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The hypothesis of this handbook is that you don't need to understand the full
extent of Service Design to improve the user and customer experience. You don't
need to understand all the theory to create great services.That's why each
principle in this handbook is summarized in a simple rule of thumb. These simple
rules of thumb should be enough for smart readers. You might find, under each
principle, a little story, an example, or a study. This additional content can help
you turn this principle into action.
Which is more dangerous, a gun or a swimming pool? What do schoolteachers
and sumo wrestlers have in common? How much do parents really matter?
These may not sound like typical questions for an economist to ask. But Steven
D. Levitt is not a typical economist. He studies the riddles of everyday life--from
cheating and crime to parenting and sports--and reaches conclusions that turn
conventional wisdom on its head. Freakonomics is a groundbreaking
collaboration between Levitt and Stephen J. Dubner, an award-winning author
and journalist. They set out to explore the inner workings of a crack gang, the
truth about real estate agents, the secrets of the Ku Klux Klan, and much more.
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Through forceful storytelling and wry insight, they show that economics is, at root,
the study of incentives--how people get what they want or need, especially when
other people want or need the same thing.
Edward de Bono's Six Thinking Hats is the groundbreaking psychology manual
that has inspired organisations and individuals all over the world. De Bono's
innovative guide divides the process of thinking into six parts, symbolized by the
six hats, and shows how the hats can dramatically transform the effectiveness of
meetings and discussions. This is a book to open your mind, unleash your
creativity and change the way you think about thinking.
Examines the concept of gifts in anthropological terms and uses this approach to
analyze the situation of creative artists and their gifts to society.
Why do some innovation projects succeed where others fail? The book reveals
the business implications of Jobs Theory and explains how to put Jobs Theory
into practice using Outcome-Driven Innovation.
We are immersed in services every day. We use the Internet, watch television,
travel, shop, drink coffee, and eat at restaurants, use government services, and
we go to movies. Design is no longer about only the aesthetics or surfaces of
things. Service design is a broad field that involves many disciplines,
management, technology, and an understanding of people. Today designers
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create diverse and complex systems of experiences of products, services,
spaces and touchpoints
The Journey Mapping Playbook is an accessible how-to toolkit aimed at
customer experience and marketing professionals looking for ways to improve
customer and employee experience. Using visualisation, templates and case
studies this is a practical guide to planning, facilitating and delivering a strategic,
supportive and effective journey mapping workshop. The Journey Mapping
Playbook is based on the author’s real-world experience of running hundreds of
journey mapping sessions. Understanding the priorities and pain points in
customers’ lives is critical to achieve business success. Helping you to nurture
better and more profitable customer experiences, this book will help you to:
Define journey mapping Understand why it is commercially important Prioritise
which journeys to focus on and how Decide who to invite and which tools to
prepare Plan for an effective session Make every stage of the journey relevant
and purposeful Build an ongoing programme The Journey Mapping Playbook
shows you how to understand your customers better, whatever the size or sector
of your business. Jerry Angrave, Founder and CEO of Empathyce, UK
A practical approach to better customer experience through service design
Service Design for Business helps you transform your customer's experience and
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keep them engaged through the art of intentional service design. Written by the
experts at Livework, this practical guide offers a tangible, effective approach for
better responding to customers' needs and demands, and provides concrete
strategy that can be implemented immediately. You'll learn how taking a design
approach to problem solving helps foster creativity, and how to apply it to the real
issues that move businesses forward. Highly visual and organized for easy
navigation, this quick read is a handbook for connecting market factors to the
organizational challenge of customer experience by seeing your company
through the customers' eyes. Livework pioneered the service design industry,
and guides organizations including Sony, the British Government, Volkswagen
Procter & Gamble, the BBC, and more toward a more carefully curated customer
experience. In this book, the Livework experts show you how to put service
design to work in your company to solve the ongoing challenge of winning with
customers. Approach customer experience from a design perspective See your
organization through the lens of the customer Make customer experience an
organization-wide responsibility Analyze the market factors that dovetail with
customer experience design The Internet and other digital technology has
brought the world to your customers' fingertips. With unprecedented choice,
consumers are demanding more than just a great product—the organizations
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coming out on top are designing and delivering experiences tailored to their
customers' wants. Service Design for Business gives you the practical insight and
service design perspective you need to shape the way your customers view your
organization.
