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The First to Present 3D Technology as Applied to Commercial Programming for the Consumer This is the first book to provide an
overview of the technologies, standards, and infrastructure required to support the rollout of commercial real-time 3 Dimension
Television/3 Dimension Video (3DTV/3DV) services. It reviews the required standards and technologies that have emerged—or are
just emerging—in support of such new services, with a focus on encoding mechanisms formats and the buildout of the transport
infrastructure. While there is a lot of academic interest in various intrinsic aspects of 3DTV, service providers and consumers
ultimately tend to take a system-level view. 3DTV stakeholders need to consider the overall architectural system-level view of what
it will take to deploy an infrastructure that is able to reliably and cost-effectively deliver a commercial-grade quality bundle of
multiple 3DTV content channels to paying customers with high expectations. This text, therefore, takes such a system-level view,
revealing how to actually deploy the technology. Presented in a self-contained, tutorial fashion, the book begins with a review of
3DTV in the marketplace and the opportunities and challenges therein. Recent industry events related to 3D are also discussed.
From there, the fundamental visual concepts supporting stereographic perception of 3DTV/3DV are explained, as are encoding
approaches. Readers will understand frame mastering and compression for conventional stereo video (CSV) and more advanced
methods such as video plus depth (V+D), multi-view video plus depth (MV+D), and layered depth video (LDV). Next, the elements
of an end-to-end 3DTV system are covered from a satellite delivery perspective, with explanations of digital video broadcasting
(DVB) and DVB-handheld. Transmission technologies are assessed for terrestrial and IPTV-based architecture; IPv6 is reviewed
in detail. Finally, the book presents 3DTV/3DV standardization and related activities, which are critical to any type of broad
deployment. System planners, the broadcast TV industry, satellite operators, Internet service providers, terrestrial
telecommunication carriers, content developers, design engineers, venture capitalists, and students and professors are among
those stakeholders in these services, and who will rely on this volume to discover the latest 3D advances, market opportunities,
and competing technologies.
Broken Promises is the third book in a trilogy spanning 18 years. Bruce Kushnick, author, senior telecom analyst and industry
insider, lays out, in all of the gory details, how America paid over $400 billion to be the first fully fiber optic-based nation yet ended
up 27th in the world for high-speed Internet (40th in upload speeds). But this is only a part of this story. With over four million
people filing with the FCC to 'Free the Net', one thing is abundantly clear -- customers know something is terribly wrong. Every
time you pay your bills you notice that the price of your services keeps going up, you don't have a serious choice for Internet (ISP),
broadband or cable service, much less competitors fighting for your business, or maybe you can't even get very fast broadband
service. Worse, over the last few years, America's ISPs and cable companies have been rated "the most hated companies in
America". While Net Neutrality concerns (detailed in Broken Promises) are important, the actions are only a first step and will most
likely be tied up in court for the next few years. More importantly, it does not resolve most of the customer issues and there is
nothing else on the horizon that will fix what's broken. Broken Promises documents the massive overcharging and failure to
properly upgrade the networks, the deceptive billing practices, the harms caused from a lack of competition, the gaming and
manipulating of the regulatory system, from the states to the FCC, and exposes the companies' primary strategy: How much can
we get away with? There has been little, if any, regard for the customers they serve.--From
http://newnetworks.com/bookbrokenpromises/ --(viewed on June 12, 2015).
Recent years have seen an exponential increase in video and multimedia traffic transported over the Internet and broadband
access networks. This timely resource addresses the key challenge facing many service providers today: effective bandwidth
management for supporting high-quality video delivery. Written by a recognized expert in the field, this practical book describes
ways to optimize video transmission over emerging broadband networks. Moreover, the book explores new wireless access
networks that can enable video connectivity both inside and outside the residential premise.
