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Understanding Sport Organizations
Keeping pace with the rapidly evolving field of sport management, Contemporary Sport
Management, the authoritative introductory text in the field, returns with a thoroughly
updated seventh edition. Over 50 contributors with a diverse array of cultural and
educational backgrounds deliver a complete and contemporary overview of the field,
presented in full color for a visually engaging read. With a simplified structure to reflect
current demands of the profession and addressing all the Common Professional
Component topics outlined by the Commission on Sport Management Accreditation
(COSMA), Contemporary Sport Management, Seventh Edition With HKPropel Access,
is organized into three parts. Part I, Introduction to Sport Management, provides an
overview of the field and leadership concepts associated with it. Part II, Sport
Management Sites, details the major settings in which many sport management careers
are carried out, including new content on sport participation across the life span. In part
III, Sport Management Functions, readers will learn about the key functional areas of
sport management, including sport marketing, sport communication, sport facility and
event management, and more, with new content on sales as a career path. New and
updated content throughout this edition allows students to stay on the leading edge of
the field: Discussion of the evolution of esports, fantasy sports, and sport betting
Content covering emerging technologies in sport management, including streaming,
artificial intelligence (AI), augmented reality (AR), and virtual reality (VR) New case
study sidebars with short-answer questions Recommended Case Studies in Sport
Management journal articles for each chapter, designed to promote critical thinking and
demonstrate understanding of chapter content Related student learning activities and
recommended articles are now delivered through HKPropel. These supplemental
materials are designed to increase student engagement and enhance understanding of
chapter content. With more than 200 activities, including comprehension activities, web
activities, and Day in the Life activities tied to professional profiles, students will be
challenged to think critically about sport management as both a field of study and a
vibrant professional environment with a variety of career paths, and they will develop
insight into issues they will encounter in their careers. Chapter quizzes are also
included and can be assigned by instructors. Contemporary Sport Management,
Seventh Edition, will broaden students’ understanding of sport management issues,
emphasizing critical thinking, ethics, and diversity while providing students with an
introduction to all the aspects of the field they need to know as they prepare to enter the
profession. Note: A code for accessing HKPropel is not included with this ebook but
may be purchased separately.
Theory is an essential element in the development of any academic discipline and sport
management is no exception. This is the first book to trace the intellectual contours of
theory in sport management, and to explain, critique and celebrate the importance of
sport management theory in academic research, teaching and learning, and in the
development of professional practice. Written by a world-class team of international
sport management scholars, each of whom has taken a leading role in developing a
particular theory or framework for understanding sport management, the book covers
the full span of contemporary issues, debates, themes and functional approaches, from
corporate social responsibility and diversity to strategy, marketing and finance. Every
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chapter explores a key theoretical approach, including an overview of that theory, a
discussion of the process of theory development and of how the theory has been
employed in research, practice or teaching, and outlines directions for future research
in that area. Each chapter includes cases and examples, as well as short illustrative
commentaries from people who have used that particular theory in their work, and
attempts to highlight the theory-practice links, or gaps, in that area. For a fully-rounded
understanding of what sport management is and how it should be studied, taught and
practiced, a thorough grounding in theory is essential. The Routledge Handbook of
Theory in Sport Management is therefore important reading for all advanced students,
researchers, instructors, managers and practitioners working in this exciting field.
The third edition of Governance and Policy in Sport Organizations introduces readers to
the power and politics of sport organizations. It explores the managerial activities
essential to governance and policy development, and it looks at the structure and
function of organizations like those with which readers will interact in the workplace. It
also demonstrates where the power lies in an organization or industry segment and
how individual sport organizations fit in to the greater industry. Current policy issues
and the ethical questions they raise are also addressed. Real-world case studies
demonstrate the types of dilemmas that sport managers face every day. In addition,
professional administrators from a wide variety of sport organizations contribute their
perspectives, giving readers a glimpse into the real concerns of sport professionals and
the impact of governance and policy on their jobs. The book's practical foundations,
readability, and logical organization all help readers to understand the big picture of the
sport industry and their place in it as future sport managers. New to the third edition is a
chapter on individual professional sport, which explores how this industry segment
differs from professional sport leagues. In addition, contributions from Thierry Zintz,
from the Universite catholique de Louvain, offer insights into European sport
organizations.
The governance of international sport is dominated by the SINGOs (sporting
international non-governmental organisations). The IOC, FIFA, IAAF and the FIA wield
global influence, but how exactly do such complex organisations operate? This
important book examines the rise of the SINGOs, their structures, organisational
behaviour and their power in the context of modern sport and international politics.
Written by two world-leading experts, the book sheds new light on the relationship
between these SINGOs and the sports which they govern. It provides a close critical
analysis of the policies and practices of the most important international sport
organisations, from their historical origins to the present day. Using case studies of key
events such as the Olympics and the recent FIFA scandals, it examines the central
question of how best to understand the significance of these organisations today.