Service design is a rapidly growing area of interest in design and business
management. There are a lot of books on how to get started, but this is the first book
that describes what a 'good' service is, what makes a good service and why. This book
lays out the essential principles for building services that work well for users.
Demystifying what we mean by a 'good' and 'bad' service and describing the common
elements within all services that mean that it either works for users or doesn't. This
book is for anyone who is involved in designing or delivering services and aims to give
the reader an understanding of what the common characteristics of a "good service"
are to users. For readers who are not professional service designers, this book gives an
indication of what they or their teams should be aiming for, without presuming they will
invest a significant amount of time designing a service themselves.
A comprehensive playbook for applied design thinking inbusiness and management,
complete with concepts andtoolkits As many companies have lost confidence in the
traditional waysof running a business, design thinking has entered the mix.Design
Thinking for Strategic Innovation presents aframework for design thinking that is
relevant to businessmanagement, marketing, and design strategies and also provides
Page 5/24

Where To Download This Is Service Design Doing Using Research And
Customer Journey Maps To Create Successful Services
atoolkit to apply concepts for immediate use in everyday work. Itexplains how design
thinking can bring about creative solutions tosolve complex business problems.
Organized into five sections, thisbook provides an introduction to the values and
applications ofdesign thinking, explains design thinking approaches for eight
keychallenges that most businesses face, and offers an applicationframework for these
business challenges through exercises,activities, and resources. An essential guide for
any business seeking to use designthinking as a problem-solving tool as well as a
business method totransform companies and cultures The framework is based on work
developed by the author for anexecutive program in Design Thinking taught in Harvard
GraduateSchool of Design Author Idris Mootee is a management guru and a leading
experton applied design thinking Revolutionize your approach to solving your
business's greatestchallenges through the power of Design Thinking for
StrategicInnovation.
Balkan Legacies is a study of the aftermath of war and state socialism in the
contemporary Balkans. The authors look at the inescapable inheritances of the recent
past and those that the present has to deal with. The book’s key theme is the
interaction, often subliminal, of the experiences of war and socialism in contemporary
society in the region. Fifteen contributors approach this topic from a range of
disciplinary backgrounds and through a variety of interpretive lenses, collectively
drawing a composite picture of the most enduring legacies of conflict and ideological
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transition in the region, without neglecting national and local peculiarities. The guiding
questions addressed are: what is the relationship between memories of war,
dictatorship (communist or fascist), and present-day identity—especially from the
perspective of peripheral and minority groups and individuals? How did these
components interact with each other to produce the political and social culture of the
Balkan Peninsula today? The answers show the ways in which the experiences of the
latter part of the twentieth century have defined and shaped the region in the twentyfirst century.
In Design for Services, Anna Meroni and Daniela Sangiorgi articulate what Design is
doing and can do for services, and how this connects to existing fields of knowledge
and practice. Designers previously saw their task as the conceptualisation,
development and production of tangible objects. In the twenty-first century, a designer
rarely 'designs something' but rather 'designs for something': in the case of this
publication, for change, better experiences and better services. The authors reflect on
this recent transformation in the practice, role and skills of designers, by organising
their book into three main sections. The first section links Design for Services to
existing models and studies on services and service innovation. Section two presents
multiple service design projects to illustrate and clarify the issues, practices and
theories that characterise the discipline today; using these case studies the authors
propose a conceptual framework that maps and describes the role of designers in the
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service economy. The final section projects the discipline into the emerging paradigms
of a new economy to initiate a reflection on its future development.