#1 NEW YORK TIMES BESTSELLER • NATIONAL BOOK AWARD WINNER • NAMED ONE OF TIME’S TEN BEST
NONFICTION BOOKS OF THE DECADE • PULITZER PRIZE FINALIST • NATIONAL BOOK CRITICS CIRCLE AWARD
FINALIST • ONE OF OPRAH’S “BOOKS THAT HELP ME THROUGH” • NOW AN HBO ORIGINAL SPECIAL EVENT Hailed by
Toni Morrison as “required reading,” a bold and personal literary exploration of America’s racial history by “the most important
essayist in a generation and a writer who changed the national political conversation about race” (Rolling Stone) NAMED ONE OF
THE MOST INFLUENTIAL BOOKS OF THE DECADE BY CNN • NAMED ONE OF PASTE’S BEST MEMOIRS OF THE
DECADE • NAMED ONE OF THE TEN BEST BOOKS OF THE YEAR BY The New York Times Book Review • O: The Oprah
Magazine • The Washington Post • People • Entertainment Weekly • Vogue • Los Angeles Times • San Francisco Chronicle •
Chicago Tribune • New York • Newsday • Library Journal • Publishers Weekly In a profound work that pivots from the biggest
questions about American history and ideals to the most intimate concerns of a father for his son, Ta-Nehisi Coates offers a
powerful new framework for understanding our nation’s history and current crisis. Americans have built an empire on the idea of
“race,” a falsehood that damages us all but falls most heavily on the bodies of black women and men—bodies exploited through
slavery and segregation, and, today, threatened, locked up, and murdered out of all proportion. What is it like to inhabit a black
body and find a way to live within it? And how can we all honestly reckon with this fraught history and free ourselves from its
burden? Between the World and Me is Ta-Nehisi Coates’s attempt to answer these questions in a letter to his adolescent son.
Coates shares with his son—and readers—the story of his awakening to the truth about his place in the world through a series of
revelatory experiences, from Howard University to Civil War battlefields, from the South Side of Chicago to Paris, from his
childhood home to the living rooms of mothers whose children’s lives were taken as American plunder. Beautifully woven from
personal narrative, reimagined history, and fresh, emotionally charged reportage, Between the World and Me clearly illuminates
the past, bracingly confronts our present, and offers a transcendent vision for a way forward.

This book highlights research-based case studies in order to analyze the wealth created in the world’s largest mergers
and acquisitions (M&A). This book encourages cross fertilization in theory building and applied research by examining
the links between M&A and wealth creation. Each chapter covers a specific case and offers a focused clinical
examination of the entire lifecycle of M&A for each mega deal, exploring all aspects of the process. The success of M&A
are analyzed through two main research approaches: event studies and financial performance analyses. The event
studies examine the abnormal returns to the shareholders in the period surrounding the merger announcement. The
Page 1/3

Online Library Verizon Fios Dvr User Guide
financial performance studies examine the reported financial results of acquirers before and after the acquisition to see
whether financial performance has improved after merger. The relation between method of payment, premium paid and
stock returns are examined. The chapters also discuss synergies of the deal-cost and revenue synergies. Mergers and
acquisitions represent a major force in modern financial and economic environment. Whether in times of boom or bust,
M&As have emerged as a compelling strategy for growth. The biggest companies of modern day have all taken form
through a series of restructuring activities like multiple mergers. Acquisitions continue to remain as the quickest route
companies take to operate in new markets and to add new capabilities and resources. The cases covered in this book
highlights high profile M&As and focuses on the wealth creation for shareholders of acquirer and target firms as a
financial assessment of the merger’s success. The book should be useful for finance professionals, corporate planners,
strategists, and managers.
A consumer guide integrates shopping suggestions and handy user tips as it describes and rates dozens of digital
electronic products, including cell phones, digital cameras, televisions, computers, and home theater products.
This three-volume set is a valuable resource for researching the history of American television. An encyclopedic range of
information documents how television forever changed the face of media and continues to be a powerful influence on
society. • Supplies historic context for why television shows were released at a particular moment in time • Covers key
television genres—such as the western, sitcoms, crime shows, and variety programs—in detail • Provides readers with an
understanding of the technical evolution of television that directly affected programming • Includes biographies of
important individuals in the television industry
THE NEW YORK TIMES AND USA TODAY BESTSELLER! The secret to successful word-of-mouth marketing on the
social web is easy: BE LIKEABLE. A friend's recommendation is more powerful than any advertisement. In the world of
Facebook, Twitter, and beyond, that recommendation can travel farther and faster than ever before. Likeable Social
Media helps you harness the power of word-of-mouth marketing to transform your business. Listen to your customers
and prospects. Deliver value, excitement, and surprise. And most important, learn how to truly engage your customers
and help them spread the word. Praise for Likeable Social Media: Dave Kerpen's insights and clear, how-to instructions
on building brand popularity by truly engaging with customers on Facebook, Twitter, and the many other social media
platforms are nothing short of brilliant. Jim McCann, founder of 1-800-FLOWERS.COM and Celebrations.com Alas,
common sense is not so common. Dave takes you on a (sadly, much needed) guided tour of how to be human in a digital
world. Seth Godin, author of Poke the Box Likeable Social Media cuts through the marketing jargon and technical detail
to give you what you really need to make sense of this rapidly changing world of digital marketing and communications.
