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Vaca Purpura
Sigmund Freud dijo una vez.- “No elegimos a nuestra pareja aleatoriamente. Solo conocemos a aquellos que ya existen en nuestro subconsciente.” Algo muy parecido sucede
con las marcas. Los valores simbólicos, de las marcas que nos seducen, ya están en nuestro subconsciente como ideas establecidas. El reto de las marcas pasa por comunicar
su promesa de valor en códigos simbólicos, respetando los códigos culturales y utilizando como herramientas las ciencias sociales, como la biología la antropología, la
psicología, la semiótica y la etnografía entre otras, porque así se le vende a la mente humana, a través de metáforas y simbolismos. Estas metáforas deben representar, valores
establecidos, que ya se encuentran en nuestro inconsciente, para poder generar una conexión o vínculo afectivo entre marca y consumidor. En esta obra, veremos
principalmente algunos principios biológicos, que son los responsables que todo ser humano reaccione de manera idéntica antes ciertos estímulos. Estos estímulos los podemos
utilizar en acciones comunicacionales, publicitarias, visuales y de contenido para lograr la consabida conexión emocional. Finalmente veremos como la cultura es capaz de
cambiar parcial o totalmente la significancia de los productos, bienes y servicios. Sin duda una manera mucho más poderosa de mirar al consumidor.
Applies ideas from Aristotle, Heraclitus, Sophocles, Hesiod, and other classical Greek thinkers to the challenges of the modern workplace.
Helicobacter pylori is a globally significant pathogen that infects half of the population of the world. Providing a broad overview of the understanding of this pathogen, this book
explores a range of topics including virulence factors, vaccine development and obstacles, epidemiology, antibiotic resistance and the role of Nod receptors.
El mundo está cambiando de forma vertiginosa y, con este, las reglas del marketing. Las cuatro Pes y las viejas prácticas tan bien aprendidas durante años han dejado de
funcionar por una sencilla razón: la saturación de los medios y de la mente del consumidor. Para que nuestro producto no se vuelva invisible en esta nebulosa de opciones
debemos hacerlo extraordinario, diferenciarlo. Y nada más extraordinario y diferente que una vaca púrpura. Las vacas, después de ver una, o dos, o diez, son aburridas. Pero
una vaca púrpura es algo que llama la atención, que obliga a pararse, mirar e incluso maravillarse. Es algo increíble, emocionante, diferente, algo que nunca se olvida. Y lo más
importante, es inherente, es parte del producto desde su nacimiento o no lo es. El gurú del marketing Seth Godin nos brinda en este texto su visión y opiniones particulares
sobre la función del marketing en las organizaciones y nos abre los ojos a una nueva y sobresaliente mentalidad que hará que nuestros productos y planteamientos de mercado
dejen de ser perfectos para convertirse en diferentes y transformadores.
The latest edition of this textbook provides a comprehensive, state-of-the-art overview of the major issues specific to the field of pediatric gastroenterology, hepatology, and
nutrition. The textbook begins with a section on gastroenterology and nutrition that presents the overall scope of issues encountered in children suffering from disorders of the
gastrointestinal tract, pancreas, and/or presenting nutritional issues, as well as current and future prospects on the use of prebiotics, probiotics, and postbiotics. The second
section is centered around hepatology, reviewing congenital and acquired disorders of the biliary tract and liver, as well as analyzing available diagnostic and therapeutic
procedures and future perspectives. Written by experts in the field, Textbook of Pediatric Gastroenterology, Hepatology and Nutrition: A Comprehensive Guide, Second Edition is
an indispensable resource for students, trainees, and clinicians, sure to distinguish itself as the definitive reference on this topic.
La creatividad es motor principal del desarrollo personal y base del progreso de toda cultura. Pero... ¿de qué depende la creatividad? ¿Se trata de una habilidad que se puede
desarrollar? ¿Qué papel desempeña la creatividad en un mundo globalizado, en el que la revolución tecnológica está acelerando los cambios? El lector de este libro encontrará
en él estrategias que le ayudarán a potenciar su creatividad y a poder aplicarla, tanto en el ámbito personal como empresarial. Los contenidos teóricos están ilustrados con una
gran variedad de casos reales y ejemplos de diferentes ámbitos, de gran valor pedagógico. La obra incluye herramientas útiles para despertar ideas y generar propuestas de
mejora, enfocadas en dos ámbitos principales: el emprendimiento para lanzar nuevos productos y servicios y el fomento de la mejora continua.
