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A significant contribution to the debate on,poverty
alleviation in Africa, Professor Mbaku,offers practical
policies for economic growth. He,argues that the
most important contributor to,poverty and deprivation
in Africa is the absense,of institutional structures that
enhance,indigenous entrepreneurship and wealth
creation.,He explains that these are so vital that
living,standards will continue to deteriorate
unless,these building blocks are put in place.
Top scholars examine issues which lead readers to
better understand environmental change in the
African continent and its effects on rural African
livelihoods. Each of the studies in this book concerns
four main issues: conservation, biodiversity, and
environment; land use and livelihoods;
environmental change; and policies for conservation
and development. The volume looks closely at the
details of rural resource use, access and control, the
social institutions which shape this, and the effects
on African environments. It is not possible to
understand livelihoods in Africa - a central issue for
all social and economic questions - without grasping
the interplay between environmental change and the
sustainability of rural livelihoods. The volume is
groundbreaking in its detailed examination of this
interplay, and its importance in grasping the roots of
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poverty and potential for its alleviation, and for its
unique combination of natural and social science
methods.
Now a Netflix film starring and directed by Chiwetel
Ejiofor, this is a gripping memoir of survival and
perseverance about the heroic young inventor who
brought electricity to his Malawian village. When a
terrible drought struck William Kamkwamba's tiny
village in Malawi, his family lost all of the season's
crops, leaving them with nothing to eat and nothing
to sell. William began to explore science books in his
village library, looking for a solution. There, he came
up with the idea that would change his family's life
forever: he could build a windmill. Made out of scrap
metal and old bicycle parts, William's windmill
brought electricity to his home and helped his family
pump the water they needed to farm the land. Retold
for a younger audience, this exciting memoir shows
how, even in a desperate situation, one boy's brilliant
idea can light up the world. Complete with
photographs, illustrations, and an epilogue that will
bring readers up to date on William's story, this is the
perfect edition to read and share with the whole
family.
In this innovative work, Michael G. Schatzberg reads
metaphors found in the popular press as indicators
of the way Africans come to understand their political
universe. Examining daily newspapers, popular
literature, and political and church documents, he
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finds that widespread and deeply ingrained views of
government and its relationship to its citizenry may
be understood as a projection of the metaphor of an
idealized extended family onto the formal political
sphere.
Architecture, Islam, and Identity in West Africa
shows you the relationship between architecture and
Islamic identity in West Africa. The book looks
broadly across Muslim West Africa and takes an indepth study of the village of Larabanga, a small
Muslim community in Northern Ghana, to help you
see how the built environment encodes cultural
history through form, material, and space, creating
an architectural narrative that outlines the contours
of this distinctive Muslim identity. Apotsos explores
how modern technology, heritage, and tourism have
increasingly affected the contemporary architectural
character of this community, revealing the village’s
current state of social, cultural, and spiritual flux.
More than 60 black and white images illustrate how
architectural components within this setting express
the distinctive narratives, value systems, and
realities that make up the unique composition of this
Afro-Islamic community.
This book is based on the premise that drinking
behaviors are primarily learned. The contributors to
the book explore the complex array of individual and
social factors that impact the development of
drinking patterns. They traverse family and culture
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influences, and the role played by schools,
government, and the beverage alcohol industry.
Learning About Drinking offers a rigorous and
scholarly examination of drinking behavior brought to
life with illustrative cases drawn from around the
world. Social policymakers, historians,
anthropologists, public health specialists, as well as
mental health professionals will find this book of
value. Learning About Drinking offers a refreshing,
evidence-based look at a process that has too often
been taken for granted.