Combining historical insight with original research, Understanding International Sport
Organisations: Principles, Power and Possibilities is essential reading for anyone with
an interest in the politics of sport, the sociology of sport, sport administration, sport
business or sport management.
Strategic Sport Communication, Second Edition, presents a standard framework that
introduces readers to the many ways in which individuals, media outlets, and sport
organizations work to create, disseminate, and manage messages to their constituents.
Since the nineteenth century the USA has served as an international model for
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business, lifestyle and sporting success. Yet whilst the language of sport seems to be
universal, American sports culture remains highly distinctive. Why is this so? How
should we understand American sport? What can we learn about America by analyzing
its sports culture? Understanding American Sports offers discussion and critical
analysis of the everyday sporting and leisure activities of ‘ordinary’ Americans as well
as the ‘big three’ (football, baseball, basketball), and elite sports heroes. Throughout
the book, the development of American sport is linked to political, social, gender and
economic issues, as well as the orientations and cultures of the multilayered American
society with its manifold regional, ethnic, social, and gendered diversities. Topics
covered include: American college sports the influence of immigrant populations the
unique status of American football the emergence of women’s sport in the USA With coauthors from either side of the Atlantic, Understanding American Sports uses both the
outsider’s perspective and that of the insider to explain American sports culture. With
its extensive use of examples and illustrations, this is an engrossing and informative
resource for all students of sports studies and American culture.
Understanding Sport Organizations is the first book to look at sport organizations
through the lens of organization theory and business management. Weaving together
the research, ideas, and real-life examples that shape organization studies, author
Trevor Slack offers an in-depth text that will help students and practitioners understand
the structures and processes of sport organizations. Slack summarizes the vast body of
research from management studies, explaining basic concepts and theoretical
approaches and their applications to sport. To bring these concepts to life, Slack
provides numerous examples and case studies from a variety of sport contexts - from
Nike and Cannondale to the Calgary Olympics and Division I teams.
Understanding Sport OrganizationsThe Application of Organization TheoryHuman
Kinetics
Organizational Behavior in Sport Management provides numerous real-life examples from
organizations and immerses students in the key behavioral issues that those in sport
organizations face today. The text comes with an instructor guide that offers many useful tools
to help instructors enhance students’ learning.
Simplify the complexities of sport governance with an engaging and thought-provoking guide to
how authority, policies, rules, and regulations can influence decision making in sport
organizations. Governance in Sport: Analysis and Application With Web Resource examines
the structure of governance within sport organizations across a breadth of levels and a variety
of industry sectors to prepare students to practice principles of good governance and ethical
decision making. The content is presented from three broad perspectives: (1) Students will first
learn the foundation of legal and managerial practices in sport governance, encompassing
ethical behavior, effective leadership, decision making, and policy development within sport
organizations. (2) Once the groundwork is established, a geographical framework explores the
structures and functions of regulatory agencies for sport at the local, state, national, regional,
and global levels. Students will gain an appreciation for how agencies vary, as well as the
differences in for-profit, nonprofit, and quasi-public sport organizations at the various levels. (3)
Students will examine the nuances of sport governance across selected sectors of the sport
industry. Professional sport, amateur sport, sport media, sporting goods and licensing, and
fitness, wellness, and health are presented alongside the emerging and rapidly evolving
sectors of sport marketing, legalized sport wagering, and esports for a realistic look at how
governance is applied across different sectors. To enhance practical application, a related web
resource presents 12 in-depth case studies and debates on relevant examples of governance
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in action within sports organizations. Each case study provides thought-provoking
perspectives, authored by industry experts and scholars across sport business and academia.
Students will gain real-world understanding of how governance varies across national and
international levels by scrutinizing contemporary issues such as the NCAA college basketball
corruption scandal, the NFL kneeling policy, Olympic host city selection, and poaching in
esports. Critical thinking skills are encouraged with multiple-choice and discussion questions
provided at the end of each case study. Additional learning aids also help to connect
foundational knowledge to modern-day application. Governance in Action boxes highlight key
concepts and provide context in relationship to recent events. Critical thinking questions
encourage classroom discussion, and end-of-chapter applied activities help to solidify
understanding. Providing an overview of managing sport at all levels and all sectors,
Governance in Sport will help students develop an acute understanding of where power
resides, how decisions are made, and the impact of those factors on the goals, purpose, and
structure of sport organizations. Note: The web resource is included with all new print books
and some ebooks. For ebook formats that don’t provide access, the web resource is available
separately.