Una tribu es cualquier grupo de personas, muchas o pocas, conectadas unas a otras, a un líder y a una idea. Durante millones de años el ser humano ha formado parte de tribus, bien sea
por sus creencias, etnia, ideas políticas o incluso por sus gustos musicales. Forma parte de la naturaleza humana. Ahora que Internet ha eliminado las barreras geográficas, temporales y
económicas, los blogs y las redes sociales están ayudando a que las tribus crezcan y se reproduzcan. Grupos de millones de personas unidas por su afición al iPhone, su apoyo a Obama o
su preocupación por el medio ambiente. ¿Quién va a liderar todas estas tribus? La web puede hacer cosas asombrosas pero no puede proveer de liderazgo a las masas que se forman día
tras día. Es todavía una tarea que nos atañe a nosotros. Cualquiera que quiera a día de hoy ser un líder, goza de las herramientas para serlo, tiene en sus manos la capacidad de serlo. Si
realmente cree que el liderazgo es para otros, reflexione al respecto. Piense en gente como Joel Polsky y su tribu internacional de brillantes programadores informáticos. O en Gary
Vaynerchuck, un experto enólogo con devotos seguidores. O en Chris Sharma, que lidera una tribu de montañistas aficionados a escaladas imposibles. Si deja escapar esta posibilidad por
liderar, corre el riesgo de convertirse en una oveja más del rebaño, alguien que lucha a toda costa por mantener su status quo, sin preguntarse si la obediencia que profesa le está haciendo
algún bien a él o su empresa. Tribus le hará pensar sobre la oportunidades que brinda saber liderar a sus empleados, clientes, inversores, creyentes, lectores o simples seguidores. No es
fácil, pero es mucho más fácil de lo que usted cree.
Gout and Other Crystal Arthropathies, by Dr. Robert Terkeltaub, presents the state-of-the-art, clinically-focused coverage you need to manage these increasingly prevalent diseases. Diagnose
the full range of crystal arthropathies—including pseudogout, intercritical gout, hyperuricemia, and gouty arthritis—and treat your patients effectively with discussions of recently-approved drugs
like Uloric and those currently under review, such as Kristexxa and Colcryst. With coverage of the latest therapies, preventions, and imaging studies, along with access to the fully searchable
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text online at www.expertconsult.com, this comprehensive resource is ideal for any physician who diagnoses, treats, and manages gout and crystal-induced arthropathies. Stay current on
recent developments such as uricosuric therapy and inhibitor therapy; gout flare prophylaxis and colchicines; ultrasound in the diagnosis of crystal deposition diseases; imaging of gout, CPPD,
and hydroxyapatitie deposition diseases; and uricase therapy of gout. Manage the full range of crystal arthropathies with 25 clinically-focused chapters on pseudogout, intercritical gout,
hyperuricemia, gouty arthritis, and more. Treat your patients effectively using the latest information on drug treatments, from the recently-approved Uloric to Kristexx and Colcryst, which are
still under review.
Richly pigmented skin is the most common skin type internationally Historically, dermatology has focused on white skin. But rich pigmentation can lead to differences in presentation, disease
course and outcome, and reaction to treatment. Some dermatologic conditions are seen predominantly or only in richly pigmented skin. Ethnic Dermatology: Principles and Practice provides a
practical approach to the dermatology of non-white skin. Written from a global perspective to include Asian, African-Caribbean and North African skin types, it covers all the bases of
dermatology including: Grading scales in dermatologic disease Pediatric dermatology Dermatology and systemic disease Drug eruptions Hair and scalp disorders Cosmetic dermatology With
a central focus on practical action from an international cast of authors, Ethnic Dermatology: Principles and Practice gives you the clinical tools you need when skin colour matters.
Para sobrevivir en los ámbitos competitivos, las organizaciones están obliga¬das a transformarse continuamente para no desaparecer como empresas. Intentarlo y lograrlo conlleva que los
directivos de empresa adopten los prin¬cipios de las teorías administrativas, en particular en este milenio en que el conocimiento y las tecnologías forman parte de la actividad empresarial.