Customer experiences are increasingly complicated—with multiple channels,
touchpoints, contexts, and moving parts—all delivered by fragmented organizations.
How can you bring your ideas to life in the face of such complexity? Orchestrating
Experiences is a practical guide for designers and everyone struggling to create
products and services in complex environments.
This Is Service Design DoingApplying Service Design Thinking in the Real
World"O'Reilly Media, Inc."
Shows how understanding user and customer experiences by analyzing ethnographic
and big data, combined with exploratory prototyping, helps businesses design
innovative services. Focuses on the early stages of a design project and discusses
conceptual and practical challenges involved in creating service ecosystems that
address organizational and societal issues. Includes examples from start-ups, big
corporations, policy contexts and social innovation.
A radical shift in perspective to transform your organization to become more innovative
The Design Thinking Playbook is an actionable guide to the future of business. By
stepping back and questioning the current mindset, the faults of the status quo stand
out in stark relief—and this guide gives you the tools and frameworks you need to kick
off a digital transformation. Design Thinking is about approaching things differently with
Page 8/24

Where To Download This Is Service Design Doing Using Research And
Customer Journey Maps To Create Successful Services
a strong user orientation and fast iterations with multidisciplinary teams to solve wicked
problems. It is equally applicable to (re-)design products, services, processes, business
models, and ecosystems. It inspires radical innovation as a matter of course, and
ignites capabilities beyond mere potential. Unmatched as a source of competitive
advantage, Design Thinking is the driving force behind those who will lead industries
through transformations and evolutions. This book describes how Design Thinking is
applied across a variety of industries, enriched with other proven approaches as well as
the necessary tools, and the knowledge to use them effectively. Packed with solutions
for common challenges including digital transformation, this practical, highly visual
discussion shows you how Design Thinking fits into agile methods within management,
innovation, and startups. Explore the digitized future using new design criteria to create
real value for the user Foster radical innovation through an inspiring framework for
action Gather the right people to build highly-motivated teams Apply Design Thinking,
Systems Thinking, Big Data Analytics, and Lean Start-up using new tools and a fresh
new perspective Create Minimum Viable Ecosystems (MVEs) for digital processes and
services which becomes for example essential in building Blockchain applications
Practical frameworks, real-world solutions, and radical innovation wrapped in a whole
new outlook give you the power to mindfully lead to new heights. From systems and
operations to people, projects, culture, digitalization, and beyond, this invaluable mind
shift paves the way for organizations—and individuals—to do great things. When you’re
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ready to give your organization a big step forward, The Design Thinking Playbook is
your practical guide to a more innovative future.
The Complete Beginner’s Guide to Understanding and Building Machine Learning Systems
with Python Machine Learning with Python for Everyone will help you master the processes,
patterns, and strategies you need to build effective learning systems, even if you’re an
absolute beginner. If you can write some Python code, this book is for you, no matter how little
college-level math you know. Principal instructor Mark E. Fenner relies on plain-English
stories, pictures, and Python examples to communicate the ideas of machine learning. Mark
begins by discussing machine learning and what it can do; introducing key mathematical and
computational topics in an approachable manner; and walking you through the first steps in
building, training, and evaluating learning systems. Step by step, you’ll fill out the components
of a practical learning system, broaden your toolbox, and explore some of the field’s most
sophisticated and exciting techniques. Whether you’re a student, analyst, scientist, or
hobbyist, this guide’s insights will be applicable to every learning system you ever build or use.
Understand machine learning algorithms, models, and core machine learning concepts
Classify examples with classifiers, and quantify examples with regressors Realistically assess
performance of machine learning systems Use feature engineering to smooth rough data into
useful forms Chain multiple components into one system and tune its performance Apply
machine learning techniques to images and text Connect the core concepts to neural networks
and graphical models Leverage the Python scikit-learn library and other powerful tools Register
your book for convenient access to downloads, updates, and/or corrections as they become
available. See inside book for details.