Being human — being likeable — will get you far. Scott Monty, Global Digital Communications, Ford Motor Company Dave
gives you what you need: Practical, specific how-to advice to get people talking about you. Andy Sernovitz, author of
Word of Mouth Marketing: How Smart Companies Get People Talking
The Internet didn’t kill TV! It has become its best friend.Americans are watching more television than ever before, andwe’re engaging online
at the same time we’re tuning in.Social media has created a new and powerful“backchannel”, fueling the renaissance of livebroadcasts.
Mobile and tablet devices allow us to watch andexperience television whenever and wherever we want. And“connected TVs” blend web and
television content into aunified big screen experience bringing us back into our livingrooms. Social TV examines the changing (and complex)
televisionlandscape and helps brands navigate its many emerging and excitingmarketing and advertising opportunities. Social TV topics
include: Leveraging the “second screen” to drive synched anddeeper brand engagement Using social ratings analytics tools to find and
targetlean-forward audiences Aligning brand messaging to content as it travels time-shiftedacross devices Determining the best strategy to
approach marketing viaconnected TVs Employing addressable TV advertising to maximize contentrelevancy Testing and learning from the
most cutting-edge emerging TVinnovations The rise of one technology doesn’t always mean the end ofanother. Discover how this
convergence has created new marketingopportunities for your brand.
Stress-free ways to CHOOSE, USE, and MAINTAIN the must-have and want-to-have technology in your life in an all-in-one user-friendly
guide
This book examines corporate entrepreneurship start-ups in the media industries and provides a timely solution to fill in the gap of academic
as well as practical knowledge in this regard. It brings together new media venturing practices in the west and east and covers new media
opportunities in various emerging forms, including gaming, Internet, mobile and webcasting business. The book presents case studies from
major transnational media companies, highlights the industry specific characteristics of corporate entrepreneurship, and thus contributes to
understanding the links between new business venturing and certain particular industries, so as to further explore the industry specific
characteristics of entrepreneurship. This book also suggests a new approach to integrate economic and management theories for the study
of media corporate entrepreneurship; while the two sets of theories are conflicting with each other, the book proposes a contingent model to
reconcile different theories. This is an innovative approach and will be a valuable starting point to construct an interdisciplinary theoretical
framework for new media business studies.
Four specific trends are driving the DVR industry: consumer content choice, consumer content control, personalization of content libraries,
and the ability to transfer content from device-to-device and person-to-person. "Digital Video Recorders" features a macro and micro views of
the already established yet still burgeoning DVR industry. As part of the NAB Executive Technology Briefing series, this book gives you a
wealth of market knowledge, business models, case studies, and industry insignts explained in a non-technical fashion. "Digital Video
Recorders" discusses the impact of the technology across many different industries and platforms, explains hardware, software and
technology of set-top boxes, DVR infrastructure, on-screen guides, planning and scheduling, content security, and more. Whether you are an
executive in the broadcast, telecommunications, consumer electronic, or advertising space, you will expand your knowledge on DVR impact,
explore new business opportunities, and get a brief overview of the technical terms needed. You will also be able to accurately analyze and
understand the trends, projections and other data, all of which will help lead to the expedited growth and development of DVR industry.
Digital Video RecordersDVRs Changing TV and Advertising ForeverTaylor & Francis
???????????????????????????????????????????????????????????????FTTx?????????????????????????????????????????????
The number-one prime-time summer program on FOX, MasterChef, is a nationwide competition to find the best home cook in the country.