La gestión del conocimiento es una nueva disciplina organizacional que se enfoca en el reconocimiento y la utilización del valor más importante de las organizaciones: los recursos humanos
y sus conocimientos, lo cual aporta di¬versas estrategias que hacen factible el desarrollo de actividades vinculadas a la creatividad y la innovación, una instrumentación de procesos de
creati¬vidad e innovadores que son factibles con la incorporación de la economía azul y las estrategias para el cambio y la innovación. Descubriendo las áreas ciegas de la alta dirección
empresarial pretende, en forma profunda y prolija, coadyuvar eficazmente a que los actuales y fu¬turos directores de empresa desarrollen y establezcan con firmeza vigorosas
organizaciones productivas mexicanas, capaces de sobrevivir exitosamente a las adversidades que impone la complejidad del mundo de los negocios.
The New York Times, BusinessWeek, and Wall Street Journal Bestseller that redefined what it means to be a leader. Since it was first published almost a decade ago, Seth Godin's visionary
book has helped tens of thousands of leaders turn a scattering of followers into a loyal tribe. If you need to rally fellow employees, customers, investors, believers, hobbyists, or readers around
an idea, this book will demystify the process. It's human nature to seek out tribes, be they religious, ethnic, economic, political, or even musical (think of the Deadheads). Now the Internet has
eliminated the barriers of geography, cost, and time. Social media gives anyone who wants to make a difference the tools to do so. With his signature wit and storytelling flair, Godin presents
the three steps to building a tribe: the desire to change things, the ability to connect a tribe, and the willingness to lead. If you think leadership is for other people, think again—leaders come in
surprising packages. Consider Joel Spolsky and his international tribe of scary-smart software engineers. Or Gary Vaynerhuck, a wine expert with a devoted following of enthusiasts. Chris
Sharma led a tribe of rock climbers up impossible cliff faces, while Mich Mathews, a VP at Microsoft, ran her internal tribe of marketers from her cube in Seattle. Tribes will make you
think—really think—about the opportunities to mobilize an audience that are already at your fingertips. It's not easy, but it's easier than you think.
Arguably the oldest form of health care, Ayurveda is often referred to as the "Mother of All Healing." Although there has been considerable scientific research done in this area during the last
50 years, the results of that research have not been adequately disseminated. Meeting the need for an authoritative, evidence-based reference, Scientific Ba
Shows that knowing the principles of selling is a prerequisite for success of any kind, and explains how to put those principles to use. This title includes tools and techniques for mastering
persuasion and closing the sale.
This updated and refined new edition is the only book to provide a comprehensive approach to the intensive care of neurologically injured patients from the emergency room and ICU through
the operating room and post-surgical period. It reviews neuroanatomy, neuroradiology, and neurophysiology, examines the neurological problems most frequently seen in intensive care, and
describes the various types of neurosurgery. General issues are discussed, such as cardiac care, fluids and electrolytes, nutrition, and monitoring as well as more specific conditions and
complications including elevated intracranial pressure, seizures, and altered mental states.
This book provides a concise yet comprehensive summary of the current state of knowledge concerning the pathophysiology, differential diagnosis and treatment options that support day-today patient management. It reviews a variety of treatments including TOP-R antagonists, along with Syk inhibitor, which has recently proven to be effective, enabling readers to update and
broaden their knowledge of the disease. Covering topics ranging from basic science to clinical practice, Autoimmune Thrombocytopenia will appeal to a wide readership, from medical interns
and residents to clinicians and hematologists, offering them a thought-provoking, instructive and informative collection of cutting-edge works. Accordingly, readers will gain an overview of the
autoimmune and other causes of the disease, and the book will serve as a foundation for new research directions that further our understanding of the pathophysiology and development of
diagnosis and treatment options.p>
A full-color book about art, bravery and doing work that matters
The new 2nd edition provides best practice guidelines written in collaboration with key home health care professionals. Comprehensive and easy-to-use, the new second edition provides a
practical approach to establishing safe, medically necessary, family-centered home care for pediatric patients.
You're either a Purple Cow or you're not. You're either remarkable or invisible. Make your choice. What do Apple, Starbucks, Dyson and Pret a Manger have in common? How do they achieve
spectacular growth, leaving behind former tried-and-true brands to gasp their last? The old checklist of P's used by marketers - Pricing, Promotion, Publicity - aren't working anymore. The
golden age of advertising is over. It's time to add a new P - the Purple Cow. Purple Cow describes something phenomenal, something counterintuitive and exciting and flat-out unbelievable. In
his new bestseller, Seth Godin urges you to put a Purple Cow into everything you build, and everything you do, to create something truly noticeable. It's a manifesto for anyone who wants to
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help create products and services that are worth marketing in the first place. If you enjoyed reading this, check out Seth Godin's business classic This is Marketing.