This book is open access under a CC BY-NC 2.5
license. This book offers a devastating look at deeply
flawed development processes driven by
international finance, African governments and the
global consulting industry. It examines major river
basin development underway in the semi-arid
borderlands of Ethiopia, Kenya and South Sudan
and its disastrous human rights consequences for a
half-million indigenous people. The volume traces
the historical origins of Gibe III megadam
construction along the Omo River in Ethiopia—in turn,
enabling irrigation for commercial-scale agricultural
development and causing radical reduction of
downstream Omo and (Kenya's) Lake Turkana
waters. Presenting case studies of indigenous
Dasanech and northernmost Turkana livelihood
systems and Gibe III linked impacts on them, the
author predicts agropastoral and fishing economic
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collapse, region-wide hunger with exposure to
disease epidemics, irreversible natural resource
destruction and cross-border interethnic armed
conflict spilling into South Sudan. The book identifies
fundamental failings of government and
development bank impact assessments, including
their distortion or omission of mandated
transboundary assessment, cumulative effects of the
Gibe III dam and its linked Ethiopia-Kenya energy
transmission 'highway' project, key hydrologic and
human ecological characteristics, major earthquake
threat in the dam region and widespread
expropriation and political repression. Violations of
internationally recognized human rights, especially
by the Ethiopian government but also the Kenyan
government, are extensive and on the increase—with
collaboration by the development banks, in breach of
their own internal operational procedures. A policy
crossroads has now emerged. The author presents
the alternative to the present looming
catastrophe—consideration of development
suspension in order to undertake genuinely
independent transboundary assessment and a plan
for continued development action within a human
rights framework—forging a sustainable future for the
indigenous peoples now directly threatened and for
their respective eastern Africa states. Claudia Carr’s
book is a treasure of detailed information gathered
over many years concerning river basin development
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of the Omo River in Ethiopia and its impact on the
peoples of the lower Omo Basin and the Lake
Turkana region in Kenya. It contains numerous
maps, charts, and photographs not previously
available to the public. The book is highly critical of
the environmental and human rights implications of
the Omo River hydropower projects on both the local
ethnic communities in Ethiopia and on the
downstream Turkana in Kenya. David Shinn Former
Ambassador to Ethiopia and to Burkina Faso Adjust
Professor of International Affairs, The George
Washington University, Washington D.C.
The Villager is essential reading for brand owners wishing to
conquer new markets. When Feyi Olubodun, CEO of one of
West Africa’s leading creative agencies, witnessed one too
many cases of brands failing in the African marketplace he
began to ask himself questions: Why did brands, both global
and local, so often fail to connect with the African consumer?
And, what was it about the African market that brand owners
were not seeing? He began to reflect on his own marketing
experiences and out of this emerged the framework for The
Villager. In Feyi’s view, the African consumer begins his
life’s journey by moving from the village, his rural dwelling, to
the city, carrying with him not only his own dreams but also
the dreams of his community. He is a highly aspirational
consumer, motivated to succeed, and he becomes the
economic portal for the rest of his community back home. But
although he may be exposed to global influences and
technology, his essential identity remains largely intact. This
is why Feyi calls the African consumer a Villager. The Village
is no longer a physical space; it is a psychological construct
that defines him and the filter through which he engages with
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and consumes brands. In developing his construct, Feyi
posits that if you wish to engage successfully in a market you
may not understand, you must have the right lenses to view a
people. He believes the secret lies in applying these lenses at
the confluence of commerce, culture and consumer. Data is
not enough to understand the vagaries of a particular market.
Drawing on his wide experience and wealth of astute
observations, he provides a highly readable and
indispensable guide to the mindset of the African consumer
today, yet it is true to say that his insights apply, albeit in a
more nuanced way, to consumer behaviour across the globe.
*First Place Winner of the Society of Environmental
Journalists' Rachel Carson Environment Book Award* "If
you're looking for something to cling to in what often feels like
a hopeless conversation, Schlossberg's darkly humorous,
knowledge-is-power, eyes-wide-open approach may be just
the thing."--Vogue From a former New York Times science
writer, this urgent call to action will empower you to stand up
to climate change and environmental pollution by making
simple but impactful everyday choices. With urgency and wit,
Tatiana Schlossberg explains that far from being only a
distant problem of the natural world created by the fossil fuel
industry, climate change is all around us, all the time, lurking
everywhere in our convenience-driven society, all without our
realizing it. By examining the unseen and unconscious
environmental impacts in four areas-the Internet and
technology, food, fashion, and fuel - Schlossberg helps
readers better understand why climate change is such a
complicated issue, and how it connects all of us: How
streaming a movie on Netflix in New York burns coal in
Virginia; how eating a hamburger in California might
contribute to pollution in the Gulf of Mexico; how buying an
inexpensive cashmere sweater in Chicago expands the
Mongolian desert; how destroying forests from North Carolina
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is necessary to generate electricity in England. Cataloging the
complexities and frustrations of our carbon-intensive society
with a dry sense of humor, Schlossberg makes the climate
crisis and its solutions interesting and relevant to everyone
who cares, even a little, about the planet. She empowers
readers to think about their stuff and the environment in a
new way, helping them make more informed choices when it
comes to the future of our world. Most importantly, this is a
book about the power we have as voters and consumers to
make sure that the fight against climate change includes all of
us and all of our stuff, not just industry groups and politicians.