Today’s best companies get it. From Costco® to Commerce Bank, Wegmans to Whole
Foods®: they’re becoming the ultimate value creators. They’re generating every form of value
that matters: emotional, experiential, social, and financial. And they’re doing it for all their
stakeholders. Not because it’s “politically correct”: because it’s the only path to long-term
competitive advantage. These are the Firms of Endearment. Companies people love doing
business with. Love partnering with. Love working for. Love investing in. Companies for whom
“loyalty” isn’t just real: it’s palpable, and driving unbeatable advantages in everything from
marketing to recruitment. You need to become one of those companies. This book will show
you how. You’ll find specific, practical guidance on transforming every relationship you have:
with customers, associates, partners, investors, and society. If you want to be great—truly
great—this is your blueprint. We’re entering an Age of Transcendence, as people increasingly
search for higher meaning in their lives, not just more possessions. This is transforming the
marketplace, the workplace, the very soul of capitalism. Increasingly, today’s most successful
companies are bringing love, joy, authenticity, empathy, and soulfulness into their businesses:
they are delivering emotional, experiential, and social value–not just profits. Firms of
Endearment illuminates this, the most fundamental transformation in capitalism since Adam
Smith. It’s not about “corporate social responsibility”: it’s about building companies that can
sustain success in a radically new era. It’s about great companies like IDEO and IKEA®,
Commerce Bank and Costco®, Wegmans and Whole Foods®: how they earn the powerful
loyalty and affection that enables truly breathtaking performance. This book is about gaining
“share of heart,” not just share of wallet. It’s about aligning stakeholders’ interests, not just
juggling them. It’s about building companies that leave the world a better place. Most of all,
it’s about why you must do all this, or risk being left in the dust... and how to get there from
wherever you are now.
Sports Fundraising is a complete introduction to fundamental principles and best practice in
sports fundraising. Focusing on the particular challenges of fundraising in intercollegiate and
interscholastic sport, and for youth sport organizations, the book is designed to help students
develop the professional skills that they will need for a successful career in sports or education
administration. Packed with real-life case studies and scenarios, the book offers a step-by-step
guide to the effective planning, communication, implementation and management of sports
fundraising projects, and introduces the most important issues in contemporary sports
fundraising. Each chapter contains a range of useful features, from definitions of key terms to
skill-building exercises, exploring both quantitative and qualitative methods for understanding
the fundraising process and designing more effective fundraising projects. This is an essential
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course text for any athletic or sport fundraising course, and an invaluable reference for all
professional fundraisers working in sport or education.
International Sport Management is the first comprehensive textbook devoted to the
organization, governance, business activities, and cross-cultural context of modern sport on an
international level. As the sport industry continues its global expansion, this textbook serves as
an invaluable guide for readers as they build careers that require an international
understanding of the relationships, influences, and responsibilities in sport management.
Through a systematic presentation of topics and issues in international sport, this textbook
offers a long-overdue guide for students in this burgeoning subfield in sport management.
Editors Li, MacIntosh, and Bravo have assembled contributors from all corners of the globe to
present a truly international perspective on the topic. With attention to diversity and multiple
viewpoints, each chapter is authored by distinguished academics and practitioners in the field.
A foreword by esteemed sport management scholar Dr. Earle Zeigler emphasizes the
importance of a dedicated study of the issues in international sport management. All chapters
in the text use a global perspective to better showcase how international sport operates in
various geopolitical environments and cultures. The text is arranged in five parts, each serving
a unique purpose: •To outline the issues associated with international sport management •To
examine sport using a unique perspective that emphasizes its status as a global industry •To
introduce the structure of governance in international sport •To examine the management
essentials in international sport •To apply these strategies in the business segments of sport
marketing, sport media and information technology, sport facilities and design, sport event
management, and sport tourism Written to engage students, International Sport Management
contains an array of learning aids to assist with comprehension of the material. It includes case
studies and sidebars that apply the concepts to real-world situations and demonstrate the
varied issues, challenges, and opportunities affecting sport management worldwide. Chapter
objectives, key terms, learning activities, summaries, and discussion questions guide learning
in this wide-ranging subject area. In addition, extensive reference sections support the work of
practitioners in the field. With International Sport Management, both practicing and future sport
managers can develop an increased understanding of the range of intercultural competencies
necessary for success in the field. Using a framework of strategic and total-quality
management, the text allows readers to examine global issues from an ethical perspective and
uncover solutions to complex challenges that sport managers face. With this approach,
readers will learn how to combine business practices with knowledge in international sport to
lead their current and future careers. International Sport Management offers readers a
multifaceted view of the issues, challenges, and opportunities in international sport
management as well as the major functional areas that govern international sport. The text
provides students, academics, and practitioners with critical insights into the practice of
business as it applies to international sport.
