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The Storytelling Handbook
Advice on preparing stories to tell with a special chapter on story biography, and
sample stories to try out.
The Mojo Handbook: Theory to Praxis offers a detailed and engaging crash
course on how to use mobile tools to create powerful journalistic stories. Drawing
on both theoretical underpinnings and practical techniques, the book outlines the
fundamentals of mobile journalism methods, by placing mobile storytelling within
a wider context of current affairs, documentary filmmaking and public relations.
The book offers expert advice for how to use storytelling skills to transform
mobile content into engaging and purposeful user-generated stories for
audiences. Topics covered include tips for recording dynamic video and clean
audio, conducting interviews on your phone and editing and post-production
processes, as well as advice on how to handle copyright issues and a primer on
journalistic ethics. The book also includes a comprehensive glossary of terms to
help students navigate the video production and mobile journalism world. The
Mojo Handbook is a valuable resource for aspiring multimedia professionals in
journalism, strategic and corporate communication, community and education, as
well as anyone looking to incorporate mobile into their visual storytelling tool kit.
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IT'S TIME TO TAKE CONTROL OF YOUR STORIES Stories have a unique
power to immerse, delight, and educate. So why do some stories work and
others fail? The 24 Laws of Storytelling distils the lessons learned from stories
past and present into a practical handbook that you can use for any story you
decide to write. This book will teach you the principles you need to immerse your
audience, deliver immensely satisfying drama, and educate better than any
textbook or lecture can. There's no need for any special tools, expensive writing
software, or Hollywood contacts. You only need to learn from the successes and
blunders of past stories. By extracting the timeless writing principles from master
storytellers such as Christopher Nolan, Stephen King, Fyodor Dostoyevsky,
George Lucas, Alfred Hitchcock, and many more, this unique work will provide a
fascinating insight into the laws of storytelling and how to use them to create your
own masterpieces.
More and more teachers are recognising the value of using real storybooks as a
motivating, challenging and fun resource for English language teaching. This is
an expanded and updated edition of The Storytelling Handbook and is an
invaluable guide to using real storybooks in the primary classroom.
Featuring contributions from leading scholars in the field, The Handbook of
Narrative Analysis is the first comprehensive collection of sociolinguistic
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scholarship on narrative analysis to be published. Organized thematically to
provide an accessible guide for how to engage with narrative without prescribing
a rigid analytic framework Represents established modes of narrative analysis
juxtaposed with innovative new methods for conducting narrative research
Includes coverage of the latest advances in narrative analysis, from work on
social media to small stories research Introduces and exemplifies a practicebased approach to narrative analysis that separates narrative from text so as to
broaden the field beyond the printed page
Storytelling HandbookAladdin
The Handbook of Therapeutic Storytelling enables people in the healing
professions to utilise storytelling, pictures and metaphors as interventions to help
their patients. Communicating in parallel worlds and using simple images and
solutions can help to generate positive attitudes, which can then be nurtured and
enhanced to great effect. Following an "Introduction" to the therapeutic use of
stories, which closes with helpful "Instructions for use", the book is divided into
two parts, both of which contain a series of easily accessible chapters. Part One
includes stories with specific therapeutic applications linked to symptoms and
situations. Part Two explains and investigates methods and offers a wide range
of tools; these include trance inductions, adaptation hints, reframing, the use of
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metaphor and intervention techniques, how stories can be structured, and how to
invent your own. The book also contains a detailed reference section with crossreferenced key words to help you find the story or tool that you need. With clear
guidance on how stories can be applied to encourage positive change in people,
groups and organisations, the Handbook of Therapeutic Storytelling is an
essential resource for psychotherapists and other professions of health and
social care in a range of different settings, as well as coaches, supervisors and
management professionals.
True Storytelling is a new method of studying, planning, facilitating, ensuring,
implementing and evaluating ethical and sustainable changes in companies,
organizations and societies. True Storytelling is both a method with seven
principles and a mindset to help managers and researchers to work with change.