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Service design is the activity of planning and organizing people, infrastructure, communication
and material components of a service in order to improve its quality and the interaction
between service provider and customers. It is now a growing field of both practice and
academic research. Designing for Service brings together a wide range of international
contributors to map the field of service design and identify key issues for practitioners and
researchers such as identity, ethics and accountability. Designing for Service aims to
problematize the field in order to inform a more critical debate within service design, thereby
supporting its development beyond the pure methodological discussions that currently
dominate the field. The contributors to this innovative volume consider the practice of service
design, ethical challenges designers may encounter, and the new spaces opened up by the
advent of modern digital technologies.
Applying the principles of human-centered design to real-world health care challenges, from
drug packaging to early detection of breast cancer. This book makes a case for applying the
principles of design thinking to real-world health care challenges. As health care systems
around the globe struggle to expand access, improve outcomes, and control costs, Health
Design Thinking offers a human-centered approach for designing health care products and
services, with examples and case studies that range from drug packaging and exam rooms to
internet-connected devices for early detection of breast cancer. Written by leaders in the
field—Bon Ku, a physician and founder of the innovative Health Design Lab at Sidney Kimmel
Medical College, and Ellen Lupton, an award-winning graphic designer and curator at Cooper
Hewitt Smithsonian Design Museum—the book outlines the fundamentals of design thinking
and highlights important products, prototypes, and research in health design. Health design
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thinking uses play and experimentation rather than a rigid methodology. It draws on interviews,
observations, diagrams, storytelling, physical models, and role playing; design teams focus not
on technology but on problems faced by patients and clinicians. The book's diverse case
studies show health design thinking in action. These include the development of PillPack,
which frames prescription drug delivery in terms of user experience design; a credit card–size
device that allows patients to generate their own electrocardiograms; and improved emergency
room signage. Drawings, photographs, storyboards, and other visualizations accompany the
case studies. Copublished with Cooper Hewitt, Smithsonian Design Museum
A comprehensive introduction to designing services according to the needs of the customer or
participants, this book addresses a new and emerging field of design and the disciplines that
feed and result from it. Despite its intrinsic multidisciplinarity, service design is a new
specialization of design in its own right. Responding to the challenges of and providing holisitic,
creative and innovative solutions to increasingly complex contemporary societies, service
design now represents an integrative and advanced culture of design. All over the world new
design studios are defining their practice as service design while long established design and
innovation consultancies are increasingly embracing service design as a key capacity within
their offering. Divided into two parts to allow for specific reader requirements, Service Design
starts by focusing on main service design concepts and critical aspects. Part II offers a
methodological overview and practical tools for the service design learner, and highlights
fundamental capacities the service design student must master. Combined with a number of
interviews and case studies from leading service designers, this is a comprehensive,
informative exploration of this exciting new area of design.
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Creativity often leads to the development of original ideas that are useful or influential, and
maintaining creativity is crucial for the continued development of organizations in particular and
society in general. Most research and writing has focused on individual creativity. Yet, in recent
years there has been an increasing acknowledgment of the importance of the social and
contextual factors in creativity. Even with the information explosion and the growing necessity
for specialization, the development of innovations still requires group interaction at various
stages in the creative process. Most organizations increasingly rely on the work of creative
teams where each individual is an expert in a particular area. This volume summarizes the
exciting new research developments on the processes involved in group creativity and
innovation, and explores the relationship between group processes, group context, and
creativity. It draws from a broad range of research perspectives, including those investigating
cognition, groups, creativity, information systems, and organizational psychology. These
different perspectives have been brought together in one volume in order to focus attention on
this developing literature and its implications for theory and application. The chapters in this
volume are organized into two sections. The first focuses on how group decision making is
affected by factors such as cognitive fixation and flexibility, group diversity, minority dissent,
group decision-making, brainstorming, and group support systems. Special attention is
devoted to the various processes and conditions that can inhibit or facilitate group creativity.