Electronic Inspection Copy available for instructors here Understanding Organizations:
Theories and Images introduces students to the key principles of understanding, designing,
and managing organizations in an accessible and practical way. The book provides a
conceptual toolkit containing the essential models, theories and concepts needed for working
in, managing and evaluating organizations. Key Features: Insightful anecdotes discuss how
for- and not-for profit organizations fit within our current society from a social and economic
perspective. Theoretical framework and multi-perspective approach focuses on economics,
institutionalism and evolution theory highlighting the relationship between organizations,
employees and the broader society. Research-focused approach analyses organizational
phenomena in light of recent studies. This textbook is ideal for undergraduates and
postgraduates studying general management, organizational theory, organizational design,
and organizational sociology. Visit the Companion Website at www.sagepub.co.uk/staber
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NSCA's Essentials of Sport Science provides the most contemporary and comprehensive
overview of the field of sport science and the role of the sport scientist. It is a primary
preparation resource for the Certified Performance and Sport Scientist (CPSS) certification
exam.
The Second Edition of Sport Leadership in the 21st Century provides students with the most
current and comprehensive understanding of leadership in sport management. Authored and
contributed by leading sport management researchers and practitioners, this text immerses
students in the learning process through case studies, interviews with leaders in the sport
industry, critical thinking questions, and rich content.
Figurational sociology offers an important set of conceptual and methodological tools for
helping us to understand sport, leisure and health and their relationship to wider society. This
book brings together an international team of scholars working within the figurational tradition
to explain the significance of figurational sociology in the development of the sociology of sport
and to provide empirical case studies of figurational sociology in action. Covering core
concepts such as the civilizing process, and key methods such as interviewing and
ethnography, the book presents contemporary research in areas as diverse as sport-related
health, mixed martial arts, sports policy, gender relations and cycling. Figurational Research in
Sport, Leisure and Health is an important resource for students of sport and social sciences,
sociology, figurational sociology and sociology of sport and exercise.
Organization takes place in a tangled world, intermeshed by changing markets, products,
standards, technologies, institutions and social groups. Coming to grips with the complexity
and fluidity of organization and management is a persistent problem for scholars and
practitioners alike, which is why process issues have received renewed interest in r
Understanding Trust in Organizations: A Multilevel Perspective examines trust within
organizations from a multilevel perspective, bringing together internationally renowned trust
scholars to advance our understanding of how trust is affected by both macro and micro
forces, such as those operating at the societal, institutional, network, organizational, team, and
individual levels. Understanding Trust in Organizations synthesizes and promotes new
scholarly work examining the emergence and embeddedness of multilevel trust within
organizations. It provides a much-needed integration and novel conceptual advances
regarding the dynamic interplay between micro and macro levels that influence trust. This
volume brings new insights into how trust in groups, networks, and organizations forms, and
why employees can differ in their trust in leaders and teams. Providing rich and nuanced
insights into how to develop, maintain, and restore trust in the workplace, Understanding Trust
in Organizations is a critical resource for scholars, graduate students, and researchers of
industrial and organizational psychology, as well as practitioners in fields such as human
resource management and strategic management.
This new edition of Complete Guide to Sport Education contains everything your students need
to get—and keep—children active. Regardless of skill or confidence level, your students will learn
how to get children to work together, support each other, and gain competence in sport and
fitness skills so that they can stay moving now and throughout their lifetime. The Sport
Education model is appropriate for various dance forms and recreational activities such as
swimming, weightlifting, and other fitness programs such as aerobic routines and hiking. The
text for this groundbreaking Sport Education curricular model has expanded to 12 chapters, is
updated throughout, and offers even more practical examples and real-world applications from
both elementary and secondary levels: • A new emphasis on using the Sport Education model
to help students reach national goals for physical activity, including outside of class time •
Review of the findings from more than 50 research studies that examine the efficacies of the
Sport Education model • More online teacher resources—including ready-to-use forms, plans,
assessments, charts, and handouts A few examples of new resources include a series of team
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practice cards that teachers and team coaches can use to plan practices, and templates that
allow teachers to choose among several game-play performance indicators (techniques and
tactics, rules and strategies, fair play, and so on). The resources make it easy for professors to
use this text in college methods and curriculum courses. Authors Daryl Siedentop, Peter
Hastie, and Hans van der Mars provide a perfect blend of rock-solid theory and practical
application for a wealth of games, sports, and fitness activities. Through their Sport Education
model, children quickly become involved in all aspects of a sport or activity, learning skills,
sportsmanship, and responsibility. The curriculum helps students develop as leaders and as
team players. And as they learn to become true players and performers, they become more
competent and confident—thus leading to the likelihood that they will continue being active after
school, on weekends, and as they grow. This second edition of Complete Guide to Sport
Education will help school programs meet national physical activity guidelines and the national
physical education standards established by NASPE. It contains everything that future physical
education teachers need in order to implement an effective program. With its greater emphasis
on activity and fitness, its expanded resources, its relevance and freshness, and its practical
approach, Complete Guide to Sport Education, Second Edition, is just what your students need
to point children in the direction of healthy, active lifestyles.