True Storytelling stresses that we need to balance the resources of the Earth, our
wellbeing and the economy when we are dealing with change. It is not only a
book about how to prevent climate change, it is also a book about how we can
navigate through crisis, create less stress and achieve better life in organizations
and in society as a whole. You will learn how to create innovative start-ups with a
purpose and fund money for sustainable projects and good ideas. The book
combines practical cases, interviews with managers and CEOs, theory and
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philosophy to define the method and to teach the Seven True Storytelling
Principles: 1 You yourself must be true and prepare the energy and effort for a
sustainable future 2 True storytelling makes spaces that respect the stories
already there 3 You must create stories with a clear plot, creating direction and
helping people prioritize 4 You must have timing 5 You must be able to help
stories on their way and be open to experiment 6 You must consider staging,
including scenography and artefacts 7 You must reflect on the stories and how
they create value This book is a guide to implementing these core principles to
boost leadership practices, create a storytelling culture and staff buy-in. The
method is also useful as an analytical tool for organizations, managers and
consultants in order to prepare, plan and execute the implementation of
strategies. It is valuable reading for researchers and students at master level as
well as leaders and consultants in charge of ethical and sustainable changes.
In "The Story Handbook, contributors Tim Ahern, William Cronon, John Elder,
Peter Forbes, Barry Lopez, and Scott Russell Sanders present us with the power
of stories, narratives of people and places, and how those stories can advance
the work of land conservation toward creating meaningful change in our culture.
As TRUST FOR PUBLIC LAND president Will Rogers writes in his introduction,
"true success in our work means moving land conservation out of the emergency
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room' of last-ditch efforts... To do this we will need to help create a fundamental
change in how our society thinks about and treats land; we will need to nurture
the flowering of a new land ethic. Stories may be our best way to get there." The
Trust for Public Land is a leader in conservation, to improve the quality of life in
our communities and to protect our natural and historic resources for future
generations.
Explains how to select, prepare, and tell a story and discusses the importance of
characterization, fluency, visualization, and body action in storytelling
The Lion Storyteller Bible broke new ground in its presentation ' both verbal and
visual ' of Bible stories. It has been immensely popular, with sales in the UK
exceeding 130,000 copies and editions printed in more than 11 languages. Since
The Lion Storyteller Bible was first published Bob Hartman has established an
international reputation as a storyteller and writer. This new book integrates more
than 20 new Bible story retellings with the 50 tried and tested originals. It also
includes a useful appendix of Bob Hartman's hints and tips for storytelling, as well
as 4 CDs on which the stories are narrated by voiceover specialist, David Holt.
Newly commissioned illustrations throughout will capture as much warmth and
appeal as those in the first edition.
This Handbook develops a practical understanding of the new quantum
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storytelling consulting paradigm, providing case examples, ways to enact
practices, and methods to conduct research into its impact and consequences. It
will be essential reading for all scholars and practitioners of story and narrative
consulting.
Storytelling is part of social action and interaction that actually shapes the future
of organizations. Organization and management studies have overwhelmingly
focused to date on rational narrative structures with beginnings, middles, and
ends, where narrative has proved to be a handy concept in qualitative studies.
Far less attention is given however to the more spontaneous and ‘non-staged’
storytelling that occurs in organizations. Storytelling and the Future of
Organizations explores the science and practice of ‘antenarrative’ because that
is how the future of organization is shaped. Antenarrative is a term invented by
David M. Boje in 2001, and is defined as a ‘bet on the future,’ as ‘before’
narrative linearity, coherence, and stability sets in. Antenarrative is all about
’prospective sensemaking,’ betting on the future before narrative retrospection
fossilizes the past. Antenarrative storytelling is therefore agential in ways that
traditional narratology has yet to come to grips with. This handbook contribution
is bringing together a decade of scholarship on ‘antenarrative.’ It is the first
volume to offer such a varied but systematic examination of non-traditional
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narrative inquiry in the management realm, organizing and developing its
approach, and providing new insights for management students and scholars.