If we have any hope of solving the problem, we all have to do
it together. "A compelling-and illuminating-look at how our
daily habits impact the environment."--Vanity Fair "Shows
how even the smallest decisions can have profound
environmental consequences."--The New York Times
Readers from across the landscape of African studies will find
this an essential sourcebook.Published in association with the
International African Institute, London
The study of consumption, including such aspects as social
differentiation, communication and the change of needs, has
become a major field of study within material culture
research. This volume includes ethnographic case studies
documenting a wide range of local practices with regard to
consumer goods. Each chapter deals with the social
dynamics engendered by new modes of consumption in
specific areas (Cte dIvoire, Zambia, Tanzania, Nigeria,
Burkina Faso and Niger).
"When Feyi Olubodun, CEO of one of West Africa's leading
creative agencies, witnessed one too many cases of brands
failing in the African marketplace he began to ask himself
questions: - Why did brands, both global and local, so often
fail to connect with the African consumer? - What was it about
the African market that brand owners were not seeing? He
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began to reflect on his own marketing experiences and out of
this emerged the framework for The Villager. In Feyi's view,
the African consumer begins his life's journey by moving from
the village, his rural dwelling, to the city, carrying with him not
only his own dreams but also the dreams of his community.
He is a highly aspirational consumer, motivated to succeed,
and he becomes the economic portal for the rest of his
community back home. But although he may be exposed to
global influences and technology, his essential identity
remains largely intact. This is why Feyi calls the African
consumer a Villager. The Village is no longer a physical
space; it is a psychological construct that defines him and the
filter through which he engages with and consumes brands.
In developing his construct, Feyi posits that if you wish to
engage successfully in a market you may not understand,
you must have the right 'lenses' to view a people. He believes
the secret lies in applying these lenses at the confluence of
commerce, culture and consumer. Data is not enough to
understand the vagaries of a particular market. Drawing on
his wide experience and wealth of astute observations, he
provides a highly readable and indispensable guide to the
mindset of the African consumer today, yet it is true to say
that his insights apply, albeit in a more nuanced way, to
consumer behaviour across the globe. The Villager is
essential reading for brand owners wishing to conquer new
markets."--Back cover.
From early department stores in Cape Town to gendered
histories of sartorial success in urban Togo, contestations
over expense accounts at an apartheid state enterprise, elite
wealth and political corruption in Angola and Zambia, the role
of popular religion in the political intransigence of Jacob
Zuma, funerals of big men in Cameroon, youth cultures of
consumption in Niger and South Africa, queer consumption in
Cape Town, middle-class food consumption in Durban and
Page 9/17

Acces PDF The Villager How Africans Consume
Brands
the consumption of luxury handcrafted beads, this collection
of essays explores the ways in which conspicuous
consumption is foregrounded in various African contexts and
historical moments. The essays in Conspicuous Consumption
in Africa put Thorstein Veblen’s concept under robust critical
scrutiny, delving into the pleasures, stresses and challenges
of consuming in its religious, generational, gendered and
racialised aspects, revealing conspicuous consumption as a
layered set of practices, textures and relations. This volume
shows how central and revealing conspicuous consumption
can be to fathoming the history of Africa’s projects of
modernity, and their global lineages and legacies. In its
grounded, up-close case studies, it is likely to feed into
current public debates on the nature and future of African
societies – South African society in particular.
Originally published between 1986 and 1989 the 8 volumes in
this set reflect the research and debate surrounding many
issues for the African economy, society and culture and as
such make a vital contribution to effective development, both
rural and urban. They re-issue key titles from the International
African Library and the International African Seminars and
address themes of direct relevance to contemporary Africa on
topics as diverse as medicine, migration, housing,
pastorialism and marriage.

In the wake of the AIDS pandemic, legions of
organizations and compassionate individuals from
faraway places descended on Africa to offer help and
save lives. Ann Swidler and Susan Cotts Watkins vividly
describe the often mismatched expectations and
fantasies of altruists who dream of transforming lives, of
the villagers who desperately seek help, and of the
brokers on whom both Western altruists and
impoverished villagers must rely. Based on years of
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fieldwork in the heavily AIDS-affected country of Malawi,
this incisive, irreverent book digs into the sprawling AIDS
enterprise and unravels the paradoxes of policy and
practice. All who want to do good—from idealistic
volunteers to world-weary development
professionals—depend on brokers as guides, fixers, and
cultural translators. The mutual misunderstandings
among these players create all the drama of a romance:
longing, exhilaration, disappointment, heartache, and
sometimes an enduring connection. A Fraught Embrace
unveils the tangled relations of those involved in the
collective struggle to contain an epidemic.