This book focuses on how rivalry influences fan perceptions and behaviors, the role of
organizations to responsibly promote rivalries, and discusses how to decrease negative and
group-member deviance surrounding sport rivalry. Rivalry is a phenomenon that helps
organizations and participants increase their output while also engaging fans. The author
argues that the goal of rivalry should be to increase engagement and interest in the product
without stepping over a sometimes invisible line resulting in fan or group member negativity,
deviance, and violence. Through the introduction of two scales that specifically measure how
group members react to out-groups in the sport setting, this book offers scholars deeper
insights into what rivalry means and how it can be used to responsibly promote the sport
product.
Diversity and Inclusion in Sport Organizations provides readers with a comprehensive
understanding of the ways in which people differ--including race, sex, age, mental and physical
ability, appearance, religion, sexual orientation, and social class--and how these differences
can influence sport organizations. It offers specific strategies for managing diversity in work
and sport environments, provides an overview of diversity training that can be implemented in
the workplace, and discusses the legal issues related to the various diversity dimensions.
Grounded in research and theory, this user-friendly book emphasizes the practical applications
of research findings and provides relevant sport-related examples. Its clear discussions and
logical connections among ideas helps readers understand the managerial implications of
fostering and sustaining a diverse workforce. The third edition has a new title, which reflects an
expansion of the book's content and focus to cover inclusion in addition to diversity and
diversity management. It also includes a new chapter on using sport to promote inclusion and
social change as well as discussions of legal aspects of diversity and inclusion in relevant
chapters.
High-Performance Training for Sports changes the landscape of athletic conditioning and
sports performance. This groundbreaking work presents the latest and most effective
philosophies, protocols and programmes for developing today’s athletes. High-Performance
Training for Sports features contributions from global leaders in athletic performance training,
coaching and rehabilitation. Experts share the cutting-edge knowledge and techniques they’ve
used with Olympians as well as top athletes and teams from the NBA, NFL, MLB, English
Premier League, Tour de France and International Rugby. Combining the latest science and
research with proven training protocols, High-Performance Training for Sports will guide you in
these areas: • Optimise the effectiveness of cross-training. • Translate strength into speed. •
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Increase aerobic capacity and generate anaerobic power. • Maintain peak conditioning
throughout the season. • Minimise the interference effect. • Design energy-specific
performance programmes. Whether you are working with high-performance athletes of all ages
or with those recovering from injury, High-Performance Training for Sports is the definitive
guide for developing all aspects of athletic performance. It is a must-own guide for any serious
strength and conditioning coach, trainer, rehabilitator or athlete.
"Sport has the power to change the world," South African president Nelson Mandela told the
Sporting Club in Monte Carlo in 2000. Today, we are inundated with similar claims—from
politicians, diplomats, intellectuals, journalists, athletes, and fans—about the many ways that
international sports competitions make the world a better place. Promoters of the Olympic
Games and similar global sports events have spent more than a century telling us that these
festivals offer a multitude of "goods": that they foster friendship and mutual understanding
among peoples and nations, promote peace, combat racism, and spread democracy. In recent
years boosters have suggested that sports mega-events can advance environmental
protection in a world threatened by climate change, stimulate economic growth and reduce
poverty in developing nations, and promote human rights in repressive countries. If the claims
are to be believed, sport is the most powerful and effective form of idealistic internationalism on
the planet. The Ideals of Global Sport investigates these grandiose claims, peeling away the
hype to reveal the reality: that shockingly little evidence underpins these endlessly repeated
assertions. The essays, written by scholars from many regions and disciplines and drawn from
an exceptionally diverse array of sources, show that these bold claims were sometimes
cleverly leveraged by activist groups to pressure sports bodies into supporting moral causes.
But the essays methodically debunk sports organizations' inflated proclamations about the
record of their contributions to peace, mutual understanding, antiracism, and democracy.
Exposing enduring shortcomings in the newer realm of human rights protection, from the 1980
Moscow Olympic Games to Brazil's 2014 World Cup and the 2016 Rio Olympics, The Ideals of
Global Sport suggests that sport's idealistic pretensions can have distinctly non-idealistic side
effects, distracting from the staggering financial costs of hosting the events, serving corporate
interests, and aiding the spread of neoliberal globalization. Contributors: Jules Boykoff, Susan
Brownell, Roland Burke, Simon Creak, Dmitry Dubrovsky, Joon Seok Hong, Barbara J. Keys,
Renate Nagamine, João Roriz, Robert Skinner.