Once Upon a Time... is a creative storytelling kit from the early childhood experts
at PBS KIDS. Gather round . . . it’s story time! Once Upon a Time. . . is packed
with games, prompts, silly scenarios, and creativity-boosting illustrations to get
kids as young as 3 or 4 comfortable and confident telling stories. The book is
sure to jumpstart the imagination and get the whole family sharing amazing tales
about a grumpy bear, a ticklish pirate, a goofy astronaut, and anyone or anything
else that they can dream up. The book comes with 2 wipe-off boards. Kids can
draw and erase any idea, character, or action that pops into their head! The
options for creative play are endless. Research shows that storytelling is a
wonderful activity for kids (and adults!) of all ages. It: *Boosts creativity
*Increases focus *Sharpens memory *Enhances verbal skills *Builds confidence
In recent decades, there has been a substantial turn towards narrative and life
history study. The embrace of narrative and life history work has accompanied
the move to postmodernism and post-structuralism across a wide range of
disciplines: sociological studies, gender studies, cultural studies, social history;
literary theory; and, most recently, psychology. Written by leading international
scholars from the main contributing perspectives and disciplines, The Routledge
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International Handbook on Narrative and Life History seeks to capture the range
and scope as well as the considerable complexity of the field of narrative study
and life history work by situating these fields of study within the historical and
contemporary context. Topics covered include: • The historical emergences of
life history and narrative study • Techniques for conducting life history and
narrative study • Identity and politics • Generational history • Social and psychosocial approaches to narrative history With chapters from expert contributors, this
volume will prove a comprehensive and authoritative resource to students,
researchers and educators interested in narrative theory, analysis and
interpretation.
Our understanding of the concept of narrative has undergone a significant
transformation over time, particularly today as new communication technologies
are developed and popularized. As new narrative genres are born and old ones
undergo great change by the minute, a thorough understanding can shed light on
which storytelling elements work best in what format. That deep understanding
can then help build strong, satisfying stories. The Handbook of Research on
Narrative Interactions is an essential publication that examines the relationships
between types of narratives in a shifting and widening scope of storytelling forms.
While highlighting a wide range of topics including contemporary culture,
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advertising, and transmedia storytelling, this book is ideally designed for media
professionals, content creators, advertisers, entrepreneurs, researchers,
academicians, and students.
Personal stories are the way we develop a sense of who we are, make sense of
our experiences and make and sustain relationships. Research shows that
people with severe communication difficulties - such as severe and profound
learning disabilities, autism and language impairments - find it hard to recall and
share the stories of their lives. This handbook draws on fifteen years of research
and practice into personal storytelling in adult services and educational settings.
Storysharing is a unique, innovative and highly effective approach to enabling the
most severely disabled individuals to participate in telling their own stories.
In an era characterized by the rapid evolution of the concept of literacy, the
Handbook of Research on Teaching Literacy Through the Communicative and
Visual Arts focuses on multiple ways in which learners gain access to knowledge
and skills. The handbook explores the possibilities of broadening current
conceptualizations of literacy to include the full array of the communicative arts
(reading, writing, speaking, listening, viewing) and to focus on the visual arts of
drama, dance, film, art, video, and computer technology. The communicative and
visual arts encompass everything from novels and theatrical performances to
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movies and video games. In today's world, new methods for transmitting
information have been developed that include music, graphics, sound effects,
smells, and animations. While these methods have been used by television
shows and multimedia products, they often represent an unexplored resource in
the field of education. By broadening our uses of these media, formats, and
genres, a greater number of students will be motivated to see themselves as
learners. In 64 chapters, organized in seven sections, teachers and other leading
authorities in the field of literacy provide direction for the future: I. Theoretical
Bases for Communicative and Visual Arts Teaching Paul Messaris, Section
Editor II. Methods of Inquiry in Communicative and Visual Arts Teaching Donna
Alvermann, Section Editor III. Research on Language Learners in Families,
Communities, and Classrooms Vicki Chou, Section Editor IV. Research on
Language Teachers: Conditions and Contexts Dorothy Strickland, Section Editor
V. Expanding Instructional Environments: Teaching, Learning, and Assessing the
Communicative and Visual Arts Nancy Roser, Section Editor VI. Research
Perspectives on the Curricular, Extracurricular, and Policy Perspectives James
Squire, Section Editor VII. Voices from the Field Bernice Cullinan and Lee Galda,
Section Editors The International Reading Association has compiled in the
Handbook of Research on Teaching Literacy Through the Communicative and
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Visual Arts an indispensable set of papers for educators that will enable them to
conceptualize literacy in much broader contexts than ever before. The
information contained in this volume will be extremely useful in planning literacy
programs for our students for today and tomorrow.