A lavishly illustrated guide to almost 200 inherited diseases of the skin, hair, and nails. Each entry includes synonyms, age of onset, clinical findings, complications, course,
laboratory findings, diagnosis, therapy, and key references, adding up to far more than just a collection of photographs. In addition to being a clinical primer, this is also a work of
scientific research and contains the first printed description of two new syndromes. The fast-moving world of genetic research means that the latest genetic correlations, included
here, render previous texts out of date. All specialists in Dermatology and Pediatrics should find this an invaluable front-line resource in the clinic.
The isolation and identification of Helicobacter pylori as the cause of gastrointestinal diseases had major implications for public health and led to curative treatments that reduced
suffering from many acute and chronic conditions. Although alternative therapies have been used to improve eradication, current treatments still rely on a combination of
antimicrobial agents often associated with antisecretory agents, such as proton pump inhibitors. In this book there is a comprehensive overview by contributors on H. pylori
infection in diverse areas, including a general overview of H. pylori infection, and discussions about the principal therapeutic regimens of bacterium eradication, considering
antimicrobial resistance. Also, certain aspects of autoimmune gastritis, an important condition that has been related to microorganism infection, is also considered. H. pylori is
clearly a very interesting bacterium and great studies and discussions about all its aspects are welcomed by the medical and scientific communities.
World of Warcrafters, LARPers, Settlers of Catan? Weird. Beliebers, Swifties, Directioners? Weirder. Paleos, vegans, carb loaders, ovolactovegetarians? Pretty weird. Mets fans,
Yankees fans, Bears fans? Definitely weird. Face it. We’re all weird. So why are companies still trying to build products for the masses? Why are we still acting like the masses
even exist? Weird is the new normal. And only companies that figure that out have any chance of survival. This book shows you how.
La vaca púrpuraDiferénciate para transformar tu negocioGrupo Planeta Spain
V is for Vulnerable by Seth Godin is a full-color ABC book for grown-ups, with a powerful message about doing great work. V is for Vulnerable looks and feels like a classic
picture book. But it's not for kids, it's for hardworking adults. It highlights twenty-six of Seth Godin's principles about treating your work as a form of art, with illustrations by
acclaimed cartoonist Hugh MacLeod. A sample: A is for Anxiety, which is experiencing failure in advance. Tell yourself enough vivid stories about the worst possible outcome and
you'll soon come to believe them. Worry is not preparation, and anxiety doesn't make you better. F is for Feedback, which can be either a crutch or a weapon. Use it to make your
work smaller, safer, and more likely to please everyone (and fail in the long run). Or use it as a lever to further push you to embrace what you fear and what you're capable of.
This is unlike any previous Godin book and makes a great gift, both for loyal fans and those who've never read him before. Seth Godin is the author of thirteen international
bestsellers that have changed the way people think about marketing, the ways ideas spread, leadership and change including Permission Marketing, Purple Cow, All Marketers
are Liars, The Dip and Tribes. He is the CEO of Squidoo.com and a very popular lecturer. His blog, www.sethgodin.typepad.com, is the most influential business blog in the
world, and consistently one of the 100 most popular blogs on any subject.
Vascular Responses to Pathogens focuses on the growing research from leaders in the field for both the short and long-term impact of pathogens on the vasculature. It discusses
various organisms, including bacteria, parasites, and viruses, and their role in key events leading to vascular disease. Formatted to discuss the topic of the interaction of
pathogens with the vascular rather than individual diseases described separately, this reference demonstrates that common mechanisms are at play in many different diseases
because they have a similar context, their vasculature. This all-inclusive reference book is a must-have tool for researchers and practicing clinicians in the areas of vascular
biology, microvasculature, cardiology, and infectious disease. Covers a wide spectrum of organisms and provides analysis of pathogens and current therapeutic strategies in the
context of their vasculature Provides detailed perspectives on key components contributing to vascular pathogens from leaders in the field Interfaces between both vascular
biology and microbiology by encompassing information on how pathogens affect both macro and microvasculature Includes coverage of the clinical aspects of sepsis and current
therapeutic strategies and anti-sepsis drugs
Gastrointestinal stomas constitute an evident anatomical modification, but their perception by patients represents a serious and unacceptable alteration of the body schema. Esophagostomy, gastrostomy,
and jejunostomy are usually temporary, but ileostomy and colostomy are permanent in many cases. Two purposes characterize the two types of intestinal stomas: to divert intestinal content and to allow
enteral nutrition. The purpose of the stoma in the therapeutic program is surrounded by many misunderstandings and this notice given by surgeons is horrifying to patients. In this therapeutic scenario the
enterostomal therapist plays a central role. This book pays great attention to the care of the stoma and its therapeutic role, but overall the need is to prevent diagnostic and therapeutic procedures for this
surgical alteration to the body's anatomy.