The second section explores how various contextual and environmental factors affect the
creative processes of groups. The chapters explore issues of group autonomy, group
socialization, mentoring, team innovation, knowledge transfer, and creativity at the level of
cultures and societies. The research presented in this section makes it clear that a full
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understanding of group creativity cannot be accomplished without adequate attention to the
group environment. It will be a useful source of information for scholars, practitioners, and
students wishing to understand and facilitate group creativity.
How to use the Design Thinking Tools A practical guide to make innovation happen The
Design Thinking Toolbox explains the most important tools and methods to put Design
Thinking into action. Based on the largest international survey on the use of design thinking,
the most popular methods are described in four pages each by an expert from the global
Design Thinking community. If you are involved in innovation, leadership, or design, these are
tools you need. Simple instructions, expert tips, templates, and images help you implement
each tool or method. Quickly and comprehensively familiarize yourself with the best design
thinking tools Select the appropriate warm-ups, tools, and methods Explore new avenues of
thinking Plan the agenda for different design thinking workshops Get practical application tips
The Design Thinking Toolbox help innovators master the early stages of the innovation
process. It’s the perfect complement to the international bestseller The Design Thinking
Playbook.
The generative design research approach brings people served by design directly into the
design process. First book on groundbreaking topic.
This book, assembled to describe and illustrate the emerging field of service design, was
brought together using exactly the same co-creative and user-centred approaches you can
read and learn about inside. The boundaries between products and services are blurring and it
is time for a different way of thinking: this is service design thinking. A set of 23 international
authors and even more online contributors from the global service design community invested
Page 14/24

Where To Download This Is Service Design Doing Using Research And
Customer Journey Maps To Create Successful Services
their knowledge, experience and passion together to create this book. It introduces service
design thinking in manner accessible to beginners and students, it broadens the knowledge
and can act as a resource for experienced design professionals.

Branding can inspire innovation in products and services, creating value for
organizations and consumers alike. This in turn can lead to a durable relationship
between brands and customers. Brand-driven Innovation explores branding
theory and its relation to innovation, in order to provide readers with a solid
foundation of knowledge. The book employs a practical, four-step method that
will help readers apply brand-driven innovation in their own academic or business
context.
The Routledge Companion to Design Research offers a comprehensive
examination of design research, celebrating the plurality of design research and
the wide range of conceptual, methodological, technological and theoretical
approaches evident in contemporary design research. This volume comprises 39
original and high quality design research chapters from contributors around the
world, with offerings from the vast array of disciplines in and around modern
design praxis, including areas such as industrial and product design, visual
communication, interaction design, fashion design, service design, engineering
and architecture. The Companion is divided into five distinct sections with
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chapters that examine the nature and process of design research, the purpose of
design research, and how one might embark on design research. They also
explore how leading design researchers conduct their design research through
formulating and asking questions in novel ways, and the creative methods and
tools they use to collect and analyse data. The Companion also includes a
number of case studies that illustrate how one might best communicate and
disseminate design research through contributions that offer techniques for
writing and publicising research. The Routledge Companion to Design Research
will have wide appeal to researchers and educators in design and design-related
disciplines such as engineering, business, marketing, computing, and will make
an invaluable contribution to state-of-the-art design research at postgraduate,
doctoral, and post-doctoral levels and teaching across a wide range of different
disciplines.