The fifteen essays written for this volume reflect the
increasing importance for social scientists of ethnic,
rather than physical or tribal, criteria for classifying
modern population groups. The authors—from South
Africa, the United States, South West Africa (Namibia),
Nigeria, and Scotland—cover most of Africa south of the
Sahara. They consider the range from large national
population groupings to small-scale societies attempting
to maintain their social boundaries, and discuss such
topics as emergent nationalism, ethnic divisiveness,
social distance, voluntary association, and the role of
women. The first section is concerned with particular
communities, peoples, and ethnic groups, and treats
traditional tribal groupings as well as communities
delineated on phenotypic grounds. In the second section,
the focus turns to modern situations of interaction; the
two major themes discussed here are situational
ethnicity and situational realignment. The third section
deals with color, one of the physical criteria of ethnic
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identification; here the authors discuss the political and
legal implications of a system based on color. The last
essay reports on current changes in attitude and
organization within the countries of white-ruled southern
Africa.
This book is the third in a series evaluating
underexploited African plant resources that could help
broaden and secure Africa's food supply. The volume
describes 24 little-known indigenous African cultivated
and wild fruits that have potential as food- and cashcrops but are typically overlooked by scientists,
policymakers, and the world at large. The book assesses
the potential of each fruit to help overcome malnutrition,
boost food security, foster rural development, and create
sustainable landcare in Africa. Each fruit is also
described in a separate chapter, based on information
provided and assessed by experts throughout the world.
Volume I describes African grains and Volume II African
vegetables.
Human Rights and African Airwaves focuses on Nkhani
Zam'maboma, a popular Chichewa news bulletin
broadcast on Malawi's public radio. The program often
takes authorities to task and questions much of the
human rights rhetoric that comes from international
organizations. Highlighting obligation and mutual
dependence, the program expresses, in popular idioms
and local narrative forms, grievances and injustices that
are closest to Malawi's impoverished public. Harri
Englund reveals broadcasters' everyday struggles with
state-sponsored biases and a listening public with strong
views and a critical ear. This fresh look at AfricanPage 12/17

Acces PDF The Villager How Africans Consume
Brands
language media shows how Africans effectively confront
inequality, exploitation, and poverty.
Divided into two parts, Alcohol and Emerging Markets
begins with a series of case studies that assess alcohol
issues in four regions - Asia, Central and Eastern
Europe, Latin America, and Sub-Saharan Africa - and
four countries - China, India, Mexico, and Russia. Issues
such as past and current public policy developments,
prevention programs, and treatment of alcohol related
disorders are addressed as well as the health
consequences of alcohol use and abuse. In the second
part, the contributors consider the issues relevant to the
entire geographical region covered by the book. The
book also includes a chapter that examines the role of
the industry in emerging markets and suggests a set of
guidelines that address alcohol misuse issues.
CONTRIBUTIONS TO THE SOCIOLOGY OF
LANGUAGE brings to students, researchers and
practitioners in all of the social and language-related
sciences carefully selected book-length publications
dealing with sociolinguistic theory, methods, findings and
applications. It approaches the study of language in
society in its broadest sense, as a truly international and
interdisciplinary field in which various approaches,
theoretical and empirical, supplement and complement
each other. The series invites the attention of linguists,
language teachers of all interests, sociologists, political
scientists, anthropologists, historians etc. to the
development of the sociology of language.
Published in the year 1977, An Economic History of
Tropical Africa is a valuable contribution to the field of
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Economics.
Miombo woodlands and their use: overview and key
issues. The ecology of miombo woodlands. Population
biology of miombo tree. Miombo woodlands in the wider
context: macro-economic and inter-sectoral influences.
Rural households and miombo woodlands: use, value
and management. Trade in woodland products from the
miombo region. Managing miombo woodland.
Institutional arrangements governing the use and the
management of miombo woodlands. Miombo woodlands
and rural livelihoods: options and opportunities.
The VillagerHow Africans Consume Brands
This book is about microfinance in rural China and how
the villagers cultivated their social relationships by
moving money.
This is the first ethnographic study of the farmers and
foragers of northeastern Zaire since Colin Turnbull's
classic works of the 1960s. Roy Richard Grinker lived for
nearly two years among the Lese farmers and their longterm partners, the Efe (Pygmies), learned their
languages, and gained unique insights into their complex
social relations and ethnic identities. By showing how
political organization is structured by ethnic and gender
relations in the Lese house, Grinker challenges previous
views of the Lese and Efe and other farmer-forager
societies, as well as the conventional anthropological
boundary between domestic and political contexts.