Discover the latest research on crafting compelling narratives in interactive
entertainment Electronic games are no longer considered “mere fluff” alongside
the “real” forms of entertainment, like film, music, and television. Instead, many
games have evolved into an art form in their own right, including carefully
constructed stories and engaging narratives enjoyed by millions of people around
the world. In Handbook on Interactive Storytelling, readers will find a
comprehensive discussion of the latest research covering the creation of
interactive narratives that allow users to experience a dramatically compelling
story that responds directly to their actions and choices. Systematically
organized, with extensive bibliographies and academic exercises included in
each chapter, the book offers readers new perspectives on existing research and
fresh avenues ripe for further study. In-depth case studies explore the challenges
involved in crafting a narrative that comprises one of the main features of the
gaming experience, regardless of the technical aspects of a game’s production.
Readers will also enjoy: A thorough introduction to interactive storytelling,
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including discussions of narrative, plot, story, interaction, and a history of the
phenomenon, from improvisational theory to role-playing games A rigorous
discussion of the background of storytelling, from Aristotle’s Poetics to Joseph
Campbell and the hero’s journey Compelling explorations of different
perspectives in the interactive storytelling space, including different platforms,
designers, and interactors, as well as an explanation of storyworlds Perfect for
game designers, game developers, game and narrative researchers and
academics, and undergraduate and graduate students studying storytelling,
game design, gamification, and multimedia systems, Handbook on Interactive
Storytelling is an indispensable resource for anyone interested in the deployment
of compelling narratives in an interactive context.
What are we? The Damned childer of caine? The grotesque lords of humanity?
The pitiful wretches of eternal hell? We are vampires, and that is enough. I am a
vampire, and that is far more than enough. I am that which must be feared,
worshipped and adored. The world is mine -- now and forever. No one holds
command over me. No man. No god. No prince. What is a claim of age for ones
who are immortal? What is a claim of power for ones who defy death? Call your
damnable hunt. We shall see whom I drag screaming to hell with me. The role of
the Storyteller is daunting, and this book is an invaluable aid for those who
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orchestrate Vampire chronicles. It includes myriad information, including enigmas
best left out of players' hands, from creating stories to creating the casts of epic
tales.
Storytelling Schools is a tried and tested methodology for learning. It combines
oracy, creativity and literacy into a single educational model. At its heart is fluent
communication. Students learn to be storytellers, performing fiction and nonfiction pieces as a way of internalising language, structure and meaning in a
simple and engaging way. The first Storytelling Schools handbook was published
in 2013.Since then, the method has been adopted in hundreds of schools across
the UK and beyond. This new handbook includes a range of new insights and
approaches which have evolved over these seven years. The handbook is aimed
at early years, primary school and middle school teachers as well as home
educators. It will show you how to: Tell stories to your students Teach your
students to retell the stories Link the stories to creative arts and creative writing
Apply the method to non-fiction communication Apply the method across the
curriculum Create new stories from old.