A deeply honest investigation of what it means to be a woman and a commodity
from Emily Ratajkowski, the archetypal, multi-hyphenate celebrity of our time
Emily Ratajkowski is an acclaimed model and actress, an engaged political
progressive, a formidable entrepreneur, a global social media phenomenon, and
now, a writer. Rocketing to world fame at age twenty-one, Ratajkowski sparked
both praise and furor with the provocative display of her body as an unapologetic
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statement of feminist empowerment. The subsequent evolution in her thinking
about our culture’s commodification of women is the subject of this book. My
Body is a profoundly personal exploration of feminism, sexuality, and power, of
men's treatment of women and women's rationalizations for accepting that
treatment. These essays chronicle moments from Ratajkowski’s life while
investigating the culture’s fetishization of girls and female beauty, its obsession
with and contempt for women’s sexuality, the perverse dynamics of the fashion
and film industries, and the grey area between consent and abuse. Nuanced,
unflinching, and incisive, My Body marks the debut of a fierce writer brimming
with courage and intelligence.
Service Design is an eminently practical guide to designing services that work for
people. It offers powerful insights, methods, and case studies to help you design,
implement, and measure multichannel service experiences with greater impact
for customers, businesses, and society.
“Charming. . . . A moving testament to the diversity and depths of love.”
—Publishers Weekly You’ll laugh, you’ll cry, you’ll be swept away—in less time
than it takes to read this paragraph. Told in voices that are honest, vulnerable,
tender, and wise, here are 175 true stories that are each as moving as a lyric
poem and convey a universally recognized feeling, all in fewer than one hundred
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words. There are stories of love found and love lost, and the sometimes rarest of
loves, self-love. Stories of romantic love, brotherly love, platonic love. Stories of
mothers and daughters, husbands and wives, strangers who dream of what
might have been. And the oldest story of all—boy meets girl—their tale ends
happily ever after, even though along the way the boy became a girl.
This open access book discusses service design capabilities in innovation
processes, and provides a framework that guides design students, practitioners
and researchers towards a better understanding of operational aspects of service
design processes. More specifically, it revisits service designers’ capabilities in
light of the new roles that have opened up in innovation processes on different
scales. After years of being inadequately defined, the professional profile of
service designers is now taking shape. Today private and public institutions
recognize service designers as essential contributors to their innovation and
development processes. What are the capabilities that characterize a service
designer? These essential capabilities are what service designers should acquire
in their education and can sell when looking for a job.
Thinking in Services offers new perspectives for exploring the universe of
services, grasping their realities, and deepening our understanding of them. With
drawings, symbols, and a few extraordinary words, this book introduces the basis
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of a design language for services.
Most companies today have innovation envy. Many make genuine efforts to be
innovative: they spend on R&D, bring in creative designers, hire innovation
consultants; but they still get disappointing results. Roger Martin argues that to
innovate and win, companies need 'design thinking'.
Customers who have inconsistent, broken experiences with products and
services are understandably frustrated. But it’s worse when people inside these
companies can’t pinpoint the problem because they’re too focused on business
processes. This practical book shows your company how to use alignment
diagrams to turn valuable customer observations into actionable insight. With this
unique tool, you can visually map your existing customer experience and
envision future solutions. Product and brand managers, marketing specialists,
and business owners will learn how experience diagramming can help determine
where business goals and customer perspectives intersect. Once you’re armed
with this data, you can provide users with real value. Mapping Experiences is
divided into three parts: Understand the underlying principles of diagramming,
and discover how these diagrams can inform strategy Learn how to create
diagrams with the four iterative modes in the mapping process: setting up a
mapping initiative, investigating the evidence, visualizing the process, and using
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diagrams in workshops and experiments See key diagrams in action, including
service blueprints, customer journey maps, experience maps, mental models,
and spatial maps and ecosystem models
In a futuristic military adventure a recruit goes through the roughest boot camp in
the universe and into battle with the Terran Mobile Infantry in what historians
would come to call the First Interstellar War
How can you establish a customer-centric culture in an organization? This is the
first comprehensive book on how to actually do service design to improve the
quality and the interaction between service providers and customers. You’ll learn
specific facilitation guidelines on how to run workshops, perform all of the main
service design methods, implement concepts in reality, and embed service
design successfully in an organization. Great customer experience needs a
common language across disciplines to break down silos within an organization.
