic interior projects and is categorized into 10 parts,
including culture and leisure, restaurant, bar, shop and showroom, spa and fitness,
hospital and pharmacy, office, teaching and research, house, hotel, transport and
factory. Each project is illustrated with real photos, plans and text. In addition, each
geographic region is distinguished by a different color-code. We firmly believe and hope
it will serve as a source of pleasure and inspiration to all its readers.
Urbanization is a system of power and knowledge, and today’s city functions through
the expansive material infrastructures of the urban order. In The Urban Apparatus,
Reinhold Martin analyzes urbanization and the contemporary city in aesthetic,
socioeconomic, and mediapolitical terms. He argues that understanding the city as
infrastructure reveals urbanization to be a way of imparting functional, aesthetic, and
cognitive order to a contradictory, doubly bound neoliberal regime. Blending critical
philosophy, political theory, and media theory, The Urban Apparatus explores how the
aesthetics of cities and their political economies overlap. In a series of ten essays, with
a detailed theoretical introduction, Martin explores questions related to urban life, drawn
from a wide range of global topics—from the fiscal crisis in Detroit to speculative
development in Mumbai to the landscape of Mars, from discussions of race and the
environment to housing and economic inequality. Each essay proposes a particular
“mediator” (or a material complex) that is shaped by imaginative practices, each
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answering the question “What is a city, today?” The Urban Apparatus serves as an
“urban” bookend to the architectural questions explored by Martin in his earlier book
Utopia’s Ghost, and ultimately offers readers a way to think politically about
urbanization.
Re-Imagining the City: Art, Globalization, and Urban Spaces examines how
contemporary processes of globalization are transforming cultural experience and
production in urban spaces. It maps how cultural productions in art, architecture and
communications media are contributing to the reimagining of place and identity through
events, artefacts and attitudes. This book recasts how we understand cities – how
knowledge can be formed, framed and transferred through cultural production and how
that knowledge is mediated through the construction of aesthetic meaning and value.
New frontiers for media architecture: This compendium explores how digital media is
shaping cities today and in the years to come. It illustrates groundbreaking use of light
and media in urban environments through 36 winning or shortlisted entries from the
Media Architecture Biennale Awards in 2014 and 2016 in five categories: Animated
architecture, Money Architecture, Participatory Architecture & Urban Interaction, Spatial
Media Art, Future Trends & Prototypes.
This book takes a close look at places of learning located outside of schools, yet deeply
concerned with the experience of the learning self. It explores what it might mean to
think of pedagogy not in relation to knowledge as a "thing made," but to knowledge in
the making.
Alternative ideas for a "smart" city, from a park bench that enforces timelimits by
ejecting the sitter to "electronically assisted" plants that encourageconservation.
In a declaration of the ascendance of the American media industry, nineteenth-century
press barons in New York City helped to invent the skyscraper, a quintessentially
American icon of progress and aspiration. Early newspaper buildings in the country's
media capital were designed to communicate both commercial and civic ideals, provide
public space and prescribe discourse, and speak to class and mass in equal measure.
This book illustrates how the media have continued to use the city as a space in which
to inscribe and assert their power. With a unique focus on corporate headquarters as
embodiments of the values of the press and as signposts for understanding media
culture, Media Capital demonstrates the mutually supporting relationship between the
media and urban space. Aurora Wallace considers how architecture contributed to the
power of the press, the nature of the reading public, the commercialization of media,
and corporate branding in the media industry. Tracing the rise and concentration of the
media industry in New York City from the mid-nineteenth century to the present,
Wallace analyzes physical and discursive space, as well as labor, technology, and
aesthetics, to understand the entwined development of the mass media and late
capitalism.