Don't simply show your data—tell a story with it! Storytelling with Data teaches you
the fundamentals of data visualization and how to communicate effectively with
data. You'll discover the power of storytelling and the way to make data a pivotal
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point in your story. The lessons in this illuminative text are grounded in theory,
but made accessible through numerous real-world examples—ready for
immediate application to your next graph or presentation. Storytelling is not an
inherent skill, especially when it comes to data visualization, and the tools at our
disposal don't make it any easier. This book demonstrates how to go beyond
conventional tools to reach the root of your data, and how to use your data to
create an engaging, informative, compelling story. Specifically, you'll learn how
to: Understand the importance of context and audience Determine the
appropriate type of graph for your situation Recognize and eliminate the clutter
clouding your information Direct your audience's attention to the most important
parts of your data Think like a designer and utilize concepts of design in data
visualization Leverage the power of storytelling to help your message resonate
with your audience Together, the lessons in this book will help you turn your data
into high impact visual stories that stick with your audience. Rid your world of
ineffective graphs, one exploding 3D pie chart at a time. There is a story in your
data—Storytelling with Data will give you the skills and power to tell it!
A guide to storytelling, with a selection of stories from around the world.
An authoritative survey of different contexts, methodologies, and theories of
applied communication The field of Applied Communication Research (ACR) has
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made substantial progress over the past five decades in studying communication
problems, and in making contributions to help solve them. Changes in society,
human relationships, climate and the environment, and digital media have
presented myriad contexts in which to apply communication theory. The
Handbook of Applied Communication Research addresses a wide array of
contemporary communication issues, their research implications in various
contexts, and the challenges and opportunities for using communication to
manage problems. This innovative work brings together the diverse perspectives
of a team of notable international scholars from across disciplines. The
Handbook of Applied Communication Research includes discussion and analysis
spread across two comprehensive volumes. Volume one introduces ACR,
explores what is possible in the field, and examines theoretical perspectives,
organizational communication, risk and crisis communication, and media, data,
design, and technology. The second volume focuses on real-world
communication topics such as health and education communication, legal,
ethical, and policy issues, and volunteerism, social justice, and communication
activism. Each chapter addresses a specific issue or concern, and discusses the
choices faced by participants in the communication process. This important
contribution to communication research: Explores how various communication
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contexts are best approached Addresses balancing scientific findings with social
and cultural issues Discusses how and to what extent media can mitigate the
effects of adverse events Features original findings from ongoing research
programs and original communication models and frameworks Presents the best
available research and insights on where current research and best practices
should move in the future A major addition to the body of knowledge in the field,
The Handbook of Applied Communication Research is an invaluable work for
advanced undergraduate students, graduate students, and scholars.
Good writing skills and habits are critical for scholarly success. Every article is a
story, and employing the techniques of effective storytelling enhances scholars’
abilities to share their insights and ideas, increasing the impact of their research.
This book draws on the tools and techniques of storytelling employed in fiction
and non-fiction writing to help academic writers enhance the clarity, presentation,
and flow of their scholarly work, and provides insights on navigating the writing,
reviewing, and coauthoring processes.
Stories are everywhere around us, from the ads on TV or music video clips to the
more sophisticated stories told by books or movies. Everything comes wrapped
in a story, and the means employed to weave the narrative thread are just as
important as the story itself. In this context, there is a need to understand the role
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storytelling plays in contemporary society, which has changed drastically in
recent decades. Modern global society is no longer exclusively dominated by the
time-tested narrative media such as literature or films because new media such
as videogames or social platforms have changed the way we understand, create,
and replicate stories. The Handbook of Research on Contemporary Storytelling
Methods Across New Media and Disciplines is a comprehensive reference book
that provides the relevant theoretical framework that concerns storytelling in
modern society, as well as the newest and most varied analyses and case
studies in the field. The chapters of this extensive volume follow the construction
and interpretation of stories across a plethora of contemporary media and
disciplines. By bringing together radical forms of storytelling in traditional
disciplines and methods of telling stories across newer media, this book
intersects themes that include interactive storytelling and narrative theory across
advertisements, social media, and knowledge-sharing platforms, among others. It
is targeted towards professionals, researchers, and students working or studying
in the fields of narratology, literature, media studies, marketing and
communication, anthropology, religion, or film studies. Moreover, for interested
executives and entrepreneurs or prospective influencers, the chapters dedicated
to marketing and social media may also provide insights into both the theoretical
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and the practical aspects of harnessing the power of storytelling in order to create
a cohesive and impactful online image.