This book provides a consistent model for accomplishing this and offers handson descriptions of every single step, tool, and method used. You’ll be able to
focus on your customers and iteratively improve their experience. Move from
theory to practice and build sustainable business success.
This textbook addresses the conceptual and practical aspects of the various
phases of the lifecycle of service systems, ranging from service ideation, design,
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implementation, analysis, improvement and trading associated with service
systems engineering. Written by leading experts in the field, this indispensable
textbook will enable a new wave of future professionals to think in a servicefocused way with the right balance of competencies in computer science,
engineering, and management. Fundamentals of Service Systems is a
centerpiece for a course syllabus on service systems. Each chapter includes a
summary, a list of learning objectives, an opening case, and a review section with
questions, a project description, a list of key terms, and a list of further reading
bibliography. All these elements enable students to learn at a faster and more
comfortable peace. For researchers, teachers, and students who want to learn
about this new emerging science, Fundamentals of Service Systems provides an
overview of the core disciplines underlying the study of service systems. It is
aimed at students of information systems, information technology, and business
and economics. It also targets business and IT practitioners, especially those
who are looking for better ways of innovating, designing, modeling, analyzing,
and optimizing service systems.
This book provides accessible, comprehensive guidance on service design and
enables practitioners approaching the discipline for the first time to develop the
strategic mindset needed to exploit its innovation potential. The opening chapters
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trace the origins of service design and examine its links with service innovation,
as well as its strategic role in service organizations. It then offers step-by-step
guidance on tackling a service design project, explaining the main design
elements and indications of various useful design tools. It also introduces the
topic of evaluation as a support practice in designing or redesigning better
services, and providing evidence concerning the value of service design
interventions. The third chapter explores how evaluation is currently approached
in service design practice through the analysis of a number of case studies.
Based on these experiences it extensively discusses evaluation, with a particular
focus on service evaluation, and explains its importance in supporting service
design and fostering innovation throughout the service design process. Further it
describes pragmatic directions for setting up and conducting a service evaluation
strategy. The concluding chapter uses an interpretive model to summarize the
role evaluation could have in service design practice and focuses on
interdisciplinary competences that need to be acquired by service designers in
order to address the evolution of the discipline. The novel approach adopted in
the book fosters the growing interest in design-driven service innovation and
assists in realizing its full potential in both the private and the public sector.
Service design is an emerging competence for all designers who are serious
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about their careers. Service design is about making services desirable, efficient
and usable. We are immersed in services every day. We use the Internet, watch
television, travel, bank, shop, drink coffee and eat at restaurants, use
government services, and we go to movies. Over the last 50 years, the United
States has evolved from an economy based on creating goods to one based on
providing services. Design is no longer about only the aesthetics or surfaces of
things. Today designers create diverse and complex systems of experiences of
products, services, spaces and touchpoints - the people, information, products
and spaces that customers encounter. In this book are the practical methods,
processes, and tools that service designers use. Learn here how to understand
your customers' service journey, how to develop new services and how to
prototype and test your ideas for real customers in the most efficient and effective
ways possible.
This thought-provoking and inspirational book covers such topics as: developing
a solid creative process through “Visual Reflection Notebooks” and “Bring Play
to Work”; understanding the artist’s unique identity in relation to the larger
culture; building systems of support and collaboration; explaining how an artist’s
needs and passions can lead to innovation and authenticity; using language to
inspire visual creativity; responding to the Internet and changing concepts of what
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is public and private; and accepting digression as a creative necessity. Through
the exercises and techniques outlined in Art Without Compromise*, the reader
will develop new confidence to pursue individual goals and inspiration to explore
new paths, along with motivation to overcome creative blocks. With a revised
understanding of the relevance in their own work within the sphere of
contemporary culture, the artist will come away with a clearer perspective on his
or her past and future work and a critical eye for personal authenticity.
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