The Media CityMedia, Architecture and Urban SpaceSAGE
In this book, one of the most accomplished and thoughtful cultural commentators of the
day, considers the contradictory nature of cultural relations. Elizabeth Wilson explores
these themes through an examination of fashion, feminism, consumer culture,
representation and postmodernism. Debates within feminism on the nature and effects
of pornography are used to illustrate a particular kind of cultural contradiction. Wilson
recognizes that postmodernism permitted the reappropriation of subjects that were not
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previously considered worthy of attention, or opposed to the idea of emancipation, chief
among these was fashion. She shows that the association of an interest in this
culturally significant subject with a revisionist project raises doubt
The Social (Re)Production of Architecture brings the debates of the ‘right to the city’
into today’s context of ecological, economic and social crises. Building on the 1970s’
discussions about the ‘production of space’, which French sociologist Henri Lefebvre
considered a civic right, the authors question who has the right to make space, and
explore the kinds of relations that are produced in the process. In the emerging postcapitalist era, this book addresses urgent social and ecological imperatives for change
and opens up questions around architecture’s engagement with new forms of
organization and practice. The book asks what (new) kinds of ‘social’ can architecture
(re)produce, and what kinds of politics, values and actions are needed. The book
features 24 interdisciplinary essays written by leading theorists and practitioners
including social thinkers, economic theorists, architects, educators, urban curators,
feminists, artists and activists from different generations and global contexts. The
essays discuss the diverse, global locations with work taking different and specific
forms in these different contexts. A cutting-edge, critical text which rethinks both
practice and theory in the light of recent crises, making it key reading for students,
academics and practitioners.
In Diller Scofidio + Renfro: Architecture after Images, Edward Dimendberg offers the
first comprehensive treatment of one of the most imaginative contemporary design
studios. Since founding their practice in 1979, Elizabeth Diller and Ricardo Scofidio
have integrated architecture, urban design, media art, and the performing arts in a
dazzling array of projects, which include performances, art installations, and books, in
addition to buildings and public spaces. At the center of this work is a fascination with
vision and a commitment to questioning the certainty and security long associated with
architecture. Dimendberg provides an extensive overview of these concerns and the
history of the studio, revealing how principals Elizabeth Diller, Ricardo Scofidio, and
Charles Renfro continue to expand the definition of architecture, question the nature of
space and vision in contemporary culture, and produce work that is endlessly surprising
and rewarding, from New York’s High Line to Blur, an artificial cloud, and Facsimile, a
video screen that moves around a building facade. Dimendberg also explores the
relation of work by DS+R to that by earlier modernists such as Marcel Duchamp and
John Hejduk. He reveals how the fascination of the architects with evolving forms of
media, technology, and building materials has produced works that unsettle distinctions
among architecture and other media. Based on interviews with the architects, their
clients, and collaborators as well as unprecedented access to unpublished documents,
sketchbook entries, and archival records, Diller Scofidio + Renfro is the most thorough
consideration of DS+R in any language. Illustrated with many previously unpublished
renderings in addition to photos from significant contemporary photographers, this book
is an essential study of one of the most significant and creative architecture and design
studios working today.
The book introduces a canon of media architectural terminology and shows the history
of media facades through early examples of embedding media in architecture, like
Times Square and Centre Pompidou. State-of-the-art developments are presented with
approx. 30 international projects of contemporary media architecture separated and
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classified in seven different technical categories: projection facades, rear projection
facades, window raster animation, display facades, illuminated facades, mechanical
facades and voxel facades. Each of these categories is introduced by explaining the
technology and presenting built examples. The book is rounded off by an analysis of
the representational characteristics of media facades and an introduction of possible
forms of content.
CITYSCAPE COLORING BOOK Use the look inside feature (website users) or see the back
cover image (mobile app users) to have a preview of the puzzles inside. What you will find
inside: 40 Coloring Pages. Cityscapes, Skyscraper Skylines, Classical Buildings, Architecture
Details, and many more. 8.5x11 inches, perfect for detailed coloring. Many hours of relaxation
and away from the screen. One-sided coloring pages, with black back sides to prevent bleedthrough. For both adults and kids. Click now Add to Cart to receive this relaxing coloring book!