The topic of African moral economy was first raised by
Goran Hyden in 1980 as one of the main obstacles to
economic transformation of the African peasantry. The
suggestion caused serious academic debates between
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the proposer and other scholars on African societies,
especially those using political economy as the
framework of their analysis. But Hyden continued to
defend his thesis until interest in the debate faded out.
More recently Japanese scholars have taken up the topic
as it appears to have new relevance in comparison with
the fast transformations which have taken place in
Southeast Asian rural communities. The focus of this
book is to give a detailed comparison between African
rural communities and those of Southeastern Asia.
Attention is focused on the two main aspects of African
peasantry life: the right to subsistence and the norm of
reciprocity. A wide interdisciplinary approach is
employed to demonstrate the dynamism displayed by
these societies.
The politics of wildlife conservation policy in Africa.
Bonang Mohale is a highly respected South African
businessman, who is known as much for his patriotism
and his active role in seeking to advance his country’s
interests as for the leading role he has played in
companies like Otis Elevators, Shell South Africa and
South African Airways, among others. Developed over
30 years of business experience, his insights have
motivated change in organisations and individuals alike.
As CEO of Business Leadership South Africa, he
frequently shares his insights through speeches and
articles on the role of business in South Africa and the
core tenets of leadership. Lift As You Rise is a
compilation of some of his spoken and written words in
which Mohale reveals the issues he is passionate about,
among them transformation, people development,
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constructive collaboration and integrity, and how they
came to define his career and his life. He looks into the
ideas behind his words and offers fresh thoughts on the
subjects they cover. This well-balanced compilation is
enhanced by contributions from others he has mentored
or met on his journey which underscore who Mohale the
man is, a fearless and energetic leader whose
compassion, humanity and eternal optimism promote
hope and encourage action. There is value in this book
for leaders in all walks of life, but it is Mohale’s hope that
young people specifically, those rising through the ranks,
will find his insights and experience inspiring, for they are
the country’s future leaders.
Diverticular Disease of the Colon: A Deficiency Disease of
Western Civilization presents a study of colonic physiology
and the symptoms of colonic diverticulosis and diverticulitis.
The book also discusses the etiology and pathogenesis of the
disease and its treatment by dietary means. The monograph
is divided into 22 chapters, discussing a wide range of topics
that provide greater insight into the diverticular disease of the
colon. The book initially provides the definitions and
etymology of words used, the history of the disease, and its
detection and recognition. Several chapters are also devoted
to the examination of the colon; the effect of certain drugs
and stimuli to the colon; clinical manifestation and
classification of the disease; treatment and prognosis; and
the epidemiology and etiology of diverticulosis and its
relationship to dietary fiber. This book will be of benefit to
physicians, surgeons, epidemiologists, and medical students.
Far from Mecca: Globalizing the Muslim Caribbean is the first
academic work on Muslims in the English-speaking
Caribbean. Khan focuses on the fiction, poetry, and music of
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Islam in Guyana, Trinidad, and Jamaica. Combining archival
research, ethnography, and literary analysis, Khan argues for
a historical continuity of Afro- and Indo-Muslim presence and
cultural production in the Caribbean. Case studies explored
range from Arabic-language autobiographical and religious
texts written by enslaved Sufi West Africans in nineteenthcentury Jamaica, to early twentieth-century fictions of postindenture South Asian Muslim indigeneity and El Dorado, to
the attempted government coup in 1990 by the Jamaat alMuslimeen in Trinidad, as well as the island’s calypso music,
to contemporary judicial cases concerning Caribbean
Muslims and global terrorism. Khan argues that the
Caribbean Muslim subject, the “fullaman,” a performative
identity that relies on gendering and racializing Islam, troubles
discourses of creolization that are fundamental to postcolonial
nationalisms in the Caribbean.
Water Management in Africa and the Middle East: Challenges
and Opportunities
Detailed anatomical illustrations accompany information on
the appearance, habits, geographical distribution, and
evolutionary changes of the smaller mammals of Kenya,
Uganda, and Tanzania. Bibliogs
New Scientist magazine was launched in 1956 "for all those
men and women who are interested in scientific discovery,
and in its industrial, commercial and social consequences".
The brand's mission is no different today - for its consumers,
New Scientist reports, explores and interprets the results of
human endeavour set in the context of society and culture.
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