The classic groundbreaking text for understanding organizational theory in the sport
industry is back in an extensively revised new edition. With an added emphasis on
organizational behavior and practical applications of the theory, Understanding Sport
Organizations: Applications for Sport Managers, Third Edition, provides a logical
progression to understanding the many components of and processes in sport
organizations. Readers will gain a strong theoretical foundation while learning how it
applies within the context of the ever-changing field of sport management. In this third
edition, new chapters incorporate critical concepts that sport managers in the current
era must be familiar with: Different policy types and the responses of sport
organizations to policy Perspectives of marketing of sport and marketing through sport
Control in sport organizations Sex and gender in sport organizations Volunteer
management in sport Dimensions and assessment of governance in sport
organizations Mental health difficulties and management strategies within sport
environments Applying statistical analysis to support analytic decision making in sport
Corporate social responsibility Procurement and sport organizations To facilitate
comprehension and application, each chapter opens with a list of key concepts and a
real-world, contemporary scenario to demonstrate the relevance of theory and behavior
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in the sport industry. Time Out sidebars offer accounts from actual sport organization
situations or from research findings to further illustrate issues being discussed. Chapter
summaries and review questions are provided to stimulate discussion about the central
issues from each chapter. Key Issues for Sport Managers boxes highlight how chapter
content is applied at the level of sport manager, and closing Case for Analysis
examples allow readers to directly apply information from each chapter. Real-world
examples throughout the text provide opportunities for additional exploration and
application of relevant concepts. Every chapter references key articles that build on the
foundational framework presented and includes suggestions for further reading within
general management and sport management literature. This thorough presentation of
subject matter will guide readers to a greater and more practical understanding of core
issues. Synthesizing modern conceptual and empirical research from many fields of
management into a practical, engaging look at the sport management field,
Understanding Sport Organizations: Applications for Sport Managers, Third Edition, is
an invaluable resource for students and current practitioners alike.
Applied Sport Management Skills, Third Edition With Web Study Guide, takes a unique
and effective approach to teaching students how to become strong leaders and
managers in the world of sport. Organized around the central management
functions—planning, organizing, leading, and controlling—this third edition addresses the
Common Professional Component topics outlined by the Commission on Sport
Management Accreditation (COSMA). The text explains important concepts but then
takes the student beyond theories, to applying those management principles and
developing management skills. This practical how-to approach, accompanied by
unmatched learning tools, helps students put concepts into action as sport
managers—developing the skills of creative problem solving and strategic planning, and
developing the ability to lead, organize, and delegate. Applied Sport Management
Skills, Third Edition, has been heavily revised and touts a full-color format with 1,300
new references. Content updates keep pace with industry trends, including deeper
discussions of legal liability, risk management and equipment management, servant
leadership, sport culture, and social media. Particularly valuable are the special
elements and practical applications that offer students real opportunities to develop
their skills: Features such as Reviewing Their Game Plan and Sport Management
Professionals @ Work (new to this edition) provide a cohesive thread to keep students
focused on how sport managers use the concepts on the job. Applying the Concept and
Time-Out sidebars offer opportunities for critical thinking by having the student think
about how specific concepts relate to a sport situation or to the student’s actual
experiences in sports, including part-time jobs, full-time jobs, internships, and volunteer
work. Self-Assessment exercises offer insight into students’ strengths and weaknesses
and how to address shortcomings. An enhanced web study guide is integrated with the
text to facilitate a more interactive setting with which to complete many of the learning
activities. Several of the exercises require students to visit a sport organization and
answer questions to gain a better understanding of sport management. Skill-Builder
Exercises present a variety of scenarios and provide step-by-step guidance on handling
day-to-day situations such as setting priorities, conducting job interviews, handling
conflict, and coaching employees to better performance. Sports and Social Media
Exercises offer Internet-based activities that expose students to the role of social media
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in managing a sport organization. Students are required to use popular social media
sites such as Facebook, Twitter, and LinkedIn and visit sport websites. Game Plan for
Starting a Sport Business cases put students in the driver’s seat and ask them to
perform managerial activities such as developing an organization structure and
formulating ideas on how to lead their employees. The web study guide allows students
to complete most of the learning activities online or download them and then submit
them to the instructor. Instructors will also have access to a suite of ancillaries: an
instructor guide, test package, and presentation package. Applied Sport Management
Skills, Third Edition, is a critical resource that provides students with a thorough
understanding of the management principles used in sport organizations while also
helping students developing their practical skills. Students will appreciate the
opportunity to begin building a solid foundation for a fulfilling career in sport
management.
Benjamin C. Alamar founded the first journal dedicated to sports statistics, the Journal
of Quantitative Analysis in Sports. He developed and teaches a class on sports
analytics for managers at the University of San Francisco and has published numerous
cutting-edge studies on strategy and player evaluation. Today, he cochairs the sports
statistics section of the International Statistics Institute and consults with several
professional teams and businesses in sports analytics. There isn't a better
representative of this emerging field to show diverse organizations how to implement
analytics into their decision-making strategies, especially as analytic tools grow
increasingly complex. Alamar provides a clear, easily digestible survey of the practice
and a detailed understanding of analytics' vast possibilities. He explains how to
evaluate different programs and put them to use. Using concrete examples from
professional sports teams and case studies demonstrating the use and value of
analytics in the field, Alamar designs a roadmap for managers, general managers, and
other professionals as they build their own programs and teach their approach to
others.