The judges are some of cooking’s biggest stars—award-winning chef Gordon Ramsay, restaurateur and winemaker Joe Bastianich, and
acclaimed chefGraham Elliot. The prize? A chance to win $250,000—and a cookbook deal. This book celebrates the food of Season 5 winner,
Courtney Lapresi. Courtney came out as a firecracker, blowing the judges away time and again with her skills and confidence. She is a home
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cook who knows how to make decadence approachable, and that’s exactly what she’s done here. The book showcases the dishes that
propelled Courtney to victory, such as her flawless honey cake with berry coulis and vanilla whipped cream; duck breast with sumac, faro,
and morels; and her family recipe for pizza. The recipes are introduced by headnotes that offer anecdotes about Courtney’s childhood and
insights into how she became the dazzling winner of MasterChef Season 5. The book will be a delight for home cooks and MasterChef fans
everywhere.
The electronic age is bringing sweeping changes to entertainment and media of all kinds, including publishing, broadcasting and film.
Multimedia, the Internet and other digital media outlets for entertainment and information are being refined at a rapid rate. Media giants are
merging and making big acquisitions. This book covers these exciting developments and provides profiles on hundreds of leading firms in
film, radio, television, cable, new media, and publishing of all types including books, magazines and newspapers. It contains thousands of
contacts for business and industry leaders, industry associations, Internet sites and other resources. You'll get in-depth profiles of nearly 400
of the world's top Entertainment & Media firms: our own unique list of companies that are the leaders in this field. Here you'll find complete
profiles of the hot companies that are making news today, the largest, most successful corporations in all facets of the Entertainment and
Media Business, from broadcasters to film production companies, casino operators to theme park companies, publishers of books and
magazines to video game designers, and much more. Our corporate profiles include executive contacts, growth plans, financial records,
address, phone, fax and much more. This innovative book offers unique information, all indexed and cross-indexed more for each firm! Our
industry analysis section provides an exceptional discussion of business and market trends. The book includes statistical tables covering
revenues for several industry sectors. Purchasers of either the book or PDF version can receive a free copy of the company profiles database
on CD-ROM, enabling key word search and export of key data.

The price we pay for the new strategies in database marketing that closely track desirable customers, offering them benefits in
return for personal information. We have all been to Web sites that welcome us by name, offering us discounts, deals, or special
access to content. For the most part, it feels good to be wanted—to be valued as a customer. But if we thought about it, we might
realize that we've paid for this special status by turning over personal information to a company's database. And we might wonder
whether other customers get the same deals we get, or something even better. We might even feel stirrings of resentment toward
customers more valued than we are. In Niche Envy, Joseph Turow examines the emergence of databases as marketing tools and
the implications this may have for media, advertising, and society. If the new goal of marketing is to customize commercial
announcements according to a buyer's preferences and spending history—or even by race, gender, and political opinions—what
does this mean for the twentieth-century tradition of equal access to product information, and how does it affect civic life? Turow
shows that these marketing techniques are not wholly new; they have roots in direct marketing and product placement, widely
used decades ago and recently revived and reimagined by advertisers as part of "customer relationship management" (known
popularly as CRM). He traces the transformation of marketing techniques online, on television, and in retail stores. And he
describes public reaction against database marketing—pop-up blockers, spam filters, commercial-skipping video recorders, and
other ad-evasion methods. Polls show that the public is nervous about giving up personal data. Meanwhile, companies try to
persuade the most desirable customers to trust them with their information in return for benefits. Niche Envy tracks the marketing
logic that got us to this uneasy impasse.
This book provides an economic analysis of electronic commerce and the Internet. As well as social and legal implications of the
electronic commerce revolution.
After fifty years of market prominence and incredible demand from loyal users, Head’s Broadcasting in America’s tenth edition
returns as the celebrated market leader in its field with its renowned treatment of electronic media as a social force and with a
distinguished new author team from Sydney Head's legacy school, the University of Miami. Head’s Broadcasting in America
distinguishes itself by presenting electronic media both as products of contemporary social forces and as social forces in their own
right. This text will introduce you to the exciting changes taking place in electronic media. It will help you examine the emerging
information infrastructure and the accelerating convergence of various electronic media forms. It will also help you explore the role
electronic media plays in many academic areas, ranging from economics to law, from history to social science. You will find this
industry more accessible as you experience broadcasting dually through the people and the products that have shaped the history
of this medium and through your own experiences with broadcasting in your daily life.
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