This Companion breaks new ground in our knowledge and understanding of the diverse
relationships between literature, architecture, and the city, which together form a field of
interdisciplinary research that is one of the most innovative and exciting to have emerged in
recent years. Bringing together a wide variety of contributors, not only writers, architectural and
literary scholars, and social scientists, but graphic novelists and artists, the book offers
contemporary essays on everything from science fiction and the crime novel, to poetry, comics
and oral history. It is structured into two sections: History, Narrative and Genre, and Strategy,
Language and Form. Including over ninety illustrations, the book is a must read for academics
and students.
In a time of mass-mediated modernity, the city becomes, almost by definition, a constitutively
‘mediated’ city. Today, more than ever before, the omnipresence of media in every sphere of
culture is creating a new urban ontology, saturating, fracturing, and exacerbating the manifold
experience of city life. The authors describe this condition as one of 'hyper-mediation' – a
qualitatively new phase in the city’s historical evolution. The concept of phantasmagoria has
pride of place in their study; using it as an all-embracing explanatory framework, they explore
its meanings as a critical category to understand the culture, and the architecture, of the
contemporary city. Andreotti and Lahiji argue that any account of architecture that does not
include understanding the role and function of media and its impact on the city in the present
‘tele-technological-capitalist’ society is fundamentally flawed and incomplete. Their approach
moves from Walter Benjamin, through the concepts of phantasmagoria and of media – as
theorized also by Theodor Adorno, Siegfried Kracauer, and a new generation of contemporary
critics – towards a new socio-critical and aesthetic analysis of the mediated space of the
contemporary city.
Going beyond current scholarship on the “media city” and the “smart city,” Shannon Mattern
argues that our global cities have been mediated and intelligent for millennia. Deep Mapping
the Media City advocates for urban media archaeology, a multisensory approach to
investigating the material history of networked cities. Mattern explores the material
assemblages and infrastructures that have shaped the media city by taking archaeology
literally—using techniques like excavation and mapping to discover the modern city’s roots in
time. Forerunners: Ideas First is a thought-in-process series of breakthrough digital
publications. Written between fresh ideas and finished books, Forerunners draws on scholarly
work initiated in notable blogs, social media, conference plenaries, journal articles, and the
synergy of academic exchange. This is gray literature publishing: where intense thinking,
change, and speculation take place in scholarship.
A society’s culture is a contributing factor to the structure and design of its architecture. As
contemporary globalism brings about the evolution of the world, architectural style evolves
along with it, which can be observed on an international scale. Cultural Influences on
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Architecture is a pivotal reference source for the latest research on the impact of culture on
architecture through the aspects of planning and production, and highlights the importance of
communicative dimension in design. Featuring exhaustive coverage on a variety of relevant
perspectives and topics, such as the evolution of construction systems, benefits of naturebased architecture, and fundamentals of social capital, this publication is ideally designed for
researchers, scholars, and students seeking current research on the connection between
culture and architecture on a global level.
Image, Text, Architecture brings a radical and detailed analysis of the modern and
contemporary architectural media, addressing issues of architectural criticism, architectural
photography and the role of journal editors. It covers examples as diverse as an article by
British artist Paul Nash in The Architectural Review, 1940, an early project by French architects
Lacaton & Vassal published in the journal 2G, 2001, and recent photography by Hisao Suzuki
for the Spanish journal El Croquis. At the intersection of image and text the book also reveals
the role of the utopian impulse within the architectural media, drawing on theories of utopian
discourse from the work of the French semiotician and art theorist Louis Marin, and the
American Marxist critic Fredric Jameson. Through this it builds a fresh theoretical approach to
journal studies, revealing a hitherto unexplored dimension of "latent" or "unconscious"
discourse within the media portrait of architecture. The purpose of this enquiry is to highlight
moments where a different type of critical voice emerges on the architectural journal page,
indicating the possibility of a more progressive engagement with the media as a platform for
critical and speculative thinking about architecture, and to rethink the journals’ role within
architectural history.
Offering social commentary at the deepest levels of historical and critical reference, The Media
City links Myspace to Howard Hughes; trams to cinema; security cameras to exploding
buildings; reality TV to Marx; and Lenin on privacy to Kracauer on the mass ornament. Wideranging and richly illustrated, it intersects disciplines and connects phenomena which are too
often left isolated from each other to propose a new way of understanding public and private
space and social life in contemporary cities.