This volume provides readers with a rich source of sports metaphors for understanding
organization and management processes and how to use metaphors to become more
effective leaders and managers within their organizations. Each chapter discusses how
sports may be used to help improved organizational productivity and effectiveness.
These chapters each strive to present new ways of understanding organizational
constructs using sports as a metaphor. It is this volume’s hope that these chapters may
provide insight into the important role sports plays in understanding organizations
across the world. Organizational science profits from taking new perspectives that may
be found when sports is used as a lens for this study.
Although women and girls participate in sport in greater numbers than ever before,
research shows there has been no significant increase in women leading sport
organizations. This book takes an international, evidence-based perspective in
examining women in sport leadership and offers future directions for improving gender
equity. With contributions from leading international sport scholars and practitioners, it
explores the opportunities and challenges women face while exercising leadership in
sport organizations and evaluates leadership development practices. While positional
leadership is crucial, this book argues that some women may choose to exercise
leadership in non-positional ways, challenging readers to consider their personal values
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and passions. The chapters not only discuss key topics such as gender bias,
intersectionality, quotas, networking, mentoring and sponsoring, but also present a
variety of strategies to develop and support the next generation of women leaders in
sport. A new model of how to achieve gender equity in sport leadership is also
introduced. Women in Sport Leadership: Research and Practice for Change is
important reading for all students, scholars, leaders, administrators, and coaches with
an interest in sport business, policy and management, as well as women’s sport and
gender studies.
Understanding Sport Organizations provides a strong foundation in organizational
theory and organizational behavior and addresses how that theory is applied in a realworld context. It engages readers by providing opportunities to discover the theory in
practice.
Understanding Organization Through Culture and Structure: Relational and Other
Lessons From the African American Organization presents an innovative view of
organizations and the communication processes that constitute them. Arguing that
human beings are communicatively embedded in their cultures, Anne Maydan Nicotera
and Marcia J. Clinkscales, working with Felicia R. Walker, examine issues concerning
task and relational orientations and the ways they and other cultural dimensions
connect with organizational structure and function for predominantly African American
organizations. Utilizing the results of their own research on organizations, they develop
a set of humanistically-based models that illustrate how hidden cultural processes
suffuse organizational life and are manifest through communication. Emphasizing the
development of alternative theories and models of organizing which are rooted in
African-American culture, such as team-based versus hierarchy-based interactions, this
book explores such organizational functions as leadership and management, power,
authority and control, communication and interpersonal dynamics, and cultural identity
and human development. Applying their findings in a broader analysis of contemporary
practices in organizational restructuring, the authors present research that serves as
the foundation for generating several emergent models with significant implications for
organizational systems. Understanding Organization Through Culture and Structure
stimulates and inspires current researchers of organizational communication, and is
certain to raise greater awareness of the operation of culture in organizing. The text is
intended for scholars and students in organizational communication, management,
organizational psychology, African studies, and related areas.
As with any business, economic, financial, and marketing management for sports
organizations is critical for attracting, retaining, and engaging fans. Unlike typical
businesses, the sports industry is inconsistent, highly emotional with a strong personal
nature, and operates in various markets where organizations compete and cooperate at
the same time. Thus, traditional management techniques are not always appropriate for
these organizations. Integrated Marketing Communications, Strategies, and Tactical
Operations in Sports Organizations provides expert insight into the latest trends,
strategies, and tactics that can be used in the sports industry to build foundations for
successful commercialization. The content within this publication covers city marketing,
social media interactions, and atmospheric influence and is designed for managers,
marketers, business and industry professionals, stakeholders, academicians,
researchers, and students.
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The active economy incorporates several disciplines that include sport performance, sport
business, recreation, tourism, physical activity, urban planning, leisure, and health and
wellness, among others. From an academic and policy perspective, these disciplines are
typically viewed as distinct, with only limited spillover, and consequently, limited research
explores the interaction between them. However, each individual sector can be studied as
interdependent rather than autonomous. By viewing the various sectors as part of a complex
active ecosystem, policymakers and practitioners are better positioned to shape broad
opportunities while maximizing the community value of sports, recreation, and wellness.
Understanding the Active Economy and Emerging Research on the Value of Sports,
Recreation, and Wellness provides a new view on the fields of sport, recreation, and health
and wellness by exploring the interaction between these traditional separate disciplines. It
includes sub-groups of the active economy such as health and wellness, active apparel and
accessories, active equipment and sports betting but also ties in sub-groups from the ancillary
sector such as tourism, design and infrastructure, media and content, and professional
services. This book is intended for professionals, educators, and researchers working in the
fields of sports, recreation, and health and wellness, as well as economists, executives,
managers, practitioners, stakeholders, researchers, academicians, and students interested in
how sports, recreation, and wellness operate in the active economy.