This dynamic approach to developing literacy helps children improve their writing,
listening, empathy, speaking, reading, comprehension, performance, memory,
imagination and confidence. It shows teachers the stages for learning how to tell
stories, how to use stories in their teaching and how to teach children to tell their
own stories with easy to use methods. In a storytelling school, all children learn
how to be storytellers as a way to improve literacy and learning subjects across
the curriculum.
As media evolves with technological improvement, communication changes
alongside it. In particular, storytelling and narrative structure have adapted to the
new digital landscape, allowing creators to weave immersive and enticing
experiences that captivate viewers. These experiences have great potential in
marketing and advertising, but the medium?s methods are so young that their
potential and effectiveness is not yet fully understood. Handbook of Research on
Transmedia Storytelling, Audience Engagement, and Business Strategies is a
collection of innovative research that explores transmedia storytelling and digital
marketing strategies in relation to audience engagement. Highlighting a wide
range of topics including promotion strategies, business models, and prosumers
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and influencers, this book is ideally designed for digital creators, advertisers,
marketers, consumer analysts, media professionals, entrepreneurs, managers,
executives, researchers, academicians, and students.
"Presents concrete methods of incorporating storytelling by students of all ages into
classroom practice to help teachers meet U.S. education standards of reading, writing,
speaking, listening, viewing, and visually representing"--Provided by publisher.
Interviews with respected storytellers provide information on all aspects of storytelling
Discusses storytelling as a form of family entertainment, offers suggestions on how and
when to tell stories, and includes examples of stories for family members to tell.
Transmedia storytelling is defined as a process where integral elements of fiction get
dispersed systematically across multiple delivery channels to create a unified and
coordinated entertainment experience. This process and its narrative models have had
an increasing influence on the academic world in addressing both theoretical and
practical dimensions of transmedia storytelling. The Handbook of Research on
Transmedia Storytelling and Narrative Strategies is a critical scholarly resource that
explores the connections between consumers of media content and information parts
that come from multimedia platforms, as well as the concepts of narration and narrative
styles. Featuring coverage on a wide range of topics such as augmented reality, digital
society, and marketing strategies, this book explores narration as a method of relating
to consumers. This book is ideal for advertising professionals, creative directors,
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academicians, scriptwriters, researchers, and upper-level graduate students seeking
current research on narrative marketing strategies.
To be a storyteller is an incredible position from which to influence hearts and minds,
and each one of us has the capacity to utilise storytelling for a sustainable future. This
book offers unique and powerful insights into how stories and storytelling can be utilised
within higher education to support sustainability literacy. Stories can shape our
perspective of the world around us and how we interact with it, and this is where
storytelling becomes a useful tool for facilitating understanding of sustainability
concepts which tend to be complex and multifaceted. The craft of storytelling is as old
as time and has influenced human experience throughout the ages. The conscious use
of storytelling in higher education is likewise not new, although less prevalent in certain
academic disciplines; what this book offers is the opportunity to delve into the concept
of storytelling as an educational tool regardless of and beyond the boundaries of
subject area. Written by academics and storytellers, the book is based on the authors’
own experiences of using stories within teaching, from a story of “the Ecology of Law”
to the exploration of sustainability in accounting and finance via contemporary cinema.
Practical advice in each chapter ensures that ideas may be put into practice with ease.
In addition to examples from the classroom, the book also explores wider uses of
storytelling for communication and sense-making and ways of assessing student
storytelling work. It also offers fascinating research insights, for example in addressing
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the question of whether positive utopian stories relating to climate change will have a
stronger impact on changing the behaviour of readers than will dystopian stories.
Everyone working as an educator should fi nd some inspiration here for their own
practice; on using storytelling and stories to co-design positive futures together with our
students.
Offers detailed guidance in presenting literature to children, young adults, and adults
through storytelling supported by the use of various media
This is a unique book that explores stories from an educational, community, social,
health, therapeutic and therapy perspectives, acknowledging a range of diverse social
and cultural views in which stories are used and written by esteemed storytellers,
artists, therapists and academics from around the globe.
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