For years, pundits have trumpeted the earthshattering changes that big data and smart
networks will soon bring to our cities. But what if cities have long been built for intelligence,
maybe for millennia? In Code and Clay, Data and Dirt Shannon Mattern advances the
provocative argument that our urban spaces have been “smart” and mediated for thousands
of years. Offering powerful new ways of thinking about our cities, Code and Clay, Data and Dirt
goes far beyond the standard historical concepts of origins, development, revolutions, and the
accomplishments of an elite few. Mattern shows that in their architecture, laws, street layouts,
and civic knowledge—and through technologies including the telephone, telegraph, radio,
printing, writing, and even the human voice—cities have long negotiated a rich exchange
between analog and digital, code and clay, data and dirt, ether and ore. Mattern’s vivid prose
takes readers through a historically and geographically broad range of stories, scenes, and
locations, synthesizing a new narrative for our urban spaces. Taking media archaeology to the
city’s streets, Code and Clay, Data and Dirt reveals new ways to write our urban, media, and
cultural histories.

This book looks at relationships between the organization of physical objects in space
and the organization of ideas. Historical, philosophical, psychological and architectural
knowledge are united to develop an understanding of the relationship between
information and its representation. Despite its potential to break the mould, digital
information has relied on metaphors from a pre-digital era. In particular, architectural
ideas have pervaded discussions of digital information, from the urbanization of
cyberspace in science fiction, through to the adoption of spatial visualizations in the
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design of graphical user interfaces. This book tackles: the historical importance of
physical places to the organization and expression of knowledge the limitations of using
the physical organization of objects as the basis for systems of categorization and
taxonomy the emergence of digital technologies and the twentieth century new
conceptual understandings of knowledge and its organization the concept of
disconnecting storage of information objects from their presentation and retrieval ideas
surrounding ‘semantic space’ the realities of the types of user interface which now
dominate modern computing.
Although a few among us are intrepid architectural tourists, visiting buildings and
landscapes our cameras at the ready, most of us experience architecture through the
windshield of a moving vehicle, the architectural experience reduced to a blurry and
momentary drive-by. And the rest of our architectural "tourism" is through the images of
cameras, movies, and television programs -- that is, through the lens of another's eye.
Architectural hisotrian Mitchell Schwarzer calls this new mediated architectural
experience the "zoomscape." In this thought-provoking book, he argues that the
perception of architecture has been fundamentally altered by the technologies of
transportation and the camera -- we now look at buildings, neighborhoods, cities, and
even entire continents as we ride in trains, cars, and planes, and/or as we view
photographs, movies, and television. Zoomscape shows how we now perceive
buildings and places at high speeds, across great distances, through edited and
multiple reproductions. Nowadays, our views of the architectural landscape are
modulated by the accelerator pedal and the remote control, by studio production
techniques and airplane flight paths. Using examples from high art and popular culture
-- from the novels of Don Delillo to the opening credits of The Sopranos -- Mitchell
Schwarzer shows that the zoomscape has brought about unprecedented and often
marvelous new ways of perceiving the built environment.
Exemplary reprint of 16th-century classic. Covers classical architectural remains,
Renaissance revivals, classical orders, more. 216 plates. ". . . the most influential book
published in the history of architecture." — Art in America.
"If only more new media commentators had this level of historical-critical reference,
engaging, good stories, and a degree of wonder at what media and windows bring to
the city, to life." - John Hutnyk, Goldsmiths, University of London "Just when you
thought the last word had been said about cities and media, along comes Scott
McQuire to breathe new life into the debate. When revisiting existing pathways, his
always ingenious eyes produce startling and original insights. When striking out into
new territory, he opens up before us inspiring new vistas. I love this book." - James
Donald, University of New South Wales "A book that crams into a single chapter more
insights and illustrations than seems feasible, yet which ties all threads together
through a consistent, theoretically rich analysis of the interplay of media and city...