This book presents the current state of knowledge regarding the ability of Helicobacter pylori to colonize the gastrointestinal tract, the global epidemiology of H. pylori infection, transmission routes, the
pathophysiology of H. pylori-related gastroduodenal and other diseases, diagnosis and treatment methods, guidelines for eradication, antibiotic resistance, the reinfection rate after H. pylori eradication, and
animal models of H. pylori or related Helicobacter infection. The aim is to equip readers around the world with the understanding required in order to implement effective methods of H. pylori eradication and to
enhance clinical outcomes for patients. The text is clearly written and is complemented by many helpful illustrations. This book will be a great asset in clinical practice for all practitioners who are involved in
caring for patients with H. pylori-related diseases or have an interest in the subject. It will also be a useful source of information for medical students and for intelligent laypeople seeking information on H.
pylori.
Volume 6 of Cerebral Cortex is in some respects a continuation of Volume 2, which dealt with the functional aspects of cortical neurons from the physiological and pharmacological points of view. In the
current volume, chapters are devoted to the catecholamines, which for a number of reasons were not represented in the earlier volume, and to acetylcholine and the neuropeptides, about which much new
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information has recently appeared. Volume 6 deals in part with the structure and function of cholinergic and catecholaminergic neuronal systems in the cerebral cortex and with new aspects of the cortical
peptidergic neurons, notably the almost universal propensity of the known cortical peptides for being colocalized with classical transmitters and with one another. It thus completes our coverage of the major
cortical neuro transmitter and neuromodulatory systems. Other chapters in this volume deal with data pertaining to the proportions of different types of cells and synapses in the neocortex and the physiology
of the cortical neuroglial cells. These latter are topics that rarely receive separate treatment and the current chapters serve again to continue discussions of subjects that were introduced in Volume 2. The
previous volumes have all been devoted to the neocortex but the present one introduces the subject of the archicortex. To this end, separate chapters are devoted to the physiology and anatomy of the
hippocampal formation.
What is inspiration? Can there be a method for finding inspiration? This book is both a guide to and a source of inspiration. Designing involves individuality and a systematic approach, which we may apply
consciously or subconsciously, depending on the project. The 5D-method for inspiration, created by Alexandra Martini, is an incisive little tool that you can use in any design process. It takes away the fear of
starting a new project. This method uses the following five dimensions: Formal-Aesthetic Dimension, Haptic Dimension, Production Dimension, Cultural Dimension and Interactive Dimension. It will help you
analyse, experiment with and realise your ideas. The first phase of the book will get you started. The second phase encourages you to experiment and explore some unusual paths. Classical principles, such
as composition and proportion, are interwoven with contemporary manufacturing processes such as 3D printing and aspects of human-machine interaction. For all budding creatives who are involved with
design, in any way, that want to deepen their knowledge and intellectual portfolio professionally and develop their design skills further. The book provides orientation, guidance, methodology and a soft
process algorithm.
Helicobacter pylori is an ancient microorganism that co-evolved with humans for many years and typically colonizes the human stomach and is being recognized as the most common infectious pathogen of
the gastroduodenal tract. Some years after bacterium isolation, epidemiological studies have revealed a correlation between its infection and some diseases localized outside the stomach, such as
hematological, hepatobiliary, pancreatic, cardiovascular, neurological, dermatological and respiratory diseases. Different mechanisms of action have been proposed, ranging from the induction of a low-grade
inflammatory state to the occurrence of molecular mimicry mechanisms. This book is an overview of contributors surrounding the association of H. pylori infection with extragastric diseases, based on
evidence, bacterial-host interactions and mechanisms implicated in the pathogenesis of some of these disorders.
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