Sport management is a rapidly developing industry which continues to grow in size and scope
on an international scale. This comprehensive and engaging textbook offers a complete
introduction to core principles and best practice in contemporary sport management. Adopting
an issues-based approach and drawing on the very latest research, it demonstrates how
theory translates into practice across all the key functional areas of sport management, from
governance and leadership to tourism and events. Written by a team of experts from across
the globe, the book explores sport management from a truly international perspective and
looks at all levels from professional, high-performance sport to non-profit and grassroots. With
extended real-world case studies and an array of helpful features in every chapter, it
addresses crucial topics such as: managing organisational performance communication and
social media sponsorship and marketing the impact of sport on society future directions for
sport management. Complemented by a companion website full of additional teaching and
learning resources for students and instructors, this is an essential textbook for any degreelevel sport management course.
Managing Major Sports Events: Theory and Practice is a complete introduction to the
principles and practical skills that underpin the running and hosting of major sports events,
from initial bid to post-event legacy and sustainability. Now in a fully-revised and updated new
edition, the book draws on the latest research from across multiple disciplines; explores realworld situations, and emphasises practical problem-solving skills. It covers every key area in
the event management process, including: • Bidding, leadership, and planning • Marketing and
human resource management • Venues and ceremonies • Communications and technology
(including social media) • Functional area considerations (including sport, protocol, and event
services) • Security and risk management • Games-time considerations • Event wrap-up and
evaluation • Legacy and sustainability This revised edition includes expanded coverage of
cutting-edge topics such as digital media, culture, human resources, the volunteer workforce,
readiness, security, and managing Games-time. Each chapter combines theory, practical
decision-making exercises and case studies of major sports events from around the world,
helping students and practitioners alike to understand and prepare for the reality of executing
major events on an international scale. Also new to this edition is an ‘Outlook, Trends and
Innovations’ section in each chapter, plus ‘tips’ by leading events professionals. Managing
Major Sports Events: Theory and Practice is an essential textbook for any course on sports
event management or international sports management, and an invaluable resource for all
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sport management researchers, practitioners and policy-makers. Online resources include
PowerPoint slides, multiple choice questions, essay questions and decision-making exercises.
This reference offers an analysis of the issues and theoretical construction behind sport
organisations. The practical case studies and profiles illustrate how the theory and knowledge
can be applied to realistic examples. There is also information on strategic alliances and
research in sports management.
The Second Edition of Communication and Sport: Surveying the Field offers the most
comprehensive and diverse approach to the study of communication and sport available at the
undergraduate level. Newly expanded to incorporate the latest topics and perspectives in the
field, the New Edition examines a wide array of topics to help readers understand important
issues such as sports media, rhetoric, culture, and organizations from both micro- and macroperspectives. Everything from youth to amateur to professional sports is addressed in terms of
mythology, community, and identity; issues such as fan cultures, racial identity and gender in
sports media, politics and nationality in sports, and sports and religion are explored in depth,
and provide useful, applied insight for readers. Practical and relevant, epistemologically
diverse, and theoretically grounded, the Second Edition of Billings, Butterworth, and Turman’s
text keeps readers on the cutting-edge.
Managing Sport Organizations, second edition, is a newly updated and comprehensive
introduction to the themes and elements surrounding sport management. The book teaches
management theory and principles in a coherent manner, helping to reinforce these concepts
for students in schools of business, and serving to introduce them to students in other school
settings (kinesiology, exercise science, sport science). The features of this book include:
Important industry segment information is introduced chapter by chapter, allowing students to
wed theory and application throughout Effectively weaves sport industry issues with
fundamental management theories and practices Provides informative introductions to all
fundamental aspects of sport management- Leadership, Information Technology, Media,
Facility management, HR and much more With an online Instructor's Manual and a Test Bank
available as well, this book is an essential tool for students and teachers of sport management.
This new edition of a widely adopted textbook equips students with a comprehensive
understanding of the sport industry. With a focus on management, strategy, marketing and
finance, the decision-making approach of the book emphasizes key concepts while translating
them into practice. Content specific to each of the vital stakeholders in the sport business is
included. Foster, O’Reilly and Dávila present a set of modular chapters supported with
international examples. Supplementary materials available to instructors include mini-cases,
full case studies, activities, in-class lecture materials and exercises to help students apply the
decision-making approach to real-world situations. The book includes content about sport
organizations, such as the Olympic Games, FIFA World Cup, the European Premier Leagues
and Major North American Professional Sport Leagues. Stanford cases are updated for the
second edition and entirely new chapters cover the latest topics, including esports, sports
gambling, fantasy sports and crisis management. This is an ideal textbook for upper-level
undergraduate and postgraduate students of sports business and management.
"Sociology of Sport and Social Theory" presents current research perspectives from major
sport scholars and leading sociologists regarding issues germane to the sociology of sport
while addressing traditional and contemporary sociological theories.
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