Writing with effusiveness uncharacteristic of back-cover blurbs on academic tomes,
James Donald says 'I love this book'. But I will end by echoing his praise, and make a
promise to readers: you will love The Media City, too." - European Journal of
Communication "Refreshingly clear, getting to grips with some of the key concepts of
urban sociology in a way that moves beyond the wistful evocation and splatter of
undigested terms that characterises so much academic writing on culture and cities." Media, Culture & Society Significant changes are occurring in the spaces and rhythms
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of contemporary cities and in the social functioning of media. This forceful book argues
that the redefinition of urban space by mobile, instantaneous and pervasive media is
producing a distinctive mode of social experience. Media are no longer separate from
the city. Instead the proliferation of spatialized media platforms has produced a mediaarchitecture complex - the media city. Offering critical and historical analysis at the
deepest levels, The Media City links the formation of the modern city to the
development of modern image technologies and outlines a new genealogy for
assessing contemporary developments such as digital networks and digital
architecture, web cams and public screens, surveillance society and reality television.
Wide-ranging and thoughtfully illustrated, it intersects disciplines and connects
phenomena which are too often left isolated from each other to propose a new way of
understanding public and private space and social life in contemporary cities. It will find
a broad readership in media and communications, cultural studies, social theory, urban
sociology, architecture and art history. Winner of the 2009 Jane Jacobs Urban
Communication Award, awarded by the Urban Communication Association.
Filming the City brings together the work of filmmakers, architects, designers, video
artists, and media specialists to provide three distinct prisms through which to examine
the medium of film in the context of the city. The book presents commentaries on
particular films and their social and urban relevance, offering contemporary criticisms of
both film and urbanism from conflicting perspectives, and documenting examples of
how to actively use the medium of film in the design of our cities, spaces and buildings.
Bringing a diverse set of contributors to the collection, editors Edward M. Clift, Mirko
Guaralda, and Ari Mattes offer readers a new approach to understanding the complex,
multi-layered interaction of urban design and film.
Nowadays, hotels should deliver on other services besides lodging. In other words, it is
not just a place to sleep. Therefore, hotel design, from façade to interior decoration, has
become increasingly complex and is paid more and more attention to. The book selects
37 excellent hotel projects (including hotel designed by Frank O. Gehry) and is
categorised into five parts - resort, brand, eco-friend, boutique and luxury. Each project
is comprehensively presented through beautiful images, exquisite drawings and an
explanative description. Architects or anyone in the field of hotel design con get
inspiration from the book.
Cities have long been recognized as key sites for fostering new communication
practices. However, as contemporary cities experience major changes, how do diverse
inhabitants encounter each other? How do cities remember? What is the role of the
built environment in fostering sites for public communication in a digital era?
Communicative Cities and Urban Space offers a critical analysis of contemporary
changes in the relation between urban space and communication. This volume seeks to
understand the situatedness of contemporary communication practices in diverse
contexts of urban life, and to explore digitized urban space as a historically specific
communicative environment. The essays in this book collectively propose that the
concept of the ‘communicative city’ is a productive frame for rethinking the above
questions in the context of 21st-century ‘media cities’. They challenge us to reconsider
qualities such as openness, autonomy and diversity in contemporary urban
communication practices, and to identify factors that might expand or constrict
communicative possibilities. Students and scholars of communication studies and
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urban studies would benefit from this book.
Geomedia offers critical analysis of the new possibilities and power relations emerging
in the public space of contemporary cities. As ubiquitous digital networks enable
embedded and mobile devices to integrate place-specific data with real-time feedback
circuits, everyday experience of public space has become subject to new demands.
Looking beyond debates framed by the dominance of surveillance and spectacle,
McQuire asks: how might the kind of collaborative practices that have flourished in art
and online cultures be translated into urban space? In the urban crisis of the 1960s,
Henri Lefebvre argued that the capacity for a city’s inhabitants to actively appropriate
the time and space of their surroundings was a critical dimension of modern
democracy. What does it mean to speak of ‘the right to the city’ in the context of the
networked city? Addressing this question through a series of case studies, this cuttingedge text highlights the tensions between citizen and consumer, communication and
surveillance, participation and control, which define contemporary struggles over